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After a whole year of hooks, fouls, slices, curves and spins, we’re honored 
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“I know we 
have today’s 
most advanced 
inserting system!” 


John D. Nix 
Asst. Production Mgr./Press-Processing 
The Post and Courier—Charleston, S.C. 


“From the very first day we got good 
production,” says John Nix about his 
new inserting system—featuring the 
NP2299 inserter, ICON zone con- 
trol/repair and Gripper Conveyor. 
Yet that first day really didn’t surprise 
John. He admits, ‘We looked a long 
time. Two years! Nothing else com- 
pared with Harris Graphics”” And 
John’s a man who knows inserting. 
"When I got involved in the mail- 
room 20 years ago, all we had was a 
comics and maybe one or two inserts,” 
he recalls. ‘‘Since then, I’ve seen a lot 


of changes.” The most recent change: 
an entirely new mailroom. 


**We just got to the point where we 
had to put more pieces together in one 
pass...cut down on the time it takes 
too,” John states. Has Harris Graphics™ 
helped him achieve those goals? ‘I 
think it’s great!”’ John exclaims. ‘The 
combination of NP2299, ICON and 
Gripper Conveyor is an advancement 
in technology. The boss wanted us 

to buy what’s right. And I know we 
made the right decision.” So what’s 

the boss think? ‘‘The paper benefited 
immediately from the new Harris 
Graphics™ equipment,” claims Joe 
Smoak, General Manager. ‘‘It has met, 
and often exceeded, our expectations.” 
If you expect a lot from an inserting 
system, then contact Roger Miller, 
Director of Sales, Newspaper 


Mailroom System Products, 
at (13) 278-2651. 


LLYU Grapnics 
fli Sheridan 


4900 Webster Street » Dayton, Ohio 45414 
(513) 278-2651 
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JUNE 


6-8—Canadian Managing Editors Conference, Kingston, Ont. 
7-10—Investigative Reporter and Editors Inc., National Conference, 
Adam's Mark Hotel, Charlotte, N.C. 
8-10—Foundation for American Communications, Economics of the Illegal 
Drug Trade, Ramada Renaissance Techworld, Washington, D.C. 
8-10—Wisconsin Newspaper Association, Annual Convention, Telemark 
Lodge, Cable, Wis. 
11-12—Children’s Express Symposium, Children and Society at Risk, New 
York Hiiton, New York City. 
10-13—Newspaper Personnel Relations Association, Annual Conference, 
Hotel El Dorado, Santa Fe. 
13-15—Suburban Newspapers Management Conference, San Antonio. 
13-16—Association of Free Community Newspapers, Annual Convention, 
Tropicana Resort & Casino, Las Vegas. 
13-16—Association of American Editorial Cartoonists, Four Seasons 
Olympic Hotel, Seattie. 
13-17—National Federation of Press Women, Communications Conference, 
Mariott Hotel, Albuquerque. 
14-16—Florida Press Association, Annual Convention, Fort Lauderdale. 
16-20—ANPA/TEC Conference, Las Vegas. 
17-21—ANCAM Conference, Skyline Hotel, Calgary, Alberta, Canada. 
17-22—Gannett Center for Media Studies, Sixth Annual Leadership for 
Journalism and Mass Communication Education, Gannett Center, 
Columbia University, New York City. 
21-23—Tennesee Press Association, Anniversary Convention, Peabody 
Hotel, Memphis. 
24-27—ICMA Sales Conference, Hyatt Regency Embarcadero, San Fran- 
cisco. 
27-7/1—Associated Press Sports Editors, Convention, Westin Hotel, Boston. 


JULY 
11-15—iInternational Society of Weekly Newspaper Editors, Conference, 
Albright College, Reading, Pa. 
15-18—International Newspaper Advertising and Marketing Executives, 
Opryland Hotel, Nashville. 
26-29—North Carolina Press Association, 117th Annual Convention, Kiawah 
island Resort, Charleston, S.C. 


Seminars/Workshops/Clinics 


JUNE 
6—PNPA Foundation Seminar, Improving Sports Sections, Pennsylva- 
nia Press Institute, Harrisburg. 
6—NENA Newswriting Workshop, Westborough Marriott Hotel, West- 
borough, Mass. 
8—PNPA Foundation, Improving News Reporting for Daily & Weekly 
Newspapers, Pennsyivania Press Institute, Harrisburg. 
8-10—Mid America Press institute Seminar, Better Newspaper Writing, 
Clarion Hotel, St. Louis. 
8-13—Stan Kalish Picture Editing Workshop, Administered by the National 
Press Photographers Foundation, Marquette University, Milwaukee. 
10-13—American Press Institute, Environmental Reporting Seminar, Wind- 
sor Locks, Conn. 
10-15—The Poynter Institute for Media Studies, Teaching Fellowships for 
College Newspaper Advisers; and Graphics: Newspaper Design & 
Typography for College Seniors and Graduate Students, St. Peters- 
bur. 


14—NENA Sports Writing and Editing Workshop, Worcester Marriott, 
Lincoln Square Worcester, Mass. 
17-22—American Press Institute, Business and Economic News Coverage, 
Reston, Va. 
18-7/27—Poynter Institute for Media Studies: Writing-Newswriting and Editing 
for Liberal Arts Students, St. Petersburg. 
20-21—Inland Press Foundation/Association, Advanced Reporting, India- 
napolis. 
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The 4th Estate 


By Doug Borgstedt 
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About Awards 


Aguirre honored. May 1 was designated Horacio 
Aguirre Day in Florida under a measure honoring the 
Diario las Americas owner, editor and publisher that was 
adopted unanimously by the state’s Senate and House. 

“It’s important that we recognize the magnitude of the 
achievement of running a successful daily newspaper, an 
independent newspaper, in this day and age of the great 
newspaper chains,” Florida state Sen. Lincoln Diaz- 
Balart of Miami told the Legislature. 

Aguirre founded the Spanish-language daily in 1953 
after emigrating from Nicaragua. 





Golden Pen of Freedom. Luis Gabriel Cano, president of 
the Colombian daily, El Espectador, received the 1990 
Golden Pen of Freedom, an award given annually by the 
Paris-based International Federation of Newspaper 
Publishers (FIEJ). 

El Espectador has been.in the forefront of the fight to 
defend press freedom against attacks by the Colombian 
drug cartels. Cano’s brother, Guillermo, former editor of 
the paper, was assassinated in 1986 by cartel agents. 


Barnet Nover Memorial Award. Christopher Scanlan, a 
correspondent for Knight-Ridder Newspapers, was 
named the winner of the Barnet Nover Memorial Award 
for his series on the effect of the budget crisis on govern- 
ment health care for veterans. 

Nover was bureau chief of the Denver Post’s Washing- 
ton bureau from 1947 to 1971. 

Andrew Melnykovych of the Casper (Wyo.) Star-Tri- 
bune was the second-place winner of the Nover award for 
his series on federal oil and gas royalty audits and the 
nomination of James Cason to be assisstant secretary of 
agriculture. 

The awards were presented at the White House Corre- 
spondents Association dinner. Scanlan received a $1,500 
award and Melnykovych was awarded $500. 
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These are unpredictable times in the newspaper industry. These are difficult days 


INTRODUCING 


Newspapers cannot afford to be fragmented any longer Separate departments 
CONTROL IN 


for newspaper executives working to keep their operations profitable. 


with separate systems add up to an inefficient operation. Integrated Newspaper 

A TIME OF Systems Intemational offers the control necessary to survive the changes in this 
volatile industry. 

UNCERTAINTY. We are the newspaper systems integrators. It's our only business. We've been at 
it successfully for 11 years. From us, you can have one solution that controls every 
department in your newspaper From editonal to circulation—and everything in 
between. And that makes good business sense. In fact, in these uncertain times, 
it makes crucial business sense. So call us at 913-451-4618. Our team will help 
you define your hardware, software and people needs. And then we'll supply you 
with a totally integrated system that will give you the control you need in these 


times of change. 


ll ™ 


INTEGRATED NEWSPAPER SYSTEMS 
Total Systems. Total Control. 


Circulation Management Systems * Consultation * Site Analysis & Systems Design * Payroll Systems * Accounts Payable Systems * Maintenance 
Training © Advertising Management Systems © Financial Management Systems © Editorial Systems * IBM® Platforms * On-Time Delivery 
Classified Advertising Systems * 24-Hour Support 








12 Corporate Woods * 10975 Benson © Overland Park, Kansas 66210 © 913-451-4618 © FAX: 913-451-3126 
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Minority employment 


No one can accuse the newspaper business of not paying attention 
to the problem of minority employment and trying to do something 
about it. 

The American Society of Newspaper Editors started focusing on 
the problem of minority employment in the newsroom back in 1978 
when it set this goal: Making newsroom employment reflect the 
diversity of U.S. population by the year 2000. It is questionable 
whether that goal will be attained. But there has been progress. 

Minority newsroom employment has risen from 3.9% in 1978 to 
7.8% this year. Neither minority groups nor the editors are satisfied 
with that progress, but it is doubtful there would have been any 
improvement in the figures if ASNE and its committees had not 
worked on the problem vigorously for the last 12 years. 

The American Newspaper Publishers Association has taken a 
broader view examining minority employment on newspapers plant- 
wide. It has also studied the employment of women on newspapers in 
the same survey. 

ANPA has just updated its 1988 survey showing that daily news- 
papers are now staffed by 18% minority and 39% women employees 
compared with 16% minority and 37% women employees two years 
ago. These employment statistics are broken down by eight news- 
paper departments. The circulation departments have the greatest 
number of minority employees (25%) and the news/editorial depart- 
ment has the lowest (10%). Although the latter figure has not 
changed since the 1988 study, it is slightly higher than the ASNE 
figure. 

The survey also shows that minorities represent 13% of executives 
and managers in the total U.S. civilian work force and 9% of the 
executives and managers in the newspaper industry. This is a 2% 
increase from the last survey. 

The ANPA study, like the ASNE survey, shows that gradual 
advances have been made in this area of employment — not enough 
to satisfy those newspaper executives who have been working hard 
on the problem. Again we wonder whether there would have been 
any improvement had not newspaper executives confronted the issue 
more than a decade ago. 


Foolish legislation 


In recent years, the Suffolk County Legislature has passed an 
anti-smoking ban more restrictive than New York State’s, a ban on 
the use of plastic food containers and grocery bags, and a law severe- 
ly restricting the use of video display terminals in the workplace, 
according to the New York Times. The last two were struck down in 
court. ; 

Now the Legislature has approved a bill requiring all newspapers 
of more than 20,000 circulation in the county to print on recycled 
paper by the end of 1996 in spite of the fact that, as everyone should 
know by now, the supply will not exist for such mandatory require- 
ments at that time. The bill should be vetoed by the county executive. 

Sixty-four newspapers have already signed a voluntary agreement 
with New York state promising to increase their usage of recycled 
paper year by year until the year 2000. That’s the only way to go. This 
problem cannot be solved by legislation. 
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Letters to the Editor 








Disputes union leader’s contention 


Regarding the article titled “New 
York union leaders visit Chicago” in 
the May 12 issue, you quote the acting 
unit chairman of the Newspaper 
Guild, Peter McLaughlin, as saying 
that Tribune Company, parent com- 
pany of the New York Daily News, 
has not produced “on any of the 
promises they made.” 

In 1987, a Mutual Investment Plan 
(M.I.P.) totaling $68.7 million was 
signed by Daily News publisher 
James Hoge and the leaders of all 10 
of our unions, including Barry Lip- 
ton, the leader of Mr. McLaughlin’s 
own union. The M.I.P. document 
expressed both parties’ intention to 
facilitate the 1987 negotiations, and 
clarified exactly what the Daily 
News’ investment intentions would 
be during the three-year life of the 
contracts which expired on March 30, 
1990. 

The contract settlements of 1987 


NEWSPAPERDOM?® 
50 years ago... 





Following the German break- 
through of the Maginot Line, E&P’s 
editor, Arthur Robb, charged that 
France’s stiff censorship had kept the 
French people as well as the rest of 
the world from learning the facts 
about it own defense. “It seems 
clear,” he wrote, “that the censor- 
ship which concealed the weaknesses 
of the Allied arms from Britain and 
France did not conceal them from 
Germany.” 


* * * 

Charles Michelson, director of 
publicity for the Democratic National 
Committee since 1929, launched his 
campaign for a third successive 
Democratic administration and a pos- 
sible “third term.” 

* * * 

New York’s Mayor Fiorello 
LaGuardia defended a free press as 
“necessary” but suggested Congress 
should prevent any interlocking 
between the press and radio. 


a 
Randall Gould, editor of the Shang- 
hai Evening Post, told E&P American 
newsmen can live in Chungking for $4 
per month—$1 for food and $3 for a 
hotel room. 


From Editor & Publisher 
June 1, 1940. 
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included $26 million in wage 
increases, $40 million in severance 
payments, $60 million in investments 
and a lowering of the profit-sharing 
formula. In return, the unions agreed 
to some $25 million of reductions in 
excess manning and unnecessary 
overtime. Price Waterhouse audited 
and verified our compliance with the 
agreements and their report was 
delivered to the 10 unions represent- 
ing employees at the Daily News in 
February of this year. 

During the same period in 1987, the 
Daily News made clear to union lead- 





ers, to employees, and to the public 
that greater efficiencies would be 
needed in the future to fund much 
larger investments in new plants and 
press equipment. The union leaders 
signaled their understanding of this 
agreement by signing the M.1.P. 

Mr. McLaughlin went on to say we 
“are classic slumlords. A slumlord 
stops providing heat, stops making 
repairs, runs it down and gets what he 
can out of it. [The News] is doing the 
same thing. The unions in New York 
haven’t seen anything, not one shovel 

(Continued on page 41) 








Clarifications 


In E&P’s May 12 listing of the Top 
25 newspapers based on Audit 
Bureau of Circulations FAS-FAX fig- 
ures for the period ending March 31, 
1990, the Miami Herald was inadver- 
tently left off the Top 25 Sunday 
newspapers. 

The Herald’s Sunday circulation of 
$51,027, up 4,226 over the same 
period for the previous year, would 
make it the 20th largest Sunday news- 
paper. 

* * * 

A May 19 E&P article quoted 
Ronald Owens, editor of California 
Publisher, as stating that the Ameri- 
can Newspaper Publishers Associa- 





tion did not respond to a survey he 
conducted on lobbying activities - 
among press associations. 

ANPA president Jerry Friedheim 
has produced a letter dated Dec. 20, 
1989, in which he responded to 
Owens. 

In that response, Friedheim said 
ANPA makes “no political contribu- 
tions whatesoever; we do not have a 
political action committee nor want 
one.” 

Said Friedheim about the Owens 
statement: “ANPA is a responsive 
part of the newspaper business. We 
answer our mail. Even from Mr. 
Owens.” 





THE LAST WORD 
IN GRAPHICS 





Space Pickup and Delivery Earth 
In a mission set for launch 
Monday, shuttle astronauts 
are to rendezvous with the 
Long Duration Exposure 
Facility in an orbit more 
than 200 miles above Earth. 
This 30-foot-iong satellite 


Bam, Long Duration 
# » Exposure Facility 


has been in orbit almost 
six years testing metals, 
plastics, electronics and 
other materials for future 
spacecraft. 


Astronauts will attempt to 
retrieve it on the fourth day 
of the 10-day flight. They 
will extend the Columbia's 
65-foot robot arm, grab the 
Satellite and bring it aboard 


For info-packed, accurate Macintosh 
graphics, think New York Times. 
Available to our News Service clients, 
the daily package offers business, 
weather, spot news, sports, travel - - 
and, of course, science and health. 


For a free trial and our handbook, 
call John Brewer at (212) 556-1927. 





The New Hork Cimes 
News Service 














N.Y. Times News Service 


Edited to Fit Your Needs 











The Patriot-News. 
And the love of learning. 


Thousands of copies of The Patriot are delivered daily to 
classrooms in the greater Harrisburg area. 


Preschoolers learn fundamental skills by clipping letters of the 
alphabet out of headlines. Elementary pupils develop whole 
language skills by reading, discussing and writing about their 
communities as recorded in newspaper articles. Middle school 
students increase global perspectives, including environmental 
concerns, by tracking news events from around the world. 
High school students improve critical thinking skills by 
analyzing editorial and commentary page content. Adults 
explore survival skills when searching advertisements for best 
buys in food and clothing. 


Newspaper in Education Classrooms include prisons, libraries, 
mental health residences, churches, homes where parents 
provide for their children’s education and shopping malls 


where literacy tutors meet adult clients. Newspapers are also 
used in traditional educational settings of public, private and 
parochial schools. 


The Patriot-News Co. NIE program provides educators with 
scholastic subscriptions, curriculum materials, lending library, 
newsletter, monthly newspaper activities calendar and special 
NIE WEEK observance with student-created tabloid. Students 
participate in The Stock Market Game, Mini Page localiza- 
tions, Young Readers book review column, Journalism 
Achievement Awards, Multiple Sclerosis ReadaThon and 
newspaper plant tours: A full-time NIE coordinator offers 
classroom demonstrations, parent presentations, teacher 
workshops and training for literacy tutors. 


The Patriot-News and Newspaper in Education...truly 
a love of learning. 


Che Patriot-News 





Your news and more. Much more. 


Harrisburg, PA - A Newhouse Newspaper 











EaP 


June 2, 1990 


Every Saturday since 1884 





Newspaper without walls 


Orange County (Calif.) Register undergoes complete news beat 
reorganization; conventional assignments replaced by topics 


By M.L. Stein 


The elegant lobby of the new 
Orange County Register building in 
Santa Ana is a serene oasis amid the 
roar of the nearby freeway traffic. 

Visitors tread on soft, rich carpet- 
ing. The receptionist and security 
guards speak in muted tones. A huge 
bowl of oranges is available for “our 
customers.” 

However, in the third-floor edito- 
rial offices, there is excitement, a 
heady sense of adventure, anxiety 
and some dismay as the Register 
plunges into what may be the boldest 
move by a newspaper since the 
advent of USA Today. 

Under the driving leadership of edi- 
tor N. Christian Anderson, the paper 
has reorganized its news operation in 
a way that blows tradition sky-high. 

Conventional editorships, beats 
and most general-assignment slots 
have been replaced by a system of 
“topic” editors and a restructured 
reporting system that covers familiar 
ground but delves into a whole slew of 
new areas. 

The topic editors [section editors 
have been dumped], who report to an 
assistant managing editor, are respon- 
sible for such general topics as South- 
ern California Culture, Relationships, 
Entertainment, Government, Making 
Money, Houses, Learning, and Get- 
ting Around (cars, traffic, planes 
trains and buses and governmental 
issues). 

Southern California Culture 
embraces. shopping, hobbies, malls, 
food/cooking, trends, culture and 
travel. One outgrowth of this topic is a 
full-time shopping mall reporter. 

There is also a Police, Courts and 
Social topic that includes the “law 
and you,” jails and penology. 

“Friends and lovers,” teens, the 
elderly and families fall into Relation- 
ships. Entertainment swallows tv, 
theater, pop music, celebrities, arts 





N. Christian Anderson 


politics, classical music and film. 

The concept, accerding to Ander- 
son, is a “newspaper without walls.” 

“We got rid of the walls in the 
newsroom that kept stories from 
moving from section to section,” he 
explained. “Why have reporters in 
different sections competing? Why 
have a health writer in metro and busi- 
ness? Why don’t they work for the 
same editor — cooperate on sto- 
ries.” 

Why all this upheaval at a newspa- 
per that is one of the healthiest in the 
nation and is sailing along with a com- 
fortable circulation lead over the Los 
Angeles Times in the intense battle for 
populous and affluent Orange 
County? 

Exactly what several people in the 
newsroom asked, Anderson recalled. 

“ “Tf it ain’t broke, why fix it,’ they 
said. My response was that newspa- 
pers must change because the market 
is changing and our customers are 





changing. Demands on time and infor- 
mation have never been greater.” 

Anderson, one of the founders of 
the New Directions for News think 
tank, told E&P, “We’re doing more 
journalism that speaks to the way 
people live their lives in Orange 
County, Calif.” 

The reorganization, which began 
hitting its stride in May, flowered 
from a germination period of several 
months, Anderson observed. 

A key element, he continued, was a 
brainstorming session last February 
with his editors at a Lake Arrowhead 
retreat. Aiding in the process were 
representatives of Synectics Inc., a 
Cambridge, Mass., firm that facili- 
tates strategic plans and new products 
for companies. 

“We batted around some real crazy 
ideas,” Anderson remembered, 
chuckling at the thought. “One, 
which we abandoned, would have 
reporters located geographically 
according to what they cover. The 
theater critic, for example, would 
work out of the Performing Arts Cen- 
ter. You could tell the editors’ resis- 
tance by their body language.” 

Eventually, Anderson noted, the 
group came up with a model of the 
current system. 

During the refining process, Ander- 
son solicited suggestions from report- 
ers and other editorial staffers, as well 
as outside subscribers and non-sub- 
scribers. 

The 39-year-old editor also has 
promised more “reader involve- 
ment” in the Register. For one exam- 
ple, outside teen-agers will write 
movie reviews to run alongside those 
of the paper’s regular critic. 

The changes brought “‘a lot of anxi- 
ety in the newsroom,” Anderson 
recollected. “People weren’t sure of 
what they’d be doing. Some were 
very upset. They thought there would 

(Continued on page 8) 




















Without walls 


(Continued from page 7) 





be a downplay of hard news — that 
the place was going to hell in a hand- 
basket, and that this was not really 
bona fide journalism. 

“We began using buzzwords like 
product and customers. That 
bothered some people but I’m a firm 
believer that we have to think of the 
newspaper as a product. Customers 
make a decision to buy it or not, like 
any other product. If they don’t con- 
sume it, they don’t buy it. 

“We newspeople want to change 
the world but heaven forbid that any- 
one change our circumstance.” 

Apparently, the anxiety has not 
entirely subsided. 

A Register reporter, who did not 
want to be identified, said there is still 
concern among staffers that “when 
everyone is tied up on a topic, hard- 
edged news gets shunted aside.” 

Also, the reporter said, sources are 
uncertain about whom to call with 
information. 

Anderson strongly denied the 
paper is backing away from hard 
news. 

“T told the staff we are not giving up 
the basic responsibility that has tradi- 
tionally driven newspapers,” he said. 
“We’re going to cover the hell out of 
government. We’ll do investigative 
reporting. We’ll hold public officials 
accountable and we’ll do in-depth 
journalism.” 

The message has convinced some 
staff members. 

“We’re continuing to do hard sto- 
ries,” said reporter James Grimaldi. 
“We ask a lot of questions on impor- 
tant things. I did a package of stories 
on questionable police shootings, and 
other reporters are digging into major 
issues.” 

Grimaldi also put in a good word for 
the so-called soft topics, noting that 
mall reporter Jennifer Lowe’s stories 
occasionally make the Business sec- 
tion. 

“We now have an elderly beat, 
which we didn’t have before, and four 
reporters on science and environment 
compared to two before,” he added. 

Mark Platte, who has done several 
recent pieces on airport construction 
delays, commented, “We're getting a 
whole mix of stuff on the front page. 
Now anyone can get on the page and 
the reader is getting more variety 
there because we’re covering a lot 
more subjects with the same amount 
of people. 

“We may laugh at the idea of one 
county government reporter and one 





The revamped Register 


mall reporter, but what do people 
want to read? Malls are a way of life in 
the county.” 

Reaching out to Kegister readers 
involves much more than malls. 

A “Metro Monitor” page launched 
May 23 with color art, features a 
“Topic Watch” column with such tid- 
bits as the “10 busiest bus lines” in 
Orange County and news about com- 
muter flights from the county’s John 
Wayne Airport. 

There is a box on what residents 
like most about living in Orange 
County, notices of freeway ramp clo- 
sures and traffic tieups, a bulletin 
board of local activities and the result 
of a reader poll that asked, “Do you 
care who killed Laura Palmer on 
Twin Peaks?” Fifty-two percent 
said yes and 48% said no. 

The same issue announced a new 
daily feature, “Life Letters,” for 
which readers are asked to submit 
letters about “the recent loss of some- 
one who lived in Orange County and 
was special to you.” The best letters 
will be published on the obituary 
page. 

A few days earlier, the Register ran 
a box inviting readers to write in free- 
way tips and advice, pet peeves in 
traffic, and “strange freeway tales” 
for a new traffic column. 

The paper’s “Accent” section has 
been dramatically reworked to 
include more visuals and a heavy 
emphasis on short features with a per- 
sonal and family slant. 

In a “New Product Strategy” 
memo to staffers, Anderson stated: 
“The Register must have a clearly 
identifiable personality. We want to 
be perceived as authoritative but, just 





as importantly, friendly and 
lively . . . that is forming a very per- 
sonal bond with them and they with 
us... We want to produce a high- 
quality newspaper, with high quality 
always defined in terms of satisfying 
customers ... we must care more 
about the people who buy our product 
than about our peers.” 


Roaming the malls 


“I’m always surprised about being 
paid for doing something that’s so 
much fun,” said Jennifer Lowe. 

Lowe was talking about her job 
covering shopping malls for the 
Orange County Register under the 
paper’s edtiorial restructuring pro- 
gram. 

A former feature and fashion 
writer, Lowe spends every working 
day at one of Orange County’s 13 
major malls. 

Her stories have included those 
about mothers and daughters shop- 
ping together, a $120-million mall 
renovation, the best times to shop, 
mall competition and politics, profiles 
of mall employees and the bathroom 
situation at these complexes. Some of 
her stories with a strong financial 
angle have made the paper’s business 
section. 

“T love the job,” she disclosed. 
“I’ve always liked shopping and I’ve 
been going to malls since I was a kid 
when my mother took me. When they 
[editors] asked us to put in for assign- 
ments under the reorganization, I 
went for this beat.” 

Mall management has been 
cooperative in letting her roam the 
malls and interview people, the 
reporter noted. Permission is 
required only when pictures are to be 
shot, she added. 

Lowe said some persons thought 
the idea of a mall deat was “a little 
silly, but we’re showing them that it 
can be a very creative beat. It’s like 
covering the cops. I have about 50 
ideas for future stories.” 

— M.L. Stein 


Gabelli ups stake 
in Media General 


A group including investment firms 
controlled by New York financier 
Mario Gabelli has raised its stake to 
16.77% of Richmond, Va.-based 
Media General Inc.’s outstanding 
Class A common shares. 

In a Securities and Exchange Com- 
mission filing, the Gabelli Group said 
it holds 4.2 million shares, up from 

(Continued on page 41) 
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A raid or defections? 


Orange County Register charges Los Angeles Times with recruiting 
away its editorial staff; Times says staffers left on their own 


By M.L. Stein 


While the Orange County (Calif.) 
Register has undertaken a major 
revamping (see related story on Page 
7), editor N. Christian Anderson has 
had to deal with another major con- 
cern: the defection of several staffers 
to its archrival, the Los Angeles 
Times. 

He claimed that since last Novem- 
ber, 12 editors and reporters have 
decamped to the Times Mirror paper 
in a “calculated” effort by the Times 
to raid the Register. 

Times publisher David Laventhol 
initiated the recruitment with a big 
assist from Carol Stogsdill, editor of 
the Times’ Orange County edition, 
Anderson asserted. 

“It’s not a whole lot of fun to deal 
with,” Anderson observed. “They 
say ‘All’s fair in love and war’ but 
they’ve been very overt about 
recruiting here and it’s not pleasant. 

“But, in a way, it’s the ultimate 
compliment. It means they don’t have 
people good enough to take on those 
responsibilities so they’re coming 
after our people with a lot of money.” 





“...they’ve been very 
overt about recruiting 
here and it’s not 
pleasant.” 





Karen Wada, Times assistant man- 
aging editor for hiring, said the Times 
has hired six or seven Register staff- 
ers since November, all of whom 
applied for the jobs. 

“They were among 60 people we 
hired from around the country in that 
time,” Wada said. “We do not need 
to raid the Register. We’re swamped 
with applications.” 

Wada suggested that, instead of 
hurling charges about raiding, the 
Register “might look inside their own 
organization and at their restructur- 
ing” to learn why their employees 
left. 

“I believe the newspaper without 
walls idea was a major factor,” Wada 
remarked. 





Anderson said he could produce 
the names of the 12 who went to the 
Times. 

Times managing editor George 
Cotliar joined Wada in disclaiming 
any Times plot to steal Register work- 
ers. 

“We hire people who can be benefi- 
cial to us from many different news- 
papers and we offer them a fair 
amount of money,” he stated. “We 





Orange County Register’s feuding 
with the Los Angeles Times is not con- 
fined to personnel matters. Each paper 
is taking jabs at the other in its vending 
box rack cards. See a related story on 
Page 10. 





don’t zero in on any particular news- 
paper. We may scout for some people 
but most come to us.” 

Anderson scoffed at their denials. 
He charged that Stogsdill held a 
meeting with her editors “to target 
who they would go after over here.” 

“That’s ridiculous,” Stogsdill 
retorted. “No such meeting 
occurred. I wasn’t even in the office 
when Anderson said the meeting took 
place. We get tons of applications 
from the Register. There’s no master 
plan to take away their people but I’m 
glad we got a small percentage of their 
staff.” 

“If she said there was no such 
meeting, it’s a lie,” Anderson shot 
back. “I was told about the meeting 
from someone who was there.” 

Laventhol was unavailable for 
comment but Times spokeswoman 
Laura Morgan said that Anderson’s 
accusation that Laventhol led a raid 
on the Register was “not true.” 

An E&P survey of some former 
Register staffers who switched to the 
Times produced a somewhat blurred 
picture of how and why they left. 

Sherry Stern, former features news 
editor at the Register, said she was 
recruited by the Times but had made 
an “informal application” with a 
Times editor several weeks earlier. 

She indicated her decision to leave 
the Register was linked in part to its 
editorial restructuring. 





“What I wanted for me and what 
they wanted for me was not the same 
thing,” she said. “I really left for a 
better opportunity and challenge, not 
because of anything negative about 
the Register.” 

Bill Dunn, former Register graphics 
editor, termed his departure a “career 
move” brought about by a Times 
offer. 

Dunn, now associate graphics edi- 
tor at the Times, said he had “enjoyed 
my time at the Register. It’s a very 
good paper for Orange County. A key 
factor in my leaving was to work ina 
broader scope of journalism.” 

“It was time to move on,” 
remarked Jim Colonna, who used to 
be the Register’s sports editor. 

Colonna, now the Times’ associate 
sports editor, said he also was 
recruited but after he had discussed a 
job with Long Island (N.Y.) News- 
day, a Times Mirror paper. 

“They [the Times] said they had 
heard about my discussions with 
Newsday and that they were inter- 
ested in me,” Colonna recalled. 

He conceded he had “philsophical 





“We do not need to 
raid the Register. We’re 
swamped with 
applications.” 





differences” with Register manage- 
ment over its reorganization “but I 
was not actively seeking to jump 
ship.” 

Another former Register staffer 
said she, too, headed for the Times on 
the basis of an offer, although she 
allowed she had informed an editor 
there that she was interested in trans- 
ferring. 

All the respondents said the Times 
had proferred substantial pay hikes to 
come aboard. Most of the hires 
landed in the Times’ downtown 
office. 

An exception was Dan Weikel who 
moved from the Register to the 
Times’ Orange County edition. 

(Continued on page 41) 
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California feuding 


L.A. Times refuses ad for Freedom Newspapers cable channel; rack 
card battle between Times, Freedom’s Orange County Register heats up 


By M.L. Stein 


The Los Angeles Times recently 
refused an ad for a newly created 
cable news channel operated by Free- 
dom Newspapers in what is another 
volley in the hotly competitive battle 
between the Times and the Orange 
County Register. 

The refusal angered Alan J. Bell, 
president of Freedom’s broadcasting 
division, who said the Orange County 
News Channel (OCN) is not an arm 
or “promotional tool” of the Regis- 
ter, Freedom’s flagship newspaper. 

Bell added that Freedom is “exam- 
ining a legal case” against the Times. 





editors but also will rely on the news- 
gathering resources of the well- 
staffed Register. 

Register editor N. Christian Ander- 
son told E&P: “Nobody there [OCN] 
reports to me but we’ll be able to offer 
stories to the tv operation and we 
hope they can sometimes help us.” 

The full-page ad, which has 
appeared in the Register and non- 
Freedom newspapers in Orange 
County, does not mention the Regis- 
ter. 

Under the headline, “Orange 
County News Channel/All Orange 
County All the Time,” the reader is 





“They have made it real clear the cable channel is 
an arm of the Orange County Register. We are under 
no obligation to serve their promotional arm.” 





Times spokeswoman Laura Mor- 
gan said the ad was turned down 
because “They [OCN] are a direct 
competitor.” 

“It is not in our best interest to run 
the ad,” she continued. “They have 
made it rea! clear the cable channel is 
an arm of the Orange County Regis- 
ter. We are under no obligation to 
serve their promotional arm.” 

Scheduled to bow in September, 
the 24-hour OCN would compete with 
the recently formed Orange County 
cable channel by the Times’ Orange 
County edition in cooperation with 
KCAL-TV Los Angeles, Turner 
Broadcasting Co., and a consortium 
of county cable systems. 

The Times’ channel will provide 
news twice for four-and-a-half min- 
utes every hour on Turner Broad- 
castings 24-hour Headline News. 
News summaries will be produced 
and anchored by KCAL’s news team 
supplemented by stories and features 
fed in via computer from the Times’ 
Orange County edition. 

The Times already owns Dimen- 
sion Cable, the county’s largest single 
cable system with 100,000 subscrib- 
ers. 

OCN, which plans to broadcast 
news 24 hours, will, according to Bell, 
have its own producers, writers and 








promised “up-to-the-minute news 
exclusively about your world, 24 
hours a day on the first all-news chan- 
nel in the West.” 

A line at the bottom of the ad reads, 
“From now on, we’re no longer play- 
ing second fiddle to Los Angeles.” 

“Whether the Times denies it or 
not, the ad got wide circulation,” Bell 
said. “The Times made an odd kind of 
decision” in declining the ad. 

“The way it plays in the commu- 
nity, it makes them look peculiar. 
They are definitely in a questionable 
area by ganging up on a new idea. We 
will not behave toward them in the 
same way. Their advertising is more 
than welcome on our news channel.” 

Retorted the Times’ Morgan, 
“Each newspaper makes its own 
judgment about accepting ads.” 

Dennis Grant, display advertising 
director for the Chicago Tribune, told 
E&P that the Tribune has accepted 
ads for USA Today and the Wall 
Street Journal. He said he could not 
recall if it had run any from the Chi- 
cago Sun-Times. 

“Circulation managers get a little 
squeamish when we run such ads but 
an ownership competition situation 
would not deter us from taking an 
ad,” he noted. 

Jerry Coley, Dallas Morning News 








retail ad director, explained that the 
paper would take an ad from a com- 
petitor “if it met our guidelines.” 

“It would depend on what the ad 
said,” he went on. 

San Jose media attorney Edward P. 
Davis Jr. said newspapers have a 
strong First Amendment right to 
refuse particular advertising. 

“An exception would be the show- 
ing of a predatory, antitrust motive 
for rejecting the ad, but the First 
Amendment protection would be a 
difficult burden to overcome,” he 
added. 

Meanwhile, the Times and Regis- 
ter’s direct editorial and advertising 
competition spread to their news- 
racks recently. 

The Times began the fray by dis- 
playing rack cards asking, “Who 
leads in local journalism?” Beneath 
the head was a scoreboard of Orange 
County Press Club awards — 43 
listed for the Times and 16 for the 
Register. 

The Register shot back with its own 
rack card asking “Who really leads in 
local journalism?” It answered with a 
scoreboard of its own of Orange 
County awards by the California 
Newspaper Publishers Association: 
“Times, O, Register, 9.” 

For good measure, the Register 
added another card ballyhooing its 
Orange County circulation lead over 
the Times: 343,899 daily compared 
with 167,017 for the Times. 

“Let the numbers speak for them- 
selves,” the card proclaimed. 

Still another Register card 
announced that “More people buy 
the Register on Sunday than any time 
in history. Thank you.” 

Its Sunday circulation was listed at 
402,060, according to its report to 
ABC for the period ending March 31, 
1990. 


Gannett grants 


The Gannett Foundation has an- 
nounced $10,000 in grants for emer- 
gency aid to flood victims in Arkansas. 

Recommended by Arkansas 
Gazette publisher Craig Moon, the 
$5,000 grants will go to the American 
Red Cross chapter in Pulaski County 
and the Salvation Army. 
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Minority, women employment up at newspapers 


ANPA study shows percentages up, but newspapers still 
lag behind overall U.S. work force in those areas 


A study by the American Newspa- 
per Publishers Association shows 
that overall minority and women 
employment at daily newspapers 
has grown 2% in the past two 
years. 

The survey also shows, however, 
that newspapers still lag behind the 
U.S. civilian work force in the per- 
centage of both minorities and women 
employed and minorities and women 
in executive and managerial posi- 
tions. 

The survey, released this week, 
based on 604 responses from 566 
markets, shows that daily newspa- 
pers are now staffed by 18% minority 
and 39% women employees — com- 
pared with 16% minority and 37% 
women employees in 1988, when the 
last ANPA study was conducted. 

According to the latest survey, 
minorities represent 22% of the total 
U.S. civilian work force, compared 
with 18% of the newspaper industry 
work force, and women make up 48% 
of the total U.S. civilian work force, 
compared with 39% of the newspaper 
industry work force. Minority women 
constitute 7% of the newspaper indus- 
try work force. 

Minorities represent 13% of execu- 
tives and managers in the total U.S. 
civilian work force and 9% of the 





executives and managers in the news- 
paper industry work force. This is a 
2% increase in minority executive and 
managerial employees from that 
reported in the 1988 survey. 

The survey also shows that women 
represent 37% of executives and man- 
agers in the total U.S. civilian work 
force and 28% of the executives and 
managers in the newspaper industry 
work force. Minority women repre- 
sent 3% of the executives and manag- 
ers in the newspaper industry work 
force. 

The survey covers employment 
statistics in eight newspaper 
departments — accounting/finance; 
advertising; circulation; general man- 
agement and administration; informa- 
tion systems and services; news/edi- 
torial; marketing/promotion/ 
research; and production. It also pro- 
vides information on newspaper 
recruitment programs and their effec- 
tiveness in increasing minority and 
female employment. 

Some of the other major findings 
show: 

@ The greatest number of newspa- 
per minority employees are located in 
the circulation department (25%). 
This is a 6% increase in minority 
employees over that reported in the 
1988 survey. 





@ General management and 
administration (21%) and production 
(21%) represent the next highest pro- 
portion of minorities. 

© Information systems and ser- 
vices (20%), accounting/finance 
(19%), advertising (13%), and mar- 
keting/promotion/research (11%) 
have the next lowest proportion of 
minorities. 

© The lowest representation of 
minority employees (10%) is in the 
news/editorial department. There is 
no change in this percentage from the 
1988 survey. 

@ Blacks represent the largest mi- 
nority category in every department. 

@ Thirty-six percent of responding 
newspapers have an active voluntary 
affirmative action plan in effect. This 
is a decrease of 2% from the results 
obtained in the 1988 survey. 

Both the 1990 and 1988 surveys 
were conducted by Belden Associ- 
ates of Dallas. 

E&P obtained a summary of the re- 
sults of the study from ANPA and this 
article is based on that summary. A 
more detailed survey report is avail- 
able from John D. Blodger, ANPA 
vice president/human resources 
(703)648-1068 or Patricia Renfroe, 
ANPA director/personnel relations 
and training services (703)648-1069. 


Recruit scandal was no Watergate for media 


Japanese ombudsmen say they must still tread lightly 
when covering executives of their own newspapers 


By Mark Fitzgerald 


The Recruit scandal brought down 
a Japanese government and is often 
compared with Watergate. 

However, a Japanese ombudsman 
says that even though the Recruit 
scandal ensnared the directors of big 
newspapers and media companies, 
reporters there are still unable to 
cover their own employers aggres- 
sively. 

Takeshi Maezawa, staff writer for 
the ombudsman staff at Yomiuri 
Shimbum of Tokyo, wrote a column 
about how the company’s vice presi- 
dent bought 5,000 shares made avail- 
able to him from the Recruit company 
before the shares were offered — ata 





much higher price — to the public. 

That is the same basic charge made 
against other figures, ranging to high 
government officials, in the Recruit 
scandal, but the column came only 
after the vice president’s involvement 
had been revealed by other news 
organizations, Maezawa said. 

“Because it was in the open, it was 
very easy for me to write in a column 
how to consider this case,” Maezawa 
told the recent Organization of News 
Ombudsmen convention in Williams- 
burg, Va. 

Not only that, the ombudsman 
said, but the company official he was 
writing about had already resigned. 

“So it was safe for me to write 
about this man’s misconduct,” he 





said. 

Maezawa’s chief dilemma, he told 
fellow ombudsmen, was what he 
would have done had he or another 
Asahi Shimbumi reporter first discov- 
ered the stock arrangement. 


“If I knew this case and no other 
journalists outside our newspaper 
knew this scandal, | myself and my 
colleagues could not write this col- 
umn,” he said. 


“In Japanese media,” Maezawa 
continued, “we work as one group — 
you’ve heard the expression Japan 
Inc. — so any journalist, any 
reporter, cannot write any story 
against his supervisor or his newspa- 
per company.” 
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By Mark Fitzgerald 


One measure of just how seriously 
the newspaper industry is taking cus- 
tomer service unfolded over three 
days at Hilton Head, S.C. 

International Newspaper Financial 
Executives — the organization for 
newspapering’s bottom-line of- 
ficers — devoted their entire spring 
management conference to customer 
service. 

“Newspapers have suddenly dis- 
covered customer service and are 
treating it as if it were the discovery of 
the century, but we all know newspa- 
pers have treated their customers 
very badly for many years,” said Ed 
Baron, a management consultant with 
the Sterling Institute. 





Customer service 


A growing concern for newspaper financial executives 


“If it is [a fad], we are in big trou- 
ble,” said Joe Pepe, president and 
chief operating officer of the Nash- 
ville Tennessean. 

“Other businesses, other indus- 
tries have made this an integral part of 
their business for years,” he said. 

And in fact, INFE heard from 
numerous chief executives of compa- 
nies famous for their customer ser- 
vice, including Domino’s Pizza; U.S. 
Sprint; Marriott Hotels; IBM; and — 
probably everybody’s favorite 
example — Federal Express. 

“I think this is a permanent sea of 
change,” added Michael Davies, edi- 
tor, publisher and chief executive 
officer of the Hartford (Conn.) Cou- 
rant. . 





our lives.” 


“Forget the balloons and banners. That just 
degrades the situation, and makes people think this is 
just a passing thing . . . This is a reality for the rest of 





Baron argues that of all newspaper 
executives, financial officers are 
probably the most vital to the success 
of customer service. 

“The fact of the matter is that you, 
as financial executives, are the busi- 
ness resource of your newspaper,” he 
said. 

“You can’t blame every [problem] 
en the circulation director,” Baron 
continued, “He doesn’t know what’s 
happening in the newsroom, for 
instance. He’ll just blame editorial. 
You can pull all of them together.” 

It was that feeling — plus a convic- 
tion that all departments must be 
involved in customer service — that 
prompted the organization to devote 
this conference entirely to the topic, 
said INFE president Ronald J. Pollina 
of the Eagle Tribune Publishing Co. in 
North Andover, Mass. 

“We’re the information-gatherers 
in terms of financial data, and we’re 
the monitors. We act as consultants to 
the newspaper,” Pollina said. 

INFE’s decision also symbolizes 
that customer service is not simply 
another industry fad or, as Baron said 
repeatedly, a théme du jour. 








Kathleen Waltz of the Chicago Tri- 
bune compares the current work 
toward improving customer service 
with the introduction of automation. 

Waltz herself is a sign of this seri- 
ousness. Since June 1989, her title has 
been director of customer satisfaction. 

With the new title has come new 
thinking at the Tribune, Waltz said. 

“We used to measure how much 
revenue we lost [because of advertis- 
ing errors],” Waltz said. “Now we’re 
measuring how many advertising 
errors we made because we want to 
satisfy the advertiser.” 

Similarly, in circulation, the Tri- 
bune used to measure only missed 
papers. 

“tow we measure how often we 
get a missed paper to a customer 
within 90 minutes,” Waltz said. 

An important part of customer ser- 
vice, INFE members were told again 
and again, is improving relations with 
employees. 

“We must set the tone in the way 
we treat our own employees,” said 
Joseph Cantrell, president and 
publisher of the Daily Press and 
Times Herald in Newport News, Va. 





“Our people will treat customers 
much the same way we treat employ- 
ees.” 

In practice, that often means letting 
employees use their own common- 
sense judgment on the job. 

“I think we can throw away any 
policy books. We need to empower 
employees,” said Thomas Culligan, 
senior vice president of the Star Tri- 
bune of Minneapolis and St. Paul. 

“It’s what we call risk manage- 
ment,” the Tennessean’s Pepe 
added. “It’s letting the employees use 
their brains, something we don’t do 
an awful lot of.” 

In a study of customer service at 
Gannett newspapers, Pepe said, “We 
found that a lot of our newspapers 
were policy-driven rather than com- 
mon sense-driven.” 

INFE executives heard another 
message about customer service, 
however: It is not necessarily cheap. 

Perhaps the most important thing 
newspapers will have to do is hire 
more employees, exactly the opposite 
of what papers have been doing for 
more than a decade. 

“We cannot save our way to prof- 
its,” the Daily Press’ Cantrell 
declared. “We need to replace cost- 
cutting with customer service.” 

Consultant Ed Baron was, if possi- 
ble, even more blunt. 

“I know we spend so much time 
thinking about how to get people out 
the door, getting unions decertified 
and soon. . . Instead of spending so 
much time trying to find the minimum 
manning requirements, maybe we are 
using too few,” he said. 

Speaking to executives who know 
better than any others just how poorly 
newspapers are doing these days, 
Baron nevertheless urged continued 
investment in customer service. 

“You can say, maybe next quarter, 
maybe next year, we’ll get back to 
this,” he said. 

“But it doesn’t work like that. Fed- 
eral Express, when things get 
tough... don’t start delivering 
packages at 11:30 instead of 10:30. At 
Walt Disney World, when things get 
tough, the streets still aren’t dirty,” 
Baron said. 

Customer service can be more 
expensive for newspapers than other 
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businesses simply because of their 
nature, Baron said. 

For example, he said, a 50,000-cir- 
culation daily with no subscriber 
churn still has 18,260,000 opportuni- 
ties to generate complaints. 

By contrast, a 500-room hotel — 
big by hotel standards — “only has 
182,000 opportunities to louse up 
reservations,” Baron said. 

But readers — increasingly pam- 
pered by other businesses — are 
demanding better service, Baron said. 

He cited a survey of subscribers 
‘| conducted for an unidentified group- 


By Mark Fitzgerald 


Deliverers are learning how to get 
papers on a porch, advertisers are 
learning to be more creative, and 
finance departments are learning to 
be more flexible. 

So where do you find the last hold- 
out to improving newspaper customer 
service? The newsroom, of course. 

At the recent International News- 
paper Financial Executives confer- 
ence, devoted entirely to customer 
service, the most frequent complaint 
was that journalists just are not get- 
ting with the program. 

Journalists are “seasoned anar- 
chists” who resist even the most inno- 
cent customer service suggestion, 
said Michael Davies, editor, 
publisher and chief executive officer 








owned 60,000-circulation paper with 
a good industry reputation. 

There was some good news: 90% 
said they found the time each day to 
read the paper and 95% said they 
received their paper when and where 
they wanted it. 

When asked whether they thought 
the paper’s reporters and editors 
were sensitive to and cared about the 
community, 65% said they did not 
think so. 

More than half — 58% — of 
advertisers said no when asked 
whether the price they paid for their 


for the Hartford (Conn.) Courant. 

“If you ask people in the newsroom 
to answer the telephone politely, they 
begin to think you’re pandering in 
some sense,” he said. 

Journalists can improve, Davies 
added, but “you can do it, frankly, 
with new hires rather than the people 
you already have.” 

The Courant recently hired about 
70 journalists as part of its ambitious 
zoning program, and a certain “an- 
tagonism” has arisen between these 
new reporters and editors who con- 
centrate on local coverage and the 
more “traditional” journalists, 
Davies said. 

_ Well, why, one questioner asked, 
doesn’t editor, publisher and CEO 
Davies simply order the cantankerous 








ads “is consistent with the value I get 
from it.” 

Baron read from one advertiser’s 
comments, “If we treated our cus- 
tomers the way our newspaper 
treated us, we'd be out of business in 
three months.” 

Newspapers need to take customer 
service seriously, the Star Tribune’s 
Culligan said. 

“Forget the balloons and banners. 
That just degrades the situation, and 
makes people think this is just a pass- 
ing thing . . . This is a reality for the 
rest of our lives.” 


Newsrooms not jumping on the customer service bandwagon 


newsroom to just cut it out? 

“We’re really in the infancy stage 
with the newsroom,” Davies said. 
The Courant is concentrating first 
on the content of the new zones, and 
will move to other areas later, he 
said. 

Newspaper managers have only 
themselves to blame for their recalci- 
trant newsrooms, Davies told INFE. 

“We in management, we’ ve kind of 
reveled in that idea that newspeople 
are sort of loutish,” he said. 

One thing newspapers can do —but 
have overwhelmingly refused to 
do — is create an ombudsman. 

“There are only 60 ombudsmen 
among all the newspapers in North 
America. I think that’s appalling. I 
think that’s shocking,” he said. 
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Standen to leave 
Ad Bureau; takes 
position with 
Scripps Howard 


The Newspaper Advertising Bu- 
reau abruptly announced this week 
that its president, Craig Standen, will 
leave in early August to accept the 
position of vice president/marketing 
and advertising with Scripps Howard. 

The announcement was released 
just as E&P was going to press this 
week and the circumstances of Stan- 
den’s departure could not be deter- 
mined. 

The announcement comes just a 
few weeks after Ad Bureau executive 
vice president, Len Forman, deliv- 
ered a speech at the International 
Newspaper Marketing Association’s 
annual meeting in which he said the 
Bureau needed to become more re- 
sponsive to members’ needs and that 








many execs would be departing 
(E&P, May 26). 

Standen will remain in his role at 
the Bureau for two months to insure a 
smooth transition. In the meantime, 
Forman will assume responsibility for 
directing operations until the Bu- 
reau’s board of directors appoints a 
new president. 

A special committee of the Board 
has been formed to recommend a 
management succession plan. 

In his new position, Standen will be 
involved in all aspects of advertising 
and marketing for Scripps Howard 
and its individual newspapers. He 
will report to William Burleigh, ex- 
ecutive vice president of Scripps 
Howard. 

Industry insiders immediately 
speculated that Standen’s successor 
might turn out to be Forman for a cou- 
ple of reasons. First, two months is 
not time enough to conduct the ex- 
haustive search needed to fill the top 
Bureau job. It took many more 





months of search to find Standen when 
he joined the Bureau 10 years ago. 

Second, when Standen was hired as 
Bureau heir-to-the-presidency in 
1980, he was brought in as executive 
vice president to learn the ropes — the 
same position Forman has held since 
joining the Bureau in the spring of 
1989. 


Parade extends 
contract with 
Arcata Graphics 


Parade magazine has extended its 
printing contract with Arcata Graph- 
ics Co.’s San Jose operation. 

The contract, slated to expire in 
1991, now runs to the end of 1996. It 
calls for production of about 6.5 mil- 
lion copies of Parade a week for West 
Coast distribution. 

Parade circulates more than 35 mil- 
lion copies weekly through 333 
papers. 





EDITOR & PUBLISHER for June 2, 1990 


13 











By George Garneau 


Less than three years after he 
bought the morning Scranton (Pa.) 
Tribune and Sunday Scrantonian, 
John Buzzetta’s MediaOne Inc. 
abruptly shut them down and sold 
their names to the competing Scran- 
ton Times Co. for an undisclosed 
price. 

The Tribune, a 134-year old morn- 
ing paper, published its last edition 
May 21 without notifying readers or 
employees. 

The next day, the Times Co. 
replaced its two-year-old morning 
edition with The Tribune, redesigned 
to retain existing readers. It con- 
tinued to publish the afternoon Scran- 
ton Times and merged the Scranto- 
nian into the larger Sunday Times. 

Buzzetta failed to return numerous 
E&P phone calls. 

Instead, he issued a three-para- 
graph statement from Dallas, where 
he is president and chief executive of 
the Dallas Times Herald. 

In his statement, Buzzetta blamed 
the area’s “deteriorating” economy, 
an antiquated printing plant, and high 
costs. 

“For these reasons, it was no 
longer economically viable to publish 
a second newspaper in the Scranton 
market,” he said. 

The deal had “no impact” on the 
separately owned Times Herald, he 
said. 

Left jobless were 150 to 200 work- 
ers. Many employees reported for 
work to find the paper closed — a 
day before executive editor Harold 
Lewis planned to print his farewell 
column. 

The next day, more than 100 Tri- 

bune employees and others pick- 
eted the Times with signs saying, 
“You couldn’t beat us, so you bought 
us.” 
As E&P went to press, Tribune 
employees were considering whether 
to start a Sunday paper, with produc- 
tion help from a former strike newspa- 
per, the Citizens Voice in Wilkes- 
Barre. 

“This is not a company that was 
driven out of business, this is a 
comipany that was purchased,” said 








Scranton (Pa.) Tribune owner John 
Buzzetta was unavailable for comment 
this week on his abrupt shutdown of the 
newspaper which left 150-200 employ- 
ees jobless. He approached owners of 
the competing Scranton Times last 
September and negotiated the shut- 
down and sale of the paper’s name 
and circulation lists in secret. 


Mitchell Grochowski, county court 
reporter and Guild unit chairman at 
the Tribune. 

The papers, which Buzzetta said 
were profitable when he bought them, 
lost about $600,000 last year, Gro- 
chowski said. 

He said MediaOne trimmed oper- 
ating expenses by reducing non-union 
personnel, took over Sunday news- 
stand delivery from a distributor, ter- 
minated its Sunday television tabloid, 
and reduced newsroom staffing by 
attrition. 

The deal removed Scranton from a 
shrinking list of about 19 U.S. cities 
that host competing daily newspa- 
pers. 

The Scranton Times Co., owned by 
the Lynett family, said it purchased 
assets of the Tribune, including its 
name, circulation and advertising lists 
and some equipment — but not the 
Tribune building or accounts 
receivable — from MediaOne, which 
Buzzetta formed when he left William 





Abrupt shutdown 


Employees report to work to find the Scranton (Pa.) Tribune closed; 
owner negotiated secret deal to shut it, sell name to competitor 


Dean Singleton’s MediaNews Group 
to acquire the then-profitable Tribune 
and Scrantonian from the Goodman 
family in 1987 for an estimated $10 
million. 

Since then, circulations have 
changed little. According to the latest 
Audit Bureau of Circulations figures, 
the morning Times sold 10,907 daily, 
compared with the Tribune’s 37,234. 
Combined morning and evening edi- 
tions gave the Times 62,783 daily cir- 
culation. On Sunday the Times led 
69,362 to 50,748. 

George Lynett who, with two 
brothers, publishes the Times, said 
Buzzetta approached them last Sep- 
tember, and negotiations concluded 
in May. He declined to disclose the 
price, citing terms of the sale agree- 
ment. 

However, a month earlier the 
Times notified local authorities that it 
was refinancing a $9.5-million con- 
struction loan on its new printing 
plant. 

Victor J. Alfano, president of Local 
177 of the Newspaper Guild and a 
copy editor at the Times, said the 
union was negotiating to replace a 
contract that had expired last Septem- 
ber. 

The company has offered employ- 
ees 60 days’ pay, but Alfano foresaw 
problems over longevity and vacation 
pay. Meetings with management were 
scheduled for early June. 

The Times, which employs 500 
people, has hired about 15 Tribune 
workers, mostly in circulation, 
George Lynett said. It had no other 
openings because it hired more than 
125 people to start its morning edition 
in June 1988. 

Lynett said the new Tribune, rede- 
signed to include features from the 
old one, is being delivered to sub- 
scribers of both morning papers. He 
expected to retain about 25,000 exist- 
ing subscribers. 

While the local economy has been 
strong in the last year, ad linage 
at both papers has been off, he 
said. 

Within three months, the Times 
Co. will raise ad rates, but not as 
much as circulation increases, Lynett 
said. Circulation rates will rise an 
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undetermined amount over the 25¢ 
daily and 50¢ Sunday cover prices, 
according to pre-existing plans — the 
first increases in seven years — 
Lynett said. It will also re-evaluate its 
staffing needs. 

The Lynett brothers, in an 
announcement the day of the closing, 
said they were saddened by the end of 





the Scrantonian Tribune but pleased 
it had reverted to local ownership. 
They called it “ta sad fact of newspa- 
per life” that Scranton joined 97% of 
U.S. cities served by one daily 
publisher. 

Times managing editor Ed E. 
Rogers, in a column, called it “a 
shame” that the Tribune’s demise, 





rumored widely, was reported by 
television stations and newspaper 
competitors — never on its own 
pages. Tribune staffers, he said, were 
told to lay off the story. 

“After 134 years of helping keep 
the region informed, this once proud 
paper would be forced to die without 
even a whimper,” he wrote. 


Bill orders use of recycled newsprint 


New York’s Suffolk County passes legislation that will 
affect newspapers with circulations greater than 20,000 


After reaching accord with the state 
to voluntarily use increasing amounts 
of recycled newsprint, New York 
newspapers that circulate in Long 
Island’s Suffolk County have been 
put on notice that they must be 
printed on stock consisting of 15% 
recycled fiber by the end of next year. 

Further, in legislation that affects 
all newspapers with circulations 
greater than 20,000, the Suffolk 
County bill passed earlier this week 
provides that each year the recycled 
fiber content in newspapers must rise, 
reaching 40% by the end of 1996. That 
contrasts with the state-industry 
target of the year 2000 for the same 
level of recycled content. 

In addition to Long Island News- 
day, principal dailies circulating in the 
county include all New York City 
newspapers, as well as the Wall Street 
Journal and USA Today. 

Suffolk County is believed to be the 
first local government to regulate 
newsprint use. 

It was also the first to regulate busi- 
nesses’ use of computer video display 
terminals. Enacted two years ago, 
those rules were suspended in large 
part until a judge ruled on a challenge 
to the county law. 

That ruling last year said the county 
had no authority to enact workplace 
safety and health controls that exceed 
state or federal regulations. (How- 
ever, the county’s smoking restric- 
tions that remain in effect are repor- 
tedly stricter than those imposed by 
the state.) 

There are no state or federal news- 
print use regulations now applicable 
to the county. The New York News- 
paper Publishers Association’s agree- 
ment with New York state is entirely 
voluntary. 

The bill awaits the signature of 
County Executive Patrick Halpin. 

Initially a supporter of VDT regula- 
tion as a state assemblyman, Halpin 
vetoed the county’s earlier VDT con- 


trols after becoming its executive. 
The Legislature overrode his veto 
then, and it passed the newsprint bill 
with enough votes to do it again. 
Although the arrangement with the 


have collected), but North American 
papermakers have not the capacity in 
their nine deinking plants to produce 
enough recycled newsprint to satisfy 
newspapers’ demand. 





A New York Times spokesman called the county’s 
action “counterproductive” in view of a different 
recycled newsprint use schedule agreed upon at the 


state level. 








state includes a possibility of future 
regulation rather than current penal- 
ties, the county would levy a $500 fine 
for each noncompliant publication 
day. 

While Newsday said its plans will 
enable it to meet the bill’s provisions, 
it said it would challenge it in court if 
signed by Halpin. 

Like the VDT law, Suffolk’s 
attempt to prohibit use of plastic 
shopping bags and food containers 
was tossed out by the court. Newsday 
said it found the newsprint measure 
also to be “legally flawed.” 

Halpin cannot sign the bill before 
public hearings and it is unknown 
whether Halpin will sign the bill. In 
the past, he would make no comment 
on legislation before the public had 
made its own comment. 

A New York Times spokesman 
called the county’s action “counter- 
productive” in view of a different 
recycled newsprint use schedule 
agreed upon at the state level. The 
Times would not comment on a bill it 
had not reviewed, but said it expects 
to raise its recycled fiber content from 
a current 8% to the 40% by the year 
2000 that newspapers promised the 
state. 

The bill’s supporters hope to 
increase demand for recycling of 
municipalities’ oversupply of old 
newspapers (which they must pay to 





Moreover, papermakers are hard 
pressed to make further investment in 
expensive deinking facilities when 
their market is oversupplied and their 
mills are operating under capacity. 


NNA plans trip 
to Latin America 


The National Newspaper Associa- 
tion is planning a field trip for working 
journalists to Manaus, Brazil; Cara- 
cas, Venezuela; and Panama City and 
Colon, Panama, in October. 

The trip is slated to include brief- 
ings with U.S. consular or embassy 
officials in each city, professional 
meetings, city tours and a day trip to 
the Free Zone of Colon. 

The trip, scheduled for Oct. 10-20, 
leaves from Miami. Cost, which 
includes international airfare, for 
double occupancy is $2,107, with a 
single supplement of $590. 

Future NNA study missions 
include an April 1991 trip to South 
Africa, China in 1991 and Spain and 
World’s Fair in 1992. 

For more information on the Latin 
America trip, or to be placed on the 
NNA study mission mailing list, call 
(202) 466-7200, or write to the NNA at 
1627 K Street N.W., Suite 400, 
Washington, D.C., 20006. 
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Associated Press announced for- 
mation of an advisory committee of 
editors, photo editors and production 
personnel to help implement Photo- 
Stream and electronic picture sys- 
tems at member newspapers. 

The group was assembled to pro- 
vide input on practical aspects of 
newspaper production to ease the trans- 
ition from conventional print handling 
to electronic picture processing. 

The committee includes: Thomson 
Newspapers corporate development 


The Associated Press is holding a 
four-hour seminar in the Las Vegas 
Hilton during ANPA/TEC 990 to pro- 
vide information on PhotoStream and 
its electronic darkroom program. 
Time is alotted for questions from the 





AP names PhotoStream advisory committee members 


director Merle Becker; New York 
Times picture editor Mark Bussell; 
Sarasota (Fla.) Herald-Tribune oper- 
ations director Charles Carroll; 
Scripps Howard Newspapers graph- 
ics director Randy Cochran, Atlanta 
Journal and Constitution photo editor 
Michael Evans; Seattle Times assis- 
tant managing editor/graphics Stanley 
Farrar; Kalamazoo (Mich.) Gazette 
graphics editor Scott Harmsen; 
Rochester, N.Y. Democrat and 
Chronicle editor Barbara Henry; 


AP to hold picture desk seminar at ANPA/TEC 


audience. 

Presentations at 8 a.m., Saturday, 
June 16, will be given by members of 
AP’s electronic darkroom team, by 
Leaf Systems Inc. president Robert 
Caspe, designer of the AP Leaf Pic- 





Brunswick, Maine Times Record pro- 
duction manager Stephen Seidl; Alex- 
andria (La.) Daily Town Talk vice 
president Larry Smith; Tampa Tri- 
bune production staffer Greg Stew- 
art; Baltimore Sun president Larry 
Strutton; St. Petersburg (Fla.) Times 
news illustration director George 
Sweers; Ontario, Calif. Inland Valley 
Daily Bulletin graphics editor Tom 
Tondee; and Ft. Lauderdale (Fla.) 
New/Sun-Sentinel color technology 
manager Paul Willis. 


ture Desk, and by a panel of newspa- 
per editors now using electronic pic- 
ture systems in their newsrooms. 
Those interested in attending should 
contact Hal Buell at AP’s New York 
headquarters. 
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‘Drug Czar’ urges 
media to run 
positive stories 


The media have done a good job 
telling the public about the devasta- 
tion of drugs, but they should do more 
positive stories — not to whitewash 
the issue but to show that there is 
hope and that drugs can be defeated, 
according to William Bennett, direc- 
tor of the Office of National Drug 
Control Policy. 

America’s “Drug Czar,” speaking 
at the annual conference of the Inter- 
national Newspaper Marketing Asso- 
ciation, noted that attention must be 
paid the issue to keep reminding 
people how severe the problem is and 
what can be done about it. 

The only thing Bennett worries 
about, he added, is that television 
coverage may create an impression 
that most black people are drug deal- 
ers. Most inner-city residents are not, 
and they need to have their faces on tv 
as well. 

James Burke, chairman of John- 
son & Johnson and chairman of the 
Media-Advertising Partnership for a 
Drug-Free America, noted that media 
attention, along with workplace pro- 
grams and community action, are 
helping win the war on drugs. 

The goal of the Partnership, which 
began offering print and broadcast 








anti-drug ads in 1987, is to gain $1 
million in ad space/time per day for 
three years, Burke said. The level is 
currently about $745,000 per day, but 
Burke said he believes the Partner- 
ship will meet its goal. 

“Partnership ads are not totally 
responsible for the decline [in drug 
use], but they have had an impact,” 
he said, adding that newspapers are 
essential to the campaign. 

— Debra Gersh 


N.Y. Daily News 
plans layoffs 


The New York Daily News has 
announced it will lay off 17 of 49 
unionized machinists. 

“Our decision couldn’t be further 
delayed in light of slowing economic 
conditions in the New York advertis- 
ing marketplace,” company spokes- 
man John Sloan said. 

He contended the 29 layoffs, effec- 
tive the first week in June, were unre- 
lated to labor problems for which the 
company is making strike prepara- 
tions. 

But Theodore Kheel, advisor to the 
10-union Allied Printing Trades 
Council, which is negotiating to 
replace a contract that expired in 
March, told the New York Times, 
“This is the beginning of the planned 
strategy of provoking the unions into 
strike action. No doubt there will be 





more of the same sort to come.” 

Both sides acknowledged manage- 
ment’s contractual right to determine 
machinists staffing. 

The severance packages include a 
maximum of six weeks pay. 

The machinists earn about $700 a 
week maintaining presses and other 
equipment. 


NVN elects board 


New technology has spawned a 
new organization: the Newspaper 
Voice Network. 

The group, chaired by Karen Sta- 
bley, director of new electronic media 
for the Baltimore Sun, includes news- 
papers involved in information ser- 
vices delivered by telephone. 

Its board, elected at a meeting in 
Baltimore in April, includes Sandy 
Russman of the Atlanta Journal & 
Constitution, Ed Roberts and Sara 
Fitzgerald of the Washington Post, 
Jim Debth of the Cedar Rapids (lowa) 
Gazette and on the advisory board 
Kathleen Criner of the American 
Newspaper Publishers Association 
and Peter Winter of the Newspaper 
Advertising Bureau. 

Supported by NAB and ANPA, the 
16-month-old group is attended by 
about 100 people. Stabley estimated 
that about 50 papers have advertising- 
supported voice services, and about 
20 operate pay-per-call 900 numbers. 
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E&P and ANPA/TEC 


always a winning combination to reach hot prospects 
at the biggest buying event of the year! 


ANFPA Technical Exposition and Conference wee Las Vegas, Nevada June 16-20, 1990. 


Las Vegas with its bright, lights, excitement and stimulating night life, promises to be a very successful 
location for this year’s ANPA/TEC Show, June 16-20. To assist in your successful sales efforts before, during 
and after the show, advertise in E&P’s three special show issues and increase traffic at your booth and 
bottom-line sales for your company. 


E&P’s P lanning Issue-Ma 19 This issue, published a month before the main event, 
is a favorite among conferegiattendees. inted i in the fo um Of a pullout section within the regular 
E&P issue, it is use ez ime. Within the Planning Issue are list- 
ings of exhibit@ts a aa ere is also editorial emphasis on “what's 
new” in the industry and wilat spegi@lar iglesia gamma pgp ePepcctedtt the show. Your ad here will reach 
i ya ill therefore ensure high-quality traffic at your exhibit. 
SPECIAL OFFER — Find out about our “Eshibitor’ s Panel Memo” offer for the Planning Issue! It’s a new feature 


designed to bring manufacturers and buyers closer together. Call your local E&P ad rep and get all the details! 
DEADLINES: Space—May4 Ad Material —-May7 


E&P’s Confer ence Issue — —J Une 16 This “at the show” issue will not only reach 
important prospects g the ANPA/TEC but will also reach those E&P subscribers who couldn’t make it 
efimal decisions on what to buy on the recommendations 
e exposure gives your advertising message sa and 


al strowcase for your products and enhances your ad 
message with the conference attendees and at newspaper plants and offices around the country. 


DEADLINES: Space—June1 Ad Material —June4 


E&P’s Post Confer ence Issue — —J une 23 Your ad in this issue serves to welcome 
your prospects home the very next week after the conference. Your ad will act as a “sales call” 
follow-up to your sales efforts at the conference and leave a strong impression on the minds of the 
returning attendees; plus—the immediacy of the editorial will create an atmosphere for your ad that 
will provide exhibit recall and move the readers to take action! The editorial in this issue will focus on the highlights 
of the convention and re-caps the many seminars and meetings. This issue is the right setting for your ad to impress 
those prospects and decision makers who did not attend the conference but who need to know what you have to 


offer in the way of new products and services. DEADLINES: Space—June13 Ad Material—June 15 


DON’T GAMBLE WITH YOUR ADVERTISING DOLLARS— 
Get maximum exposure and advertising benefits by placing your ad in all three 
E&P ANPA/TEC SHOW ISSUES! 


Sales Offices 


New York Chicago Los Angeles San Francisco Toronto 
212 - 675 - 4380 312-641-0041 213 - 382 * 6346 415 - 421-7950 416 - 833 - 6200 


Editor & Publisher sr Ry 


11 West 19th Street, New York, NY 10011-4234 ANPA 














Ombudsman vacations after a week of complaints 
Ideas backfire at Orange County Register 


By M.L. Stein 


Some new ideas work for newspa- 
pers and some don’t. 

Ask the Orange County Register. 

Recently it ran a feature inviting 
readers to “Send us your favorite 
graffiti.” 

The invitation went on: “You’ve 
got to know when the writing’s on the 
wall. And we want you to share it.” 

The newspaper said it would print 
the best selections if they were “suit- 
able for a family newspaper.” 

The reaction could give a circula- 
tion manager heartburn. 

The feature drew the wrath of the 
City Council of Santa Ana, where the 
Register is published. 

An outraged Mayor Daniel H. 
Young noted that the city spent 
$500,000 last year to clean up 
unsightly graffiti, most of which is 
sprayed by youth gangs. 

Planning Commissioner John 
Casteix termed the Register’s offer an 
insult to Santa Ana residents who 
have been working to wash or sand 
away graffiti in their neighborhoods. 

“We’re awash with graffiti prob- 
lems in this city,” moaned Casteix. 

Register ombudsman Pat Riley 
used his Sunday column to call the 
graffiti pitch “one of the shortest- 
lived features in the storied annals of 
the newspaper biz...” 

The feature ran on Monday and the 
Register canceled it on Tuesday with 
a story headed: “Do not send us your 
favorite graffiti sayings.” 

Between the two stories, and even 
after the cancellation, about 20 read- 
ers called him, “most to dress us 





down loud and clear,” Riley reported. 

One caller, the ombudsman 
recalled, likened the graffiti request to 
vandalism, adding, “You might as 
well say ‘your favorite vandalism,’ 
and maybe then ‘your favorite 
burglary.’ ” 

Riley wrote that editor Steve Plesa, 
who came up with the idea, said ina 
memo, “Clearly the decision was 
wrong and I decided to terminate it 
immediately.” 

In a statement to the Los Angeles 
Times, which published a story on the 
City Council’s response, Register 
assistant managing editor John Hol- 
lon said: “It was an error. It was one 
of those ideas that slipped through the 
CTACKS:..... 

The cracks were wide enough to 
swallow another idea that had Riley’s 
phone ringing in rage. 

The food section thought it would 
be cute to photograph a snake slither- 
ing through stalks of asparagus. 

The reptile, borrowed from a pet 
store, appeared in a five-column color 
picture on the section front. 

“It was the pits,” one woman com- 
plained. 

Another woman, who was hosting a 
coffee klatch when the paper arrived, 
informed Riley that “None of us will 
be able to eat asparagus again without 
thinking about this hideous picture.” 

And so it went. 

Food editor Joe Crea apologized to 
readers in a memo to Riley. 

“On reflection, | understand their 
reaction. For some people, reptiles 
are highly offensive. We will keep this 
experience in mind when planning the 
sections in the future,” he wrote. 
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As a third item in his column, Riley 
discussed some readers’ unhappiness 
with a new Register idea of running 
the crossword puzzle and its answers 
on the same day instead of revealing 
the answers a week later as it had 
been doing. 

“When the answers are right there, 
you can’t keep from looking,” one 
puzzle fan groused. Another said she 
had to cover over the answers with 
paper even though they were upside 
down. 

Riley wound up the column with an 
announcement that he was taking a 
two-week vacation. 


Jersey paper adds 
zoned classifieds 


The Asbury Park (N.J.) Press has 
expanded its weekly Community sec- 
tions to include zoned classified ads. 

The classifieds, also added to its 
total-market-coverage product, Press 
Extra, are designed to compete with 
weeklies and shoppers. The zoned 
classifieds are sold in addition to full- 
run classifieds at an extra cost of 
$1.95 and are expected to yield 
$56,000 in revenue this year. 


Teague wins INMA’s 
Silver Shovel Award 


David C. Teague, marketing direc- 
tor of the Evening Post in Notting- 
ham, England, was the recipient of 
the Silver Shovel Award, the highest 
accolade presented by the Interna- 
tional Newspaper Marketing Associ- 
ation. 

Teague, INMA president from 
1987-1988, was given the award dur- 
ing the association’s 60th annual con- 
ference in New Orleans, La. 


Miami Press Club 
begins shop talks 


The 150-member Miami Interna- 
tional Press Club has begun meetings 
for reporters and bureau chiefs who 
cover the metro area. 

The luncheon “shop talk” sessions 
have included correspondents from 
the New York Times, Los Angeles 
Times, Newsweek and NBC. 
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By Mark Fitzgerald 


Moments after telling the Organiza- 
tion of News Ombudsmen that gov- 
ernment officials can sometimes legi- 
timately withhold information from 
the public, Virginia Gov. L. Douglas 
Wilder met with reporters and did 
exactly that. 

Wilder refused to answer questions 
about what he planned to do with 
hundreds of thousands of dollars in 
profits reportedly earned from his 
inaugural ball in January. 

Wilder’s refusal to reveal the ball’s 
finances has been criticized because 
many tickets were bought by lob- 
byists and companies which do busi- 
ness with the state. 

Wilder deflected the questions by 
saying reporters should use the state 
Freedom of Information Act to get the 
information. 

The problem is that Wilder is not 
required by state law to reveal the 
finances of the inauguration, and Wil- 
der has not filed any records on the 
festivities. 

Told that by reporters, Wilder 
laughed: and said, “Well, there you 
are,” according to an account in the 
Virginian-Pilot of Norfolk. 

Wilder also told the reporters he 
resented questions about the inau- 
gural funds because they imply he has 
done something “sinister or evil.” 

Similarly, during his speech to the 
ombudsmen, Wilder said there is 
nothing “sinister” in a government 
official withholding information in 
such situations as “a sensitive negoti- 
ation or a complex policy proce- 
dure.” 

Wilder argued that while there is a 
public right to know, “the press does 
not have a right to ask any question 
whatsoever. 

“And, on those occasions when a 
reporter does ask a question which 
reflects prurient interest in one’s per- 
sonal life,” he added, “then the 
officeholder has a clear and legitimate 
right to refuse to answer that ques- 
tion.” 

At the tenth annual ONO conven- 
tion, held in Williamsburg, Va., Wil- 
der made what he said were his first 
comments on the press coverage of 
his successful campaign to become 








the first African-American elected 
governor since Reconstruction. 

Too much was made of the racial 
significance of his election in the cam- 
paign’s last weeks, Wilder said. 


Governor practices what he preaches 


Virginia governor tells newspaper ombudsmen that public 
Officials do not have to tell all — then he proves it 


“In the last several weeks of my 
campaign, some of the national press 
turned it into a matter of, ‘Guess 
what’s happening in Virginia? You’ll 

(Continued on page 42) 
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LEGAL BRIEFS 








Newspaper sued for 
publishing wrong 
lottery numbers 


Manuel E. Hernandez didn’t win 
the $11-million California lottery and 
he’s suing a newspaper because of it. 


Hernandez, a 66-year-old tree 
pruner, was jubilant when he read his 
winning number in the Ventura 
County (Calif.) Star-Free Press. 

But the newspaper had printed the 
wrong numbers and Hernandez — 
along with several million others — 
ended up a loser. 

He is suing the Star-Free Press for 
negligent infliction of emotional dis- 
tress. 

His attorney, Hiram A. Raldris, 
said in the suit that the Star-Free 
Press had violated its duty to exercise 
due care by publishing the false fig- 
ures. 

“Pjaintiff purchased defendant’s 
daily publication and immediately 
experienced great and substantial 
emotional responses of divine thanks, 
joy and happiness which he shared in 
laughter and tears with his loved 
ones,” the complaint continued. 


When Hernandez later learned he 
had not won the lottery, he suffered 
“fright, horror, grief, shame, humilia- 
tion, embarrassment, anger, chagrin 
and disappointment,” according to 
the suit. 

Attorney Bob Robinson, who rep- 
resents the John P. Scripps-owned 
Star-Free Press, called the suit “le- 
gally without merit.” 

“I do not believe the law imposes 
liability on a newspaper for acciden- 
tally publishing incerrect informa- 
tion,” he said. “If it did, there would 
be a chilling effect. Newspapers 
would print less information if they 
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were liable for this kind of thing.” 

Two other individuals recently 
sued Los Angeles television station 
KTTV for allegedly broadcasting 
wrong winning lottery numbers. The 
plaintiffs reportedly believed they 
had won a $21-million jackpot. 


Ban on coverage 
of executions 
is challenged 


KQED, San Francisco public tele- 
vision station, is challenging Califor- 
nia’s policy of prohibiting tv coverage 
of executions. 

The station, which was barred from 
videotaping the scheduled execution 
of murderer Robert Alton Harris on 
April 3, has filed a suit in U.S. District 
Court in San Francisco. It asks that 
San Quentin Prison Warden Daniel B. 
Vasquez and Gov. George Deukme- 
jian to revise state policy and allow 
television coverage of executions. 

Harris’ trip to the gas chamber was 
stopped by an order of the U.S. 
Supreme Court upholding an appel- 
late court ruling staying the execu- 
tion. 

Michael Schwarz, director of 
KQED’s current affairs department, 
said the current policy impedes 
reporting of executions, “which are 
events of major public and political 
significance in California. In what 
context, can the state have a right to 
tell us we can’t cover this?” 

Under California law, certain offi- 
cials and at least 12 “reputable citi- 
zens” may be invited to San Quen- 
tin’s gas chamber as witnesses to an 
execution. Traditionally, at least 14 
representatives of the news media 
have been allowed to attend the 
event. 

KQED’s complaint was supported 
by Los Angeles Times television critic 
Howard Rosenberg in a May 19 col- 
umn. 

“No one, not even a condemned 
person, should be required to die in 
front of a tv camera,” Rosen- 
berg wrote. “To die in relative 
privacy . . . should be a basic right 
accorded to everyone, no matter his 
or her crime. However, there is 
simply no good reason to continue 
forbidding televised executions in 
California when permission is given 
by the person to be executed. This has 
nothing to do with being for or against 
capital punishment. It has every- 
thing to do with good sense.” 

According to Rosenberg, “the 





public has a right — perhaps even an 
obligation — to watch an execution. 
And tv is the way to bring it to 
them.” 


Newspaper wins 
release of 
child abuse records 


Child abuse records of children 
who died while under state protection 
must be open to public scrutiny, a 
Fulton County, Ga., superior court 
judge ruled recently. 

Under an order signed by Judge 
Ralph Hicks, the Georgia Department 
of Human Resources was required to 
turn over to the Atlanta Journal and 
Constitution the records of 51 abused 
and neglected children who died in 
1988 after they were placed in the 
state’s care. Records for 1989 were 
also to be turned over to the newspa- 
per. 

The newspaper filed a lawsuit last 
December against the DHR and its 
commissioner, James Ledbetter. 

In March, the Georgia Legislature 
passed a law that relaxes the state’s 
child abuse confidentiality statute. 
The new law provides a process by 
which a newspaper or other inter- 
ested party can petition the court to 
open the records if the court deems 
the petitioner is seeking the informa- 
tion for legitimate research purposes. 

That law takes effect on July 1. 
However, the newspaper wanted to 
obtain the records prior to that date. 


Women seeks to 
stop paper from 
listing her divorce 


A Newport, R.I. newspaper’s 
inconspicuous list of divorces could 
become a test of a state’s right to bar 
public information from being 
reported by the news media. 

The U.S. Supreme Court has 
refused to say whether states can put 
off-limits otherwise public informa- 
tion by invoking privacy concerns 
and a Newport divorce lawyer con- 
tends that Rhode Island’s privacy law 
is such a shield. 

Attorney Thomas Kelly is suing the 
Newport Daily News on behalf of a 
woman who wants to keep her name 
out of the newspaper’s monthly list- 
ing of divorces granted in Newport 
County Family Court. 

— AP 
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Restroom talk 
violates state’s 
open meeting act 


Two Texas Water Commission 
members who talked about a case 
while in the restroom violated the 
state’s Open Meetings Act, the Texas 
Supreme Court ruled. 

The Supreme Court said such a dis- 
cussion would be illegal any time 
there is a quorum or majority of the 
decision-making body present. The 
commission has three members. 

John Hildreth, director of the 
Southwest Regional Office of Con- 


“reaffirms the fundamental concept 
of openness in Texas government. 

“The Supreme Court remedied a 
decision which would have slammed 
the door on access to decision making 
by major regulatory agencies,” Hil- 
dreth added. 

Nancy Monson, executive director 
of the Freedom of Information 
Foundation of Texas, hailed the rui- 
ing as “an excellent decisiea.” 

“We're really grateful that the 
Supreme Court upheld the people’s 
right to know,” she said. 

The ruling was made in a lawsuit 
filed by Charles Acker in Travis 
County state district court. 

Acker was appearing before the 
Water Commission in 1986 seeking a 
waste water treatment plant permit to 
provide service to residents of his 
mobile home park in Huntsville. The 
hearing examiner recommended the 
commission grant Acker the permit. 

During the break in the meeting, 
Acker’s lawyer, Andrew Taylor, said 
he overheard commission members 
discussing the application in the 
restroom. 

When the meeting reconvened, one 
of the commissioners voted to grant 
the application. The remaining two 
commissioners voted to deny it. 

Acker won his case in a state dis- 
trict court summary judgment, but the 
Austin-based 3rd Court of Appeals 
overturned the decision in May 1989. 

— AP 


Judge loses 
defamation case 


A judge, who was rated last in per- 
formance among his peers in a tv poll, 
cannot claim defamation, the Califor- 
nia Court of Appeals ruled. 

The court upheld a lower court 
judgment against former Superior 
Court Judge David Aisenson, who 
had sued the American Broadcasting 





sumers Union, said the decision. 


Co. and its Los Angeles affiliate, 
KABC-TV, for slander and invasion 
of privacy. 

The suit was in connection with a 
KABC broadcast of a poll which elic- 
ited local attorneys’ opinions on the 
performances of Los Angeles Super- 
ior Court criminal law judges. 

According to the broadcast, Aisen- 
son received the lowest rating of all of 
the judges. 

Aisenson alleged the aired com- 
ments implied that he was an incom- 
petent judge and a “bad guy.” The 
broadcast showed footage of Aisen- 
son emerging from his home as the 
announcer described him as “the low- 
est ranking judge of them all. On a 
one-to-10 scale, Judge David Aisen- 
son got an overall average score in the 
fours.” 

The voice-over went on: “Judge 
Aisenson refused to show himself to 
you in an interview and refused to 
allow a tv camera into his court- 
room. We thought you should at least 
see his face . . . Incidentally, Judge 
Aisenson is one of those few judges 
who wasn’t put into is job by a gover- 
nor. He simply ran for judge and was 
elected...” 

In a unanimous opinion, the ap- 
peals court said: “Merely making unflat- 
tering factual statements about some- 





one, without more, does not give rise 
to a cause of action for defamation. 
For these factual statements to be 
actionable, there must be some proof 
not only that they tended to impute a 
lack of professional ability, but also 
that the objected-to statements were 
false obviously. A true statement of 
fact is not defamatory.” 

The justices also refuted Aisen- 
son’s claim that he had agreed to an 
interview with the tv station. 

The court noted that Aisenson had 
refused to be interviwed by KABC 
reporter Wayne Satz unless he were 
allowed to review the results of the 
poll in advance. Satz, according to the 
opinion, agreed to show the results to 
Aisenson one day before a videotaped 
interview but the offer was turned 
down by the plaintiff. 

The court stated: “. . . there is no 
basis for concluding that ABC made a 
false statement of fact when it 
announced the appellant had refused 
to give an interview or allow a camera 
in his courtroom.” 


WJC trustee 


Juan Williams, staff writer at the 
Washington Post, has been elected to 
the board of trustees of the Washing- 
ton (D.C.) Journalism Center. 
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NEWSPEOPLE IN THE NEWS 








New vice presidents at PNI 


Two new vice presidents have been 
appointed at Philadelphia Newspa- 
pers Inc. by ROBERT J. HALL, 
publisher and chairman of the Phila- 
delphia Inquirer and the Philadelphia 
Daily News. 


THERESA M. McCoy was promoted 
to vice president/assistant to the 
publisher, and CHARLES B. FANCHER 
was promoted to vice president/com- 
munications and public affairs. 


McCoy was previously director of 
financial services and assistant to the 
general manager and will coordinate 
customer service, including service to 
advertisers, readers and employees 
and also will direct PNI’s long-range 
planning and new business initia- 
tives. 


Fancher will retain his responsibili- 
ties for all internal and external com- 
munications and will add coordina- 
tion of Knight Foundation grants to 
his responsibilities of PNI’s corporate 


philanthropy programs. A graduate of 
the University of Tennessee, he stud- 
ied at the University of Michigan ona 
National Endowment for the 
Humanities Fellowship for Journalist 
in 1981-82. 

A former Philadelphia Inquirer edi- 
tor, Fancher rejoined PNI last year as 
director of communications from the 
Detroit Free Press. He had advanced 
at the Free Press through a series of 
promotions, including assistant to the 
executive editor and editor of the 
Detroit Free Press Magazine and was 
a member of the paper’s editorial 
board. 

McCoy, joined PNI as director of 
financial planning and then was 
named assistant to the general man- 
ager in August 1989. Prior to Philadel- 
phia, she was with the Trenton (N.J.) 
Times for 12 years where she 
advanced to vice president/treasurer. 
She is a graduate of Trenton State 
College. 








JOY FRANKLIN is the newly named 
editor of the Hendersonville (N.C,) 
Times News, an a.m. daily circulat- 
ing in western North Carolina. 

Franklin replaces MALCOLM GIB- 
SON, who left to become executive 
editor of the Gainesville (Fla.) Sun. 
The two papers are part of the New 
York Times Regional Newspaper 
Group. 

Franklin, city editor of the Times- 
News for five years, holds a bache- 
lor’s degree in English from the Uni- 
versity of North Carolina, Greens- 
boro, and a master’s of mass commu- 
nications from the University of 
South Carolina, Columbia. She previ- 
ously worked at the Forest City 
(N.C.) Daily Courier. 


DAVID BARBER, formerly United 
Press International’s regional sales 
director for newspapers and broad- 
casting, is the newly named regional 
director of newspaper relations for 
USA Weekend. 

Barber is based in New York with 
responsibility for newspaper sales 
throughout the East Coast and Mid- 
west. He previously worked with 
Sawyer-Ferguson-Walker Co. as a 
supervisor for national newspaper 
sales. 


* * * 
O. T. WATKINS is the newly 


appointed director of corporate sales 
and marketing for the Washington 





Youngs, 
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Times. He joined the paper in 1984 as 
director of advertising. 

Also, WILLIAM J. GALLAGHER Jr., 
assistant director of advertising, is 
now director of corporate barter and 
assumes responsibilities for develop- 
ing a broad-based program. He joined 
the paper in 1982 as retail ad manager 
and moved to assistant director last 


ear. 
y * * * 


JOHN BIESCHKE, currently legal 
advertising manager for Pioneer 
Press’ suburban Chicago newspa- 
pers, has been promoted to recruit- 
ment manager. 

He will continue to serve as adver- 
tising manager, the post he has held 
since April 1989. Bieschke began his 
career in 1970 with the Cook Electric 
Company, Morton Grove, Ill., and 
has held a variety of accounting posi- 
tions since then. 

* * * 


JOHN HARMON, who has been city 
editor of the Columbus (Ind.) 
Republic since 1987, has been named 
editor, replacing KEN WARD, who 
joined the Las Vegas Sun. 

Harmon will direct news opera- 
tions of the Republic and serve with 
publisher DON BUCKNAM and associ- 
ate editor HARRY MCCAWLEY as 
members of the editorial board. 

Harmon, a graduate of the Univer- 
sity of Iowa, with a major in journal- 
ism, is a former editor of the Green- 
field (Ind.) Reporter. He began his 
career with the Joliet (Ill.) Herald 
News as sports editor and news edi- 
tor. 

* *# 


DONALD R. HATLEY, former 
publisher of the Winter Haven (Fla.) 
News-Chief, has returned to the 
Montgomery Advertiser and the Ala- 
bama Journal, Montgomery, in the 
newly created post of vice president/ 
marketing. 

He reports to JOHN HIGGINs III, 
whose promotion to vice president/ 
general: manager was announced at 
the same time. Higgins had been gen- 
eral manager. 

The News-Chief, a Multimedia Inc. 
paper, was sold to Stauffer Communi- 
cations Inc. recently, leading to 
Hartley’s return to Montgomery. 


* * * 


RICHARD LEE has the newly created 
position of circulation marketing 
manager for the five daily Journal 
Newspapers, Springfield, Va. 

He has moved from the Washing- 
ton Times, where he held various cir- 
culation sales posts for three years. 
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Claire Miller 
CLAIRE MILLER has been named. 
compensation and benefits manager 
for the Orlando Sentinel with respon- 
sibility for companywide compensa- 
tion, benefits, safety and health ser- 
vices programs. 

Miller worked for 10 years at 
Orlando Regional Medical Center 
where her most recent position was 
personnel director. She had served as 
compensation/benefits director, com- 
pensation manager and wage and sal- 
ary analyst. 

Miller holds a bachelor’s degree in 
foreign languages and a master’s in 
public administration. 


* * * 


CHRIS HEDGES has joined the New 
York Times as a reporter after five 
years with the Dallas Morning News, 
working as a correspondent based in 
Jerusalem, San Salvador and Man- 
agua. 

He had worked for the Christian 
Science Monitor and National Public 
Radio before joining the Morning 
News. Hedges holds a bachelor of 
arts from Colgate University and a 
Master of Divinity degree from Har- 
vard University. 

Also, JOHN TIERNEY joined the 
Times as a general assignment 
reporter. He previously worked as a 
reporter for The Record, Hacken- 
sack, N.J., and the Washington Star 
and has been a free-lance writer for 
five years, contributing feature arti- 
cles and humor pieces to a number of 
magazines. 


* * * 


ALAN TRUAX, advertising director 
of the Modesto (Calif.) Bee since 
1986, is now advertising director of 
the Fresno Bee. 

Also, DAVID OWENS is the newly 
appointed art director for the Fresno 
Bee, moving from graphics editor of 
the Albuquerque Journal. 





Randolph D. Brandt 


Burt Fogelberg 


In changes announced by the Chi- 
cago Tribune’s editorial department, 
DoroTHY COLLIN, a member of the 
editorial board, became an INC. col- 
umnist, and HANKE GRATTEAU, an 
INC. columnist, joined the metro 
desk on the investigative team. 

Bos CONDOR, associate Tempo edi- 
tor, became associate sports editor. 

Also, BRENDA BUTLER, associate 
features editor, has broader responsi- 
bilities, including travel, “Style,” 
home, food guide and Tempo sec- 
tions. 


* * 


ROBERT W. RITTER is now respon- 
sible for Gannett News Service, a 
supplemental newspaper wire service 
owned by Gannett Co. Inc., serving 
the company’s dailies and operating 
12 news bureaus in state capitals, as 
well as the Gannett Graphics Net- 
work. 

Ritter joined the newspaper divi- 
sion as a general news executive last 
January. Prior to that he was execu- 
tive editor of the Denver Post. He 
earlier had been top editor at Gannett 
papers in Reno and San Bernadino 
and publisher in Olympia, Wash. 


— NEWSPEOPLE EDITOR 
LENORA WILLIAMSON 


BURT FOGELBERG has been 
appointed to the newly created posi- 
tion of executive editor of the Merced 
(Calif.) Sun-Star and RANDOLPH D. 
BRANDT has been named managing 
editor. 

Fogelberg, formerly managing edi- 
tor of the Sun-Star, will have 
expanded supervisory and consulting 
duties in coordinating editorial efforts 
of the newspaper and Lesher News- 
papers’ other area publications. 

Fogelberg joined the Sun-Star in 
1962 from the Rapid City (S.D.) Daily 
Journal, where he was state editor. 

Brandt, former city editor with the 
Vineland (N.J.) Daily Journal, a Gan- 
nett paper, assumes operational con- 
trol of the Sun-Star newsroom. 
Brandt has 19 years’ experience with 
Daily Journal, the Atlantic City Press, 
the Vineland Times Journal, and the 
Bridgeton (N.J.) Evening News. 

* * * 

JANET CAPPIELLO, special projects 
coordinator in corporate communica- 
tions for the Associated Press, is now 
AP’s correspondent in Stamford, 
Conn. 

A native of Stamford and a gradu- 
ate of Boston University, she edited 
the monthly AP People newsletter 
and wrote for AP World magazine. 

Cappiello succeeds JILL ARABAS, 
who transfers to business news in 
New York. 


* * * 


BoB KRAVITZ is joining the Rocky 
Mountain News, Denver, on June 10 
as sports columnist, moving from the 
Cleveland Plain Dealer. 

Kravits, a 1982 graduate of Indiana 
University with a degree in journal- 
ism and history, has been a writer for 
Sports Illustrated, the Pittsburgh 
Press, the San Diego Union and the 
The Record, Hackensack, N.J. 
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OBITUARIES 








RUTH AUBUCHON, 73, one of 
Wyoming’s first female broadcasters 
who earlier worked for the Wyoming 
State Journal, Lander, died May 18 in 
Cheyenne. 

In 1988, she was named Communi- 
cator of the Year by the Wyoming 
Press Women. Aubuchon had worked 
for Cheyenne radio and television sta- 
tions and served as public information 
officer for the Wyoming State Library 
and state archives. 


* * * 


RALPH CLARK, 79, a former 
publisher and general manager of the 
Grand Island (Neb.) Independent, 
died May 6 of Parkinson’s disease. 

He began in the newspaper busi- 
ness at age 13, working as a Linotype 
operator and printer at Kansas and 
Nebraska weeklies and later became 
an ad manager in Augusta and Larned, 
Kan., and at the weekly Columbus 
(Neb.) News for five years before 
moving to Grand Island. 

Clark advanced to advertising man- 
ager of the Independent and then to 
general manager in 1963. He was 
publisher several years before retiring 
in 1977. 
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WILLIAM B. COLTIN, 78, a reporter 
and editor at the Newburyport 
(Mass.) Daily News more than 50 
years, died May 10 at Anna Jaques 
Hospital after suffering a stroke. 

He was 16 years old when he first 
worked for the News while still in 
high school and three years later was 
hired as a reporter. 

Coltin went on to become a sports- 
writer, photographer and finally city 
editor, holding that position for 25 
years until he retired in 1984. He con- 
tinued reporting for the paper as a 
senior correspondent until his death. 
He had written for the Associated 
Press and United Press International 
and various Boston papers. 


* * * 


JAMES G. EDWARD, managing edi- 
tor of the Newport (R.1) Daily News 
for nearly 40 years until retiring in 
1975, died May 13 at Newport Hospi- 
tal. 

A lifelong resident of Newport, he 
began his career with the former New- 
port Herald and authored a booklet 
titled, “The Newport Story”. 

Edward was a correspondent in 
Rhode Island and southeastern Mas- 
sachusetts for several national maga- 
zines before joining the Daily News as 
a copy reader in 1932. He later was a 
sportswriter and editor for the paper, 
until being named managing editor in 
1936. 

He served as president of the Asso- 
ciated Press Managing Editors Asso- 
ciation in 1969. 


* * * 


GEORGE HORNE, 87, who covered 
the New York waterfront for the New 
York Times for more than 4(@ years, 
died of congestive heart falure April 
18 in Ardmore, Okla. 

Horne, a Texan reared in Okla- 
homa, attended Columbia Univer- 
sity, wrote a New York Morning Tele- 
graph shipping column and then 
moved to the New York American. In 
1927, he joined the Times and was 
assigned to work with the legendary 
T. Walter Williams, the ship news 
editor whom he later succeeded. 

Horne was assigned to cover inva- 
sions in the South Pacific when World 
War II security measures prevented 
the normal ship news. 

In 1960-68, he headed the transpor- 
tation news department coverage 
which by then included ship, air and 
automobile industries. The Times’ 
obituary written by Richard F. Shep- 
ard, relates the title the veteran jour- 
nalist most preferred was maritime 
editor. 


BILL R. HUNTER, 58, a public rela- 
tions and political consultant in 
Prince George’s County and the for- 
mer owner of the Courier, a weekly 
distributed in the county and south- 
ern Maryland, died of a heart attack 
April 4 at Physicians Memorial Hos- 
pital in LaPlata. 

He was a diabetic and in recent 
years had both legs amputated above 
the knees but remained active at work 
until the end of his life. 

Hunter was in the Navy in the early 
*50s and worked as a journalist. He 
returned to the Washington area and 
bought the Courier, which he sold in 
the late ’70s and turned to public rela- 
tions conducted from his home. 

* * * 


GENE MCLAIN, 74, who worked for 
the Arizona Republic, Phoenix, 
nearly 27 years, died May 9 after a 
battle with emphysema. 

McLain was known as “The Bull- 
dog” for his aggressive style, which 
included carrying a gun in early years 
on the police beat. 

He also had been managing editor 
of the Scottsdale Progress, helping to 
transform that weekly into a suburban 
daily. McLain also had worked in 
Phoenix television for 15 years before 
retiring in 1980. 

* * 


MADELINE BALL WRIGHT, 101, first 
woman reporter for the former 
Springfield (Mass.) Sunday Union 
and Republican, died May 10 in Wil- 
braham, Mass. 

She joined the Republican in 1918 
as areporter, later becoming assistant 
Sunday magazine editor, and in 1920 
assuming the title of editor of the fea- 
ture sections. 
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HARRY J. YOUNG, 83, a Marion, 
Ind., newspaper advertising executive 
and civic leader for more tham 50 
years, died April 26 at the Marion 
General Hopsital where he had been 
hospitalized since early April. He was 
advertising director of the Chronicle- 
Tribune newspapers in 1928-71. 

After his retirement at age 65, 
Young undertook a new career devel- 
oping automotive-care newspaper 
supplements and was credited with 
revolutionizing marketing of automo- 
tive parts. 

He was advertising director of the 
newspapers during the Depression 
and recently recalled the experience: 
“We didn’t have the money to pay 
our own people. I came up with the 
idea of issuing scrip to our salesmen. 
What cash we could get together we 
gave them.” 
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The Institute for Journalism Educa- 
tion, which has been training minority 
journalists for 20 years, is shifting its 
focus from entry-level to advanced 
training for newspaper editors and 
managers. 

IJE President A. Stephen Montiel 
announced that the institute’s sum- 
mer program for entry-level journal- 
ists at the University of California, 
Berkeley, will not be held this year. 

“There are no plans to continue 
it,’ added Montiel, a former Asso- 
ciated Press and Los Angeles Times 
newsman. 

Instead, Montiel said, IJE will 
expand its management training pro- 
gram at Northwestern University to 
include both the business and edito- 
rial sides of newspapers. 

Enrollees in the Northwestern pro- 
gram include both minority and white 
middle managers currently on news- 
papers. 

IJE also announced that its editing 
program for minority journalists at 
the University of Arizona will be 
resumed this summer after a one-year 
hiatus for re-evaluation. 

George Ridge, head of UA’s jour- 
nalism department, said an improved 
newspaper computer system will be 
available and that a master’s degree 
program is being developed as an 
option for editing participants. 

The Summer Program for Minority 
Journalists has trained and placed 275 
entry-level reporters since its incep- 
tion. The program was founded in 
1970 at Columbia University and was 
moved to the University of California 
in 1976. 

Tom Goldstein, dean of the Gradu- 
ate School of Journalism at Berkeley, 
said, “We have had a strong and pro- 
ductive relationship for nearly 15 
years, and we look forward to explor- 
ing options that reflect IJE’s priorities 
and the school’s needs.” 

Dorothy Gilliam, a Washington 
Post colummist and chair of IJE’s 
board of directors, observed, “Today, 
in large part because of IJE’s 
pioneering efforts in the 1970s and 
1980s, there are a number of other 
routes besides IJE for nonwhite 
women and men seeking entry-level 
reporting positions.” 

She added, however, that “Full 
integration of American newspapers 
will be possible only when the indus- 








try’s decision makers reflect the 
nation’s racial diversity and under- 


IJE is shifting emphasis 


Training of minority journalists for managerial positions 
will take focus over training for entry-level journalists 


stand the dynamics of our multicul- 
tural society.” 


71 papers to participate in Oregon ad plan 


Seventy-one state newspapers 
have signed up for the 1990 Political 
Advertising Plan developed by the 
Oregon Classified Advertising Net- 
work (ONAC) to shift political adver- 
tising dollars to newspapers from 
direct mail and electronic media. 

The plan offers a special discount to 
candidates for statewide and congres- 
sional offices and state ballot measure 
campaigns. 

In a separate program, more than 
20 newspapers in Oregon’s First Con- 
gressional District benefited from a 
recent ONAC presentation in Port- 
land for Republican candidates. 

One of three candidates for the 
GOP nomination for Congress asked 
Don Mack, director of ONAC’s mar- 
keting services, to coordinate the pro- 
duction and distribution of a four- 
page tabloid insert in all First District 
newspapers.The candidate invested 
$14,000 for the exposure and $8,900 
for the cost of inserting. 

Mack said this was a fraction of 





what he would have spent to mail the 
piece into every home in the district. 
The tabloid was produced by the 
Tillamook Headlight-Herald and 
printed by Times Publications. 
ONAC is an arm of the Oregon 
Newspaper Publishers Association. 


Readers support 
press freedom 


Freedom of expression won the 
“votes” of 50,000 Americans who 
filled out anti-censorship ads that 
appeared in 28 daily newspapers. The 
ads were sponsored by Waldenbooks, 
which put up an estimated $400,000 
for ad space, and the American Book- 
sellers Association. Readers signed 
the form if they agreed “Censorship 
cannot eliminate evil — it can only 
kill freedom,” and mailed forms to 
the association. 





For information write to: 


Washington, D.C. 20024 
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WOODROW WILSON CENTER 
1990 MEDIA STUDIES 
ESSAY CONTEST 


Wanted: Analytical essays of 5,000-20,000 words on “American 
journalistic performance, at home or abroad, past or present.” 


First Prize: $15,000 
Second Prize: $7,500 
Third Prize: $5,000 


Deadline: September 1, 1990 


Philip Cook, Media Studies Project 
Woodrow Wilson International Center For Scholars 
370 L’Enfant Promenade, S.W., Suite 704, 
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MICRO DYNAMICS LTD., Silver Spring, Md., is 
developing versions of its Multi-user Archival and 
Retrieval System for ’386-based personal computers and 
Sun Microsystems Sparcstations. It aiso is developing and 
beta-testing enhancements to the existing MD MARS 
Macintosh-based product. 

The company said that the PC version will run under 
Microsoft Windows 3.0 rather than Presentation Manager 
owing to customer preference. It added that a 386-based 
computer was chosen because of performance demands 
and “advantages of porting to a strictly 32-bit machine.” 
As the choice among Unix-based workstations, the 
Sparcstation provided “the largest single installed base of 
RISC-based machines,” according to Micro Dynamics. 

The developer noted that a decision has not been made 
on whether the new user interface(s) will closely resemble 
that of MD MARS or follow the “customs” of Windows 
and Sun’s Open Look. The system provides fast access to 
documents of all types, which can include text and/or 
images. Described as a “midvolume image management 
system,” it accepts information on microfilm, color trans- 
parencies, magnetic media and photographs. 

At the same time, Micro Dynamics introduced version 
2.0 of FreeForm, bringing greater speed, network access 
and an improved user interface to the full-text search 
component of MD MARS. Any Macintosh on a network 
can act as a FreeForm server and any other Mac on the 
network can then search text files on it at the server’s 
speed, giving networked Mac Pluses the search speed of a 
single Mac IIfx functioning as the server. A comparable 
increase in indexing speed is also obtainable. 

MD MARS also now supports Sony’s double-density 
optical storage media and Fujitsu’s new M3093 Image 
Scanner. The Sony disc can store as many as 220,000 
pages (up to 6.55 gigabytes per 12” disc) and doubles the 
data transfer rate to 10.36 megabits per second. Discs, 
drives and controllers are available. The Fujitsu device 
was said to offer faster scanning (at 200 to 400 dpi) in less 
space (21” x 15”). 


* * * 

DU PONT CO., Wilmington, Del., announced a new 
image server interface that converts HighLight 2000 
monochrome scanner/recorder images into TIFF or RIFF 
format for connection to the new HighLight Power Station 
940 electronic prepress and film stripping system, which 
can crop, opaque, retouch, silhouette and airbrush, then 
strip images into single- or multipage layouts with text 
and/or graphics. 

It can also pass an image to a Macintosh IIx workstation 
for processing with desktop software or inclusion in layout 
pages for PostScript processing. Edited continuous tone 
images can be returned to the HighLight for halftoning via 
the HighLight Image Processing Module at an output 
resolution of 2540 dpi. It also links to Linotype’s new RIP 
4 raster image processor. Du Pont also offers the High- 
Light 18” output device. 

Du Pont’s HighLight Power Scan 1850 scanner can 
convert black-and-white images through various modes 
into TIFF formats and have them available via Ethernet 
for external host systems as a front-end scan serving 
application. It offers connectivity to a wide range of front- 
end publishing systems. 

The company also introduced new receiver paper to 





On the supply side . . 


improve the image quality for its 4Cast digital color 
imager. The paper brings out finer detail in highlight areas 
and eliminates mottle occasionally found in uniform low- 
density areas. It is available in cne- and two-page sizes at 
the same price as the original paper. 

Version 1.2 of the 4Cast Macintosh Interface Kit was 
released, with greater control of density through support 
for color look-up tables and for larger PostScript files, as 
well as improved RGB-to-YMCK conversion for better 
color reproduction. A3 images and double-page spreads 
(11" x 17”) can now be output on one sheet of paper. New 
batch printing allows consecutive printing of all docu- 
ments stored in one folder without user direction between 
documents. The upgrade is free to existing 4Cast custom- 
ers. 

* * * 


KASPAR WIRE WORKS INC., Shriner, Texas, has 
completed field-testing its electronic coin mechanism for 
accurate circulation control and forecasting. With the 
same mechanics as the TK-Mech, TK-Electronic Mech 
also accepts tokens for single-copy promotions or sub- 
scriptions and includes an unlock slug and a backup 
keyed quick-change lock. 

The Sho-Rack durable and waterproof computer scan- 
ner features a large, luminous keypad and 80-character 
lighted display capable of showing a full draw route mani- 
fest. Daily sales data collected by the TK-Electronic Mech 
can be managed by TK-Advantage software, which deter- 
mines sell-out times, pinpoints sales times and provides 
cash control. 

Kaspar Sho-Rack also announced its exclusive distribu- 
tion of the Silent Seller polypropylene insert for news- 
racks, which offers a card promoting home delivery on a 
mail-back subscription form. It is easily installed on the 
plastic or wire paper holder. 

* * * 


MYCRO-TEK, Wichita, Kan., introduced the latest 
addition to its Mycro-Comp line, the Mycro-Comp Series 
2500, a Macintosh-based classified and editorial front-end 
system for small to medium-sized daily or weekly publica- 
tions. 

Capabilities include file management, billing, accounts 
receivable, reporting, wire capture, display ad makeup, 
QuarkXPress-based page layout and PostScript output. 
Commands are executed by keyboard commands, on- 
screen buttons and use of pull-down menus in plain En- 
glish. 

File management’s form information, such as file name, 
category, word count, date and reference information, is 
available for accurate and immediate file retrieval. File 
management also matches wire service categories. 

Series 2500 also provides multipublication costing, 
with unlimited number of zones, rate cards and subcatego- 
ries, ensuring accurate and efficient ad-taking. An on- 
screen graphic calendar affords immediate selection of 
special-run or skip days, and non-publication days can be 
locked out. Ads can be sorted or unsorted. User-definable 
on-screen prompts remind ad takers about upsells. 

Text styles, fonts and point sizes are coded into the text 
for WYSIWYG display in galleys when exported into 
QuarkXPress, which gives the user modular or paginated 
output capabilities to PostScript devices. 
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By Jim Rosenberg 


Industry leaders see the recycling 
of old newspapers into newsprint tri- 
pling in six years, and the public sup- 
ports the concept and practice of 
recycling old newspapers, according 
to recently released results of a 
survey conducted for the Black Claw- 
son Co., manufacturer of papermak- 
ing equipment and recycling systems. 

The Wirthlin Group conducted 
telephone interviews with 26 of 36 
North American newsprint producers 
and, in March, randomly surveyed 
1,000 American adults, with a +/- 
3.1% margin of error. 

Newsprint industry executives pre- 
dicted the rate of conversion of old 
newspapers into new newsprint 
would rise from 11% this year to 33% 
in 1995 and reach 41% by the year 
2000, thereafter leveling off with old 
newspaper supply, much of which is 
already recycled into a variety of 
products (of which newsprint consti- 
tutes less than a third), is burned or 
exported. 

Production of newsprint containing 
at least some recycled fiber amounted 
to 14% of overall newsprint produc- 
tion in 1989. Newsprint manufactur- 
ing executives expected recycled 
newsprint to reach 38% of overall pro- 
duction by 1995. That percentage is 
the result of generally higher esti- 
mates by Canadian producers and 
somewhat lower estimates by U.S. 
producers. 

Though some producers were con- 
fident that high-quality 100% 
recycled-fiber newsprint is or soon 
will be achievable, on average the 
executives predicted a mix of 
approximately one part recycled and 
two parts virgin fiber in the recycled 
product. 

Recycled magazine stock was 
reported as a possibly higher percen- 
tage of the fiber mix by Canadian 
respondents, whose new or future 
plants presumably will exploit newer 
technologies that permit use of such 
stock. 

Whereas fewer than a third of pro- 
ducers now make some recycled 
newsprint, surveyed executives 
expected almost all producers to be 
offering recycled newsprint by 1995 








(only one responding firm did not 
intend to make recycled newsprint). 
About a third anticipate production of 
only recycled newsprint; about half 
expect to produce both virgin and 
recycled newsprint. 

At the same time, executives were 
concerned not only with the supply of 
old newspapers, but with cost and the 
quality of such material as a furnish 





Optimistic outlook for newsprint recycling 
Survey gets mostly positive response on recycling issues 


cling technology itself. 

Greater use of color in newspapers 
has occasioned more concern for 
paper quality, but three-quarters of 
the industry leaders surveyed said the 
color trend will have no effect on 
recycled newsprint use. Those who 
viewed recycled newsprint quality as 
inferior expected it to be reserved for 
inside pages, with virgin newsprint 





Newsprint industry executives predicted the rate of 
conversion of old newspapers into new newsprint 
would rise from 11% this year to 33% in 1995 and 
reach 41% by the year 2000... 





for recycling. Between 20% and 40% 
of collected newspapers were said to 
be unusable because of contamina- 
tion with unprocessable material, and 
poor furnish can affect product qual- 
ity. 

Recycled newsprint’s brightness, 
printability and strength were ques- 
tioned with respect to the old-news- 
paper furnish and the deinking-recy- 





used for color covers, feature and 
other four-color sections. 

Concern for cost and availability 
was greater among Canadian produc- 
ers, owing to their greater distance 
from major population centers, 
source for most old newspapers. 

For all producers, investment in 
deinking facilities also figures in cost 

(Continued on page 30) 
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concerns, especially because under 
present market conditions new plant 
is not required to compensate for a 
shortage of virgin fiber (for which 
facilities already exist), but rather to 
productively remove newspapers and 
certain other paper products from the 
waste stream. 

More than two-thirds of the 
responding companies reported plans 
to buy deinking units, an investment 
of $1'4-2 billion. 

More than half also reported seri- 
ous consideration of the acquisition of 
waste paper dealers to insure their old 
newspaper supply in the face of possi- 
ble rising demand and price. 

More than half also reported possi- 
bie purchase of deinked pulp from a 
‘third party, which was said to be a 
more attractive approach to Canadian 
mills at considerable distance from 
urban collection points. 

In spite of the investment required 
and possible problems, almost ail 
industry respondents considered 
newspaper recycling important. 
Whereas fewer than two-thirds of the 
general public polled thought such 
recycling was very important, three- 
quarters of the industry leaders 
believed it was. 

The public and the industry also 
differ in how they perceive the issue. 
Producers see newspaper recycling as 
a solid waste issue, while more than 
half the general public viewed the 
activity in terms of conserving for- 
ests, although 39% agreed it was a 
solid waste issue. 

Almost half the individuals 
surveyed said they participate in 
recycling programs, 85% of which 
involve voluntary newspaper recy- 
cling. The 13% complying with man- 
datory recycling programs were most 
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likely to live in the Northeast. 

Polled individuals’ biggest vote for 
leadership in newspaper recycling 
efforts went to government, with 
large numbers also saying that the 
public and the publishers should play 
roles. By almost the same percentage 
(about a third), newsprint industry 
leaders thought they themselves 
should provide such leadership, with 
help from consumers and, to a lesser 
extent, from publishers. 

Though industry leaders were criti- 
cal of government efforts to boost 
recycled newsprint production — 
unbalancing market forces and creat- 
ing different regulations in each 
state — they suggested local and fed- 
eral authorities could help organize 
scurce separation and collection sys- 
tems and offer financial assistance to 
companies making recycling invest- 
ments just when their industry's 
supply is up and demand is down. 

Newsprint industry executives 
reserved their greatest criticism for 
government at the state level, which 
they saw as the sponsor of misdi- 
rected, inappropriate and quick-fix 
solutions. 

Even an executive from a company 
that produces only recycled news- 
print, which ostensibly would benefit 
from mandated production and use of 
that product, scolded state govern- 
ment for using his industry as “a high- 
tech solid waste disposal unit,” rather 
than recognizing that it is a manufac- 
turing business that “can contribute 
to a solution, but . . . is not the solu- 
tion.” 

The same respondent said that 
while politicians’ “focus is always on 
the next election . . . we’re trying to 
deal with 200 years of a mounting 
problem.” 

Politicians’ approach, he said, is 
political, not economic. 

Another company’s president was 
more blunt: “Make no mistake about 
it. This is the politicians’ way of get- 
ting back at the newspapers. They 
don’t like newspapers, and it’s their 
way of trying to control the 
publishers.” 


Webb automated 
paper handling 
at PNI 


The Jervis B. Webb Co., Farming- 
ton Hills, Mich., will provide an auto- 
mated newsprint roll-handling system 
for the new Philadelphia Newspapers 
Inc. printing and distribution facility 
in suburban Montgomery County, Pa. 

Completion of the system is sched- 
uled for early 1992. 





DEC, Apple show 
joint products 


Digital Equipment Corp. and Apple 
Computer Inc. have introduced a set 
of products that are a result of a 1988 
joint development agreement. As an 
integral part of DEC’s Network 
Application Support (NAS) for open 
multivendor application integration, 
DEC LanWorks software for Macin- 
tosh computers and SQL/Services for 
Macintosh allow Macs and Appletalk 
networks to work with Digital’s VAX 
systems and DECnet/OSI networks. 

DEC LanWorks provides a stan- 
dard framework for integrating 
Macintoshes and VAX computers. 
With the software, VAX computers 
can function as servers to networked 
Mac clients, Macs can tie directly into 
DECnet networks, and users can join 
separate AppleTalk LANs using 
DECnet wide area networks. Such 
interoperability remains transparent 
to users, who work with interfaces 
with which they are familiar. 

According to the companies, the 
developments offer extensive appli- 
cations and services in one software 
package and systems staffers are 
afforded access to an easily managed 
networking platform incorporating 
different architectures. It also pro- 
vides an environment for new third- 
party Mac-to-VAX products. 

DEC LanWorks software for 
Macintoshes includes VMS server 
software, Mac client applications, 
network software to integrate Apple- 
Talk networks with DECnet/OSI net- 
works and developer tools. With it, 
NAS services include file sharing, 
common print services, compound 
document interchange, local and 
worldwide E-mail via All-In-1 Mail 
(developed with Odesta Corp.) or 
PCMail, common application access 
and database access. 

SQL/Services for Macintosh 
enables users to integrate Digital and 
third-party desktop applications with 
Digital’s Rdb and IBM’s DB2 data- 
bases. Version 4 of Rdb/VMS with 
SQL/Services includes support for 
Macintosh, Microsoft OS/2 and MS- 
DOS, DEC VMS and Ultrix environ- 
ments. 

Included with DEC LanWorks is 
Data Access Language, the new name 
for Apple’s SQL-based relational 
database access language. Develop- 
ers can use either Data Access Lan- 
guage or SQL/Services language to 
incorporate into a Macintosh applica- 
tion the ability to access an Rdb/VMS 
database. Apple also offers access 
modules for other third-party rela- 
tional databases on the VAX. 
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After 32 weeks, the Portland 
(Maine) Newspapers declared three 
winners instead of just one in its 
“Last Carrier Out” circulation pro- 
motion. 

The promotion, part of a series of 
circulation cont«sts conducted by the 
paper, called for carriers to sell pro- 
gressively one order more per week 
than they had the week before. For 
example, in week 10 they had to sell 
10 orders, in week 11 they had to sell 
11 orders, etc. (E&P, April 14, P. 29). 

The contest, originally expected to 
last about two months, generated a 
total of 2,621 new subscriber orders, 





with the three winners responsible for 
1,736 orders. Along the way the three 
earned the usual cash payment for 
new orders, earning them better than 
$1,000. 

Each carrier wins an all-expense 
paid family trip to Disney World. The 
three winners were Patrik Bor- 
dovsky, 13; Angela Karagiannes, 13; 
and Nathan Mikoski, 14. 

“We knew that for anyone to lose 
at this point would be unthinkable, so 
we made the decision to declare all 
three of the remaining carriers win- 


ners,” said circulation director Fred . 


Foutz. 





Three winners in 32-week promotion contest 


Noted assistant circulation director 
Peter Starren, “We couldn’t stand the 
suspense any longer.” 

The Disney World family trip for 
four includes round-trip airfare; 
seven days of accommodations; four- 
day family admission to Disney 
World, Epcot Center and MGM Stu- 
dios, plus one-day admission to Sea 
World; and car rental and transfers 
between the airport, hotel and attrac- 
tions. 

According to the Portland Newspa- 
pers, even tripling the grand prize 
brought the final cost per order to 
only $4.44. 
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U. of Fla. opens 
media law center 


The University of Florida’s College 
of Journalism and Communications 
has dedicated its Brechner Center for 
Freedom of Information, a clearing- 
house for information on media law, 
especially on government meetings 
and records. 

Headed by Bill F. Chamberlin, the 
center sponsors a telephone service, 
newsletter, national award, research 
and conferences. 

At the dedication May 5S, the late 
Joseph L. Brechner, the former 
owner of WFTV in Orlando who 
donated $1 million to the school, was 
awarded an honorary degree for his 
work in civil rights and open govern- 
ment. 


Redesign at paper 
in Madison, Wis. 


The Madison, Wis., Capital Times 
has completed the first full redesign in 
its 72 years. 

The six-month effort by designer 
Louis Silverstein includes three pages 
of editorials and opinions, local news 
up front, and a new business feature. 
It was introduced as part of a circu- 
lation-building campaign, featuring 
subscription discounts. 


Blade introduces 
five zoned sections 


The Toledo (Ohio) Blade has begun 
five weekly zoned news and advertis- 








ing sections called Neighbors to cover 
outlying areas of the city. 

With a staff of seven full-time 
reporters and an editor, Neighbors 
appear Wednesdays and cover local 
news, including local sports, births, 
marriages, real estate transactions, 
arrests and a calendar of neighbor- 
hood events. 

One account manager is assigned to 
sell ads in each zone. A sales kit from 
the promotion department outlines 
the zones in maps and includes rate 
cards. 


Sacramento Union 
switches back to 
broadsheet format 


The Sacramento (Calif.) Union has 
changed back to broadsheet from 
tabloid with heavy emphasis on color 
and “another point of view.” 


The 140-year-old Union is run- 
ning front-page color photos, every- 
day color section fronts, color com- 
ics, a color tv-listing grid and occa- 
sionally a front-page political cartoon 
by Chris Britt. 

The new format was developed by 
staffers and consultant Lee Waigand 
of the Central New Jersey Home 
News. 

Union editor James Vesley said the 
“whole idea” of the Union “is to be a 
paper with another point of view.” Its 
editorial page, he explained, takes a 
conservative position compared with 
the more liberal Bee. 


The Union, which was purchased 
last Dec. 1 by Sacramento business- 
men Danny Benvenuti Jr. and David 
Kassis from Richard Mellon Scaife, 
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has a daily circulation of about 72,000 
and 69,000 on Sunday. 

The competing Bee’s daily circula- 
tion averages 260,000 and 313,110 on 
Sunday. 

Vesley said the Union is attempting 
to narrow the gap with an ad and 
promotion campaign that includes tv 
spots. 
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FIEJ elects Prescott Low secretary-general 


Jan Nouwen, managing director of 
Haagsche Courant, Netherlands, 
was elected president of the Interna- 
tional Federation of Newspaper 
Publishers at its meeting May 23 in 
Copenhagen. 

K. Prescott Low, president and 
publisher of the Patriot Ledger, 
Quincy, Mass., was elected FIEJ sec- 
retary-general and is due to become 
president in two years. 

Claude Puhl, director general of La 
Républicain, Lorrain, France, was 
re-elected general treasurer. First 
vice president is Yosoji Kobayashi, 
president, Nihon Shinbun Kyokai. 

During its 43rd World Congress, 
FIEJ adopted a resolution expressing 
“deep concern” that the Soviet gov- 
ernment should “refrain from any 
present or future actions that result in 
restrictions on a fully free flow of 
information through the emerging 
independent press in the Baltic coun- 
tries.” 

The Federation is concerned that 
the Soviet government has applied 
economic restrictions, particularly in 
Lithuania, curtailing access of the 
press to essential items as newsprint, | 


ink and fuel. 

FIEJ commended the advances in 
press freedom brought about by jour- 
nalists and newspapers in the Baltic 
states that have made themselves 
independent of the state and, in some 
cases, indenpendent of all political 
parties. 

The Federation also protested 
against the far-reaching powers the 
Turkish government has assumed 
under “Decree 413” giving itself the 
right to ban newspapers and periodi- 
cals. There is no right of appeal. The 
Turkish Press Council says there are 
152 laws and decrees which in one 
way or another violate or restrict free- 
dom of the press in that country. 

With reference to a draft directive 
now before the European parliament 
which would ban all advertising of 
tobacco products in the press, FIEJ 
declared such legislation which would 
bar the advertising of “goods and ser- 
vices lawfully available to the general 
public” constitutes attacks on free- 
dom of expression. 

“Erosion of commercial freedom 
of speech impinges on everyone’s 
right to freedom of expression within 


For details call : 


the law and may be the precursor of 
wider restrictions on both editorial 
and advertising content,” FIEJ said. 

Luis Gabriel Cano, president of E/ 
Espectador, Bogota, Colombia, 
received the previously announced 
1990 Golden Pen of Freedom award 
before an audience of more than 500 
newspaper executives from 33 coun- 
tries. 


Newspaper 
co-sponsors a run 


Some 70,000 runners took part in 
the annual San Francisco Examiner’s 
Bay to Breakers race May 20, despite 
cool, rainy weather. 

The Examiner published a special 
Souvenir Edition May 21 in which it 
listed the names of the first 10,000 
contestants to cross the finish line. 

Besides the Examiner, the spon- 
sors were BMW, Coors, Diet Pepsi, 
Delta Airlines, Hyatt Regency San 
Francisco, Doritos tortilla chips, 
Crystal Geyser, KGO Newstalk 
Radio, KPIX Channel 5 and Security 
Pacific Bank. 
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| VNU signs support 
pact with INMA 


Through its VNU Newspaper Ser- 
vices Group, VNU Business Informa- 
tion Services has agreed to a two-year 
financial and marketing support spon- 
sorship of the International Newspa- 
per Marketing Association. 

The agreement provides for finan- 
cial and staff support with research 
projects, including questionnaire 
design and analysis. 

Although terms of the agreement 
were not disclosed, VNU Newspaper 
Services Group president Thomas J. 
Holbein said it is “less than” $1 mil- 
lion. 

The agreement is reportedly the 
first of its kind for the INMA. 

In addition, VNU Newspaper Ser- 
vices Group has become the sole 
sponsor of the INMA Silver Shovel 
Award reception, during which the 
group presents its highest honor of the 
year. 

VNU Newspaper Services Group 
company LNA Newspaper, formerly 
Media Records, also announced that 
it had purchased Radio Expenditures 


Reports, which tracks local radio 
expenditures, and plans to include 
that information in its multimedia 
reports. 

Other VNU Newspaper Services 
Group companies include Scarbor- 
ough Associates, Belden Associates, 
Windsor Systems Development, 
Claritas, National Planning Data 
Corp., and Neasi-Webber Interna- 
tional. 


Twelve will receive 
electronic rulings 


from Supreme Court 


The U.S. Supreme Court has 
announced the 12 information- 
oriented organizations chosen to par- 
ticipate in the court’s two-year 
experimental plan for releasing its 
opinions in electronic form. 

Selected from among 20 applica- 
tions to participate in Project Hermes 
were: the Associated Press, the 
Bureau of National Affairs, Com- 
merce Clearinghouse, the U.S. 
Department of Justice, Mead Data 


Central, the National Clearinghouse 
for Legal Services, the Supreme 
Court Opinion Network (SCON), the 
Thomson Group, United Press Inter- 
national, UUNET, West Publishing, 
and a consortium of Case Western 
Reserve University, the National 
Public Telecomputing Network, and 
the Interuniversity Communications 
Council (EDUCOM). 

Each participant will provide its 
own computer linkup to Hermes 
through equipment loaned to the 
court by SCON. In addition, each will 
pay an annual subscription fee, this 
year set at $500. Hermes is expected 
to be on line on or before June 1, and 
the project is expected to run through 
the end of June 1992. 


SFW appointment 


Sandra Daugherty has been named 
sales manager for the Florida News- 
paper Advertising Network by 
Sawyer Ferguson Walker Co. 

Prior to joining SFW, Daugherty 
was a sales manager for Landon 
Associates in Florida. 














Constitution Week 
slated for Sept. 


The Commission on the Bicenten- 
nial of the United States Constitution 
has scheduled Constitution Week for 
Sept. 17-23. 

Among the activities suggested by 
the committee are classroom activi- 
ties and student contests, community 
events such as courtroom tours and 
forums, and media promotion, which 
can include reprinting an article writ- 
ten by former U.S. Supreme Court 
Chief Justice Warren E. Burger, 
chairman of the commission, and 
reprinting the Constitution. 

Those seeking more information 
about what they can do during the 
celebration can contact the Commis- 
sion on the Bicentennial of the United 
States Constitution, 808 17th St. 
N.W., Washington, D.C. 20006-3999; 
(202) USA-1787. 


New tab section 


The San Diego County edition of 
the Los Angeles Times has launched 
North County Focus, a weekly edito- 
rial tabloid section for northern 
county readers. 

The San Diego edition, which 
began publication in 1978, has found 
that readers are increasing in the 
booming North County area, said edi- 
tion general manager Phyllis Pfeiffer. 

“When the proportion of our read- 
ers there reached 40%, it became 
apparent that weekly advertising ban- 
ner pages and a bureau for breaking 
North County news just weren’t 
enough,” she added. 

She noted that the northern tier has 
grown in population, education, cul- 
ture and industry. 

The Times’ circulation in San 
Diego County is 75,229 daily and 
80,309 Sunday. For North County, 
the figures are 42,532 and 38,763, 
respectively. 


Paper contributes 
to fund for 
slain reporter 


The Tampa (Fla.) Tribune and its 
parent, Media General Inc. of Rich- 
mond, Va., donated $16,000 to 
Washington & Lee University in the 
name of a slain Tribune reporter. 

The contribution helped the Todd 
C. Smith Memorial Fellowship Fund 
raise more than $53,500 from 392 








donors, the school said in May. Its 
goal is $100,000. 

The feilowship will be used to help 
Washington & Lee journalism stu- 
dents who want to be foreign corre- 
spondents. 

Smith, a 1983 graduate, was killed 
in Peru last November while investi- 
gating drug trafficking. — AP 


Newspaper’s ad 
contest draws 
300 entries 


The first Tops in Newspaper 
Advertising (TINA) Awards contest 
sponsored by the Arizona Republic 
and Phoenix Gazette drew nearly 300 
entries from local advertisers. 

The After Hours ad agency 
received Best of Show Award for its 
work for the Phoenix Symphony 
Orchestra. 

Developed to honor superior print 
advertising, the TINA competition 
was open to all advertisers and agen- 
cies that ran ads in the Republic or 
Gazette in 1989. 

Winners of first-place and best- 
of-show honors received Lucite and 
silver TINA awards. Merit winners 
were given certificates of achieve- 
ment. 


U.S. media 
coverage of 
Europe monitored 


U.S. media coverage of the eco- 
nomic unification of Europe has been 
more positive, with overall favorable 
attitudes toward a unified Europe 
increasing to 37% in 1990 from 15% in 
1989, according to a new study based 
on a computer-aided review of 1,818 
news stories. 

The study, which used CARMA, 
Computer-Aided Research and 
Media Analysis, also found that unfa- 
vorable coverage has dropped from 
26% to 9% during the same period. 

Critics of a single European market 
most frequently quoted were U.S. 
Trade Representative Carla Hills and 
British Prime Minister Margaret 
Thatcher. Issues receiving the most 
coverage were those involving bank- 
ing and finance, while telecommuni- 
cations emerged as an issue “worth 
watching.” 

The CARMA program, marketed 
by A.J. Barr & Co. of Washington, 





D.C., begins with a team of profes- 
sional researchers who read and ana- 
lyze news and broadcast stories 
according to a predetermined set of 
data. The data is then fed into the 
computer, which produces detailed 
reports. 

A.J. Barr & Co. has recently made 
a deal with Hayes-MacLeod of: Lon- 
don to make the CARMA data avail- 
able for the European media as well. 


$5G prize offered 
for U.N. reporting 


A new award recompenses jour- 
nalists with $5,000 for increasing U.S. 
understanding of the United Nations. 

The Korn/Ferry International Jour- 
nalism Award for Excellence in 
United Nations Reporting was estab- 
lished by Korn/Ferry International in 
association with the Business Council 
of the United Nations. The deadline is 
June 29 at the Business Council, 60 E. 
42nd St., New York, N.Y., 10163. 


Mich. court says 
tentative pact details 
can be withheld 


School districts can withhold 
details of tentative union contracts 
until the contracts are ratified, the 
Michigan Court of Appeals ruled. 

The appellate court upheld a ruling 
by Judge William Brown that blocked 
the Traverse City Record-Eagle from 
obtaining details of a Traverse City 
teachers’ contract prior to its ratifica- 
tion. 

“Premature disclosure of the tenta- 
tive agreement would have a negative 
impact on the negotiation process,” 
the appeals court wrote. 

“Confidentiality is necessary to 
maintain frank communication 
between the union and the school 
board. Frank communication, in turn, 
leads to effective negotiation which, 
the court concluded, outweighed the 
public’s right to disclosure.” 

The newspaper sued the Traverse 
City Area Public Schools in January 
1988. Then-Superintendent Vernon 
Oxender cited an “unusual circum- 
stance” clause in the Freedom of 
Information Act in refusing to release 
details of the contract until it was 
ratified. 

Brown ruled in February 1989 that 
schools can’t be forced to disclose 
tentative contracts. 

— AP 
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By Debra Gersh 


Do flashers get more exposure in 
your newspaper than your own pro- 
motions? 

Many marketing executives said 
yes. 

Working on press relations to help 
get coverage of marketing events was 
the focus of a breakout session during 
the International Newspaper Mar- 
keting Association conference in 
New Orleans, moderated by Mary 
Lou Brown, staff reporter at the Com- 
mercial Appeal, Memphis, Tenn. 

“Most of us who got into the news- 
room did so because we thought we 
could write. Journalism school never 
taught us about marketing the product 
after we wrote it,” said John Spain, 
station manager, WBRZ-TV in Baton 
Rouge, La. 

In terms of marketing, Spain said 
he thinks television is a little bit ahead 
of newspapers because it understands 


sonalities, its people. 

Newspapers can do the same with 
their columnists, he noted. 

Marketing people need to find an 
angle to convince editorial they can 
help them. Marketing needs to find a 
niche where it can help editorial. 

“Even the stodgiest journalist can 
be convinced that the best column 
means nothing if nobody reads it,” 
Spain noted. 

One of the most important things in 


The newspaper industry needs an 
attitude adjustment, according to Don 
Schultz, professor of advertising at 
Northwestern University in Chicago. 

The industry needs to change not 
only what it does, but also the way it 
does it and the way it thinks about 
what it does, he said. 

The problems it faces are its own, 
but it keeps shifting the blame, he told 
the recent International Newspaper 
Marketing Association conference in 
New Orleans. 

Newspapers need to change from 
thinking internally to thinking exter- 
nally, Schultz said, offering eight 





the importance of promoting its per- ; 








getting coverage is convincing the 
editorial department that the event is 
newsworthy. For television cover- 
age, it is important to have built rela- 
tionships with the stations, which are, 
after all, still competitors, Spain con- 
tinued. 

“Don’t try to tell editorial that a 
promotion is going to sell more circu- 
lation,” Spain suggested. “Try sell- 
ing on the ego hook; you want people 
to see their wonderful work. Con- 
vince them they need to be seen and 
read.” 





Promoting your newspaper product 
Marketing and editorial departments are urged to work together 


and look for an angle to appeal to 
readers. 

In addition, offer editorial a chance 
to help work with the project. Also, 
she stressed, marketing people 
should read the paper. 

“It’s annoying when people who 
want to work with you do not know 
what you do,” she said. “Marketing 
people should also think about art 
possibilities for the editorial photog- 
raphers and graphic artists.” 

In addition, she noted, “reporters 
are people. We love to be thanked. 





“Try selling on the ego hook; you want people to 
see their wonderful work. Convince them they need to 


be seen and read.” 





Susan Bischoff, assistant managing 
editor of the Houston Chronicle, 
noted that most editorial people want 
their papers to stay in business. Their 
problem in working with marketing 
people “comes from the fear that they 
will look like cheerleaders instead of 
hard-nosed news reporters,” she 
said. 

They are also concerned about how 
they will look to other reporters and 
they are concerned about their credi- 
bility. 

Bischoff suggested that marketing 
people talk to editors, not reporters, 


steps to achieve this. 

First, know more about your read- 
ers, he said. 

Next, make the product more 
relevant. Stop thinking about jour- 
nalism and think about how to be 
relevant. 

Third, Schultz said, know more 
about customers and prospects. The 
current state of retail should not have 
been a surprise, he said. Newspapers 
have to understand their customers’ 
business. 

The next step is to move from inter- 
nal to external thinking, with a mental 
attitude change that understands 








We almost never hear from anyone 
after a story runs unless there is a 
mistake.” 

“Treat editorial like a difficult 
client,” she suggested. 

Russ Pate, contributing editor to 
Adweek’s Southwest edition, noted 
that most newspeople are deadline 
junkies who are pretty accessible 
when they are not on deadline. 

“You really have to build bridges 
with editorial,” he noted. “You can’t 
operate worlds apart. You must meet 
on common ground to stay in busi- 
ness.” 


Attitude adjustment time 
Professor says newspapers, not their markets, must change 


what the customer wants. 

Fifth, Schultz said newspapers 
must provide added value; not gim- 
micks, but value from the product, 
value the newspaper provides, such 
as the relationship between readers 
and the paper. Advertisers buy into 
that relationship with readers. 

The next step is to become market- 
ers, not space peddlers, he said, not- 
ing that newspapers should know as 
much about advertisers’ businesses 
as they do. 

Seventh, Schultz said newspapers 
need to start looking at how they pro- 

(Continued on page 41) 
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“Global Viewpoint,” which offers 
commentary by government leaders 
and other prominent people, is being 
distributed by the Los Angeles Times 
Syndicate. 

“The idea behind the service is 
quite simple: to provide commentary 
that draws on a wide cross section of 
the world’s foremost opinion-mak- 
ers,” said LATS executive editor 
Steve Christensen. “But big names 
are not the most important aspect 
here — for an article to be accepted by 
the service, it must advance the 
debate [and] offer new ideas on a key 
international issue, event, or trend.” 

“Global Viewpoint” authors have 
included South African Archbishop 
Desmond Tutu, who wrote on the day 
Nelson Mandela’s release was 
announced; Vytautas Landsbergis, 
who wrote a week before becoming 











Jeff MacNelly 


An address by Speaker of the 
House Thomas Foley and several 
panel discussions are on the agenda at 
the Association of American Editorial 
Cartoonists convention in Seattle 
June 13-16. 

Rep. Foley (D-Wash.) will speak 
and answer questions at the AAEC’s 
closing banquet June 16. 

The first speaker at the convention 
June 14 will be noted free-lance maga- 
zine cartoonist Arnold Roth, who also 
does “Poor Arnold’s Almanac” for 
Creators Syndicate. 

His remarks will be followed by a 
discussion of the pros and cons of 
producing political cartoons and 
comic strips at the same time. That 
session will be led by Brian Basset of 
the Seattle Times, who does “Adam” 
for Universal Press Syndicate, and 
David Horsey of the Seattle Post- 





Mike Keefe 


‘Global’ features prominent commentators 


president of Lithuania; and Daniel 
Ortega, who wrote on the day he 
relinquished the Nicaraguan pres- 
idency. 

Among the other “Global 
Viewpoint” authors have been for- 
mer West German chancellor Willy 
Brandt, former Jimmy Carter adviser 
Zbigniew Brzezinski, former French 





JOISY PlARg 


David Horsey and Brian Basset. 


Ed Stein 


Editorial cartoonists organization to meet in Seattle 


Intelligencer and North America Syn- 
dicate, who does “Boomers’ Song” 





president Valery Giscard D’Estaing, 
Soviet leader Mikhail Gorbachev, 
former chief of Israeli military intelli- 
gence Yehoshafat Harkabi, PLO offi- 
cial Khaled Al Hassan, AFL-CIO 
president Lane Kirkland, former 
Japanese prime minister Yasuhiro 
Nakasone, Argentine editor/ 
publisher/former political prisoner 
Jacobo Timerman, and former Chin- 
ese government official Li Xianglu. 
Domestic “Global Viewpoint” 
clients include the Baltimore Sun, 
Boston Globe, Dallas Times Herald, 
Houston Chronicle, Indianapolis 
Star, Los Angeles Times, Miami Her- 
ald, Nashville Tennessean, News- 
day, Portland Oregonian, San Fran- 
cisco Chronicle, Seattle Post-Intel- 
ligencer, and Washington Times. 
International clients include Aften- 
posten in Norway, Corriere Della 











Wins AAEC contest 


Recent University of Maryland 
graduate Bill Costello has won the 
fourth annual John Locher Memorial 
Award. 

Costello, who finished second in 
the Association of American Editorial 
Cartoonists-sponsored competition 
last year, will be the guest of the 
AAEC at its June 13-16 convention in 
Seattle. 

The contest is named after the late 
son of Pulitzer Prize-winning editorial 
cartoonist Dick Locher of the Chi- 
cago Tribune and Tribune Media Ser- 
vices, which also distributes the 
Locher-drawn “Dick Tracy.” 





Arnold Roth 


for Tribune Media Services. 

Then Mike Keefe of the Denver 
Post and NAS and Ed Stein of the 
Rocky Mountain News and Newspa- 
per Enterprise Association will lead a 
discussion on dealing with editors and 
readers. 

June 15 will open with a talk on 
originality and plagiarism led by Jeff 
MacNelly of the Chicago Tribune and 
TMS (for which he also does “Shoe’”’) 
and former Target magazine editor 
Rich West. 

Then Seattle attorneys P. Cameron 
DeVore and Bruce Johnson will dis- 
cuss libel issues. 

The convention — at Seattle’s Four 
Seasons Olympic hotel — will also 
feature a business meeting, show and 
sale of AAEC members’ cartoons, 
portfolio review session, dinner 
cruise across Puget Sound, and more. 
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Serra in Italy, El Mercurio in Chile, El 
Pais in Spain, Helsingen Sanomat in 
Finland, Iran Times, Le Figaro in 
France, Ma’ariv in Israel, the Mon- 
treal Gazette, Novosti Press in the 
Soviet Union, O Estado in Brazil, 
Politiken in Denmark, the South 
China Sunday Morning Post, the 
Times of London, the Toronto Star, 
and Yomiuri Shimbun in Japan. 

“Global Viewpoint” — whose 
weekly articles range from 1,000 to 
1,500 words — is a joint project of 
LATS and New Perspectives Quar- 
terly, which covers international 
issues. 

NPQ editor Nathan P. Gardels is 
also the editor of “Global 
Viewpoint.” He has traveled to a 
number of countries to interview peo- 
ple, and has written for such publica- 
tions as the Los Angeles Times, New 
York Times, Wali Street Journal, 
Washington Post, Harper’s, New 
York Review of Books, and U.S. 
News & World Report. 

Gardels was formerly executive 
director of the Institute for National 
Strategy and an adviser to the gover- 


‘On The Streets’ 


A column called “On The Streets” 
is being syndicated. 

The writer is Gary Moskowitz, a 
New York City police officer, 
Orthdox Jew, martial arts instructor, 


Gary Moskowitz 


feature available 








nor of California. The Los Angeles 
resident holds degrees in theory and 
comparative politics, and in architec- 
ture and urban planning from UCLA. 





A real estate column is being self- 
syndicated by Frank Cook, who is 
currently on leave of absence from 
UPI. 

Cook “talks to real people engaged 
in the buying and selling of houses — 
be they real estate agents trying to 
keep deals together or a lady trying to 
keep her house clean enough to 
show,” according to publicity about 
the feature. 


Frank Cook 





Real estate column being offered 


Cook — based at 2001 National 
Press Building, Washington, D.C. 
20045 — began UPI’s real estate col- 
umn in 1987. His other UPI positions 
have included features editor and gen- 
eral news reporter in D.C.; Texas 
state editor, special projects director, 
and primary desk editor in Dallas; and 
capital reporter in Topeka. 

The University of Kansas journal- 
ism graduate was also editor of the 
Johnson County (Kan.) News and 
Nevada (Mo.) Daily Mail. 

Cook — who is currently a staff 
writer for Agency Law Quarterly — 
has also been group editor of the Real 
Estate Perspectives investment 
newsletter and the American Housing 
Today builders’ newsletter. 

His column clients include the 
Atlanta Constitution, Chicago Sun- 
Times, Kenosha (Wis.) News, Miami 
Herald, San Diego Union, and Seat- 
tle Times. 


part-time law student, lecturer, 
founder/director of the National 
Association for the Jewish Poor, and 
former N.Y.C. high school teacher 
and social worker. 

Moskowitz — whose column has 
appeared in the Jewish Press — 
writes about serious topics such as 
community service, education, inter- 
ethnic tensions, drug abuse, terror- 
ism, and the Mideast, while doing 
occasional humorous pieces as well. 

Moskowitz — based at 73-05 150th 
St., Flushing, N.Y. 11367 — is also 
currently writing a children’s adven- 
ture series called Officer Emes and 
Daniel, which is about a police officer 
who befriends a 10-year-old boy who 
helps him solve cases. 

Also, Moskowitz said a feature film 
based on his experiences as a Jewish 
cop is being produced. 

Moskowitz has been the subject of 
a number of newspaper and magazine 
articles, and has appeared on several 
television and radio talk shows in the 
U.S. and Israel. While in Israel, he 
lectured and hosted seminars on tac- 
tics to the Anti-Terrorist Task Force 
of that country’s border police. 








Bonnie Tandy Leblang and Caro- 
lyn Wyman have moved their 
“Supermarket Sampler” column to 
Universal Press Syndicate. 

The feature — formerly distributed 
by Davy Associates (see E&P, Sep- 





‘Supermarket’ columnists to UPS 


tember 26, 1987) — offers the often- 
contrasting opinions of the nutrition- 
minded Leblang and the junk food- 
loving Wyman as they review three 
new grocery items a week. Product 
(Continued on page 38) 





MAKE 
READERSHIP 


If you want to get into more 
readers’ homes, we've got the 
urrfect answer. Our Points on 
ets Q & Acolumn. Delivered in 
our weekly features. And written 
by R. G. Elmore D.V.M., a practic- 
ing veterinarian, writer and 
lecturer. It’s the best way for you 
to collar the readership market. 
And to unleash your revenues. 
Call toll-free 800-445-4555 for a 
free sample of the column that’s 
etting woof reviews. Alaska, 
alifornia, Hawaii and Canada, 
call collect (619) 293-1818. Get the 
package that ties up readership 
and revenues. 


COPLEY 
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(Continued from page 37) 
photos are included. 

Leblang is a registered dietitian 
who is a former food, cooking, and 
nutrition writer for the New Haven 
(Conn.) Register; the author of a 
series of nutrition booklets and Coun- 
try Entertaining (scheduled for a 
spring 1991 release by Running 
Press); co-author of Rice (scheduled 
for a spring 1991 release by Harmony 
Books); and a free-lancer for publica- 
tions such as the New York Times, 
House Beautiful, and American 
Health. The award-winning writer 
has a master’s degree in nutrition 
from Case Western Reserve Univer- 
sity. 

Wyman, who has also won awards 
for her stories, is a New Haven Regis- 
ter feature writer. She has also writ- 
ten for the Boston Globe, Christian 
Science Monitor, Yankee magazine, 
and comedienne Joan Rivers. 

“Supermarket Sampler” clients 
include the Register, Atlanta Journal 
and Constitution, Harrisburg (Pa.) 
Patriot-News, Nashville Tennessean, 
Pasadena (Calif.) Star News, Provi- 
dence (R.1.) Journal, Philadelphia 
Daily News, and Pittsburgh Press. 


McCartney’s column 


The weekly foreign affairs column 
by James McCartney of Knight-Rid- 
der/Tribune News Information Ser- 
vices (KRTN) is now five years old. 

McCartney said he seeks out he- 
roes in his column. “The news is usu- 
ally sterile,” he stated. “Hard news 
fails to identify the positive.” 

The award-winning McCartney has 
reported for Knight-Ridder papers 
from 29 countries since 1968. He has 
covered 10 U.S.-Soviet summits, 
seven national political campaigns, 


James McCartney 


Ed Hohman and Roy Myers with an example of ‘Rhymes of the Times.’ 





DEATH OF A SALE, MAN! 


The used car salesman 

Made his pitch: _ 
‘This car’s the best we've got; 
The engine's failure 

Made me switch... 
It died, right on the spot! 


saoky Joy g uewyoH Pa 066T 
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AIS offers ‘Rhymes of the Times’ 


A retiree and a younger artist are 
collaborating on a comic being dis- 
tributed by the American-Interna- 
tional Syndicate (AIS). 

“Rhymes of the Times” combines 
the light verse of Ed Hohman (who is 
in his 60s) and the drawing of Roy 
Myers (who is in his 30s). 

Hohman is a free-lance writer who 
was previously employed as an artist 
with R.D. Werner Co. in Greenville, 
Pa. The Hermitage, Pa., resident has 
sold greeting card verse or related 
material to Hallmark, American 
Greetings, and numerous other com- 
panies since 1967, and co-authored 
The Greeting Card Handbook. Hoh- 


man — a World War II veteran who 
studied at the Art Institute of Pitts- 
burgh — has wanted to be a cartoonist 
for over 50 years. 


Myers is a Greenville resident who 
works for Victor Printing Co. in Sha- 
ron, Pa., and currenily has three reli- 
gious comic strips appearing in the 
area’s Pathway newspaper. He also 
plays lead guitar in a local rock band. 


Hohman and Myers both credited 
author/magazine editor/former syndi- 
cate editor Rick Marschall for help in 
marketing their feature. 

AIS is based at 1324 N. Third St., 
St. Joseph, Mo. 64501. 








Mideast peace efforts, human rights 
issues, and more. 

KRTN is marketed by Tribune 
Media Services. 


At electronics show 


“Gadget Guru” writer Andy Pargh 
is offering same-day coverage of the 
International Summer Consumer 
Electronics Show in Chicago. 

The weekly Creators Syndicate col- 
umnist will be sending newspapers 
700-word stories about various new 
products on June 3, 4, and 5. He'll 
write the pieces at the Chicago Sun- 
Times. 


MNS’s dying survey 


Maturity News Service is releasing a 
poll June 4 that shows strong support 
for the right to die. 

Among the findings was that 50.7% 





of Americans believe euthanasia is 
“purely a personal choice” and 
25.7% find it “acceptable in extreme 
cases.” 

The poll article will be offered with 
graphics as part of a four-part series 
called “Final Choices.” It is available 
to the 200 MNS clients and on a one- 
time basis. 

MNS is distributed by United Fea- 
ture Syndicate. 


Hudson is promoted 


Amy L. Hudson has been named 
managing editor of College Press Ser- 
vice. 

Hudson, a University of Colorado 
graduate who formerly worked at the 
Denver Post, had been associate edi- 
tor of CPS for the past year. 

The 28-year-old CPS — based at 
2505 W. Second Ave., Suite 7, Den- 
ver, Colo. 80219-1630 — distributes 
material to 613 newspapers. 
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THE MINI PAGE 
IS ON TOP OF THE WORLD 


The Mini Page is the leading newspaper feature for children and 
appears in more than 450 newspapers in the United States and 
around the world. 

Designed and written especially for children, The Mini Page 
makes reading the newspaper fun for kids and their families. 
Creator Betty Debnam covers interesting topics and adds puzzles, 
games and other activities to offer young readers an informative 
and entertaining newspaper. 


The Mini Page is coming soon in color! 


Winner of three EDPRESS 0 Awards in 1990 


For more information and rates for your newspaper, contact: 
UPS Customer Service at 1-800-255-6734 


Universal Press Syndicate 
4900 Main Street e Kansas City, MO 64112 




















UPI promotes exec; 
another decides 
not to take job 


United Press International has 
named William F. Hackett to be 
senior vice president and general 
manager for news and information 
products. 

A former executive with Dun & 
Bradstreet Corp. who joined UPI last 
year as vice president and general 
manager for sports, Hackett will be 
responsible for sports, photos and 
graphics, business and financial units, 
as well as UPI’s expanding joint ven- 
tures with other companies. 

Meanwhile, former Media General 
executive James Whyte, who was 
hired to take over UPI’s core editorial 
unit, has given up that job to former 
senior vice president for international 
news Pieter VanBennekom, who is 
now executive vice president for edi- 
torial operations. 

Whyte, who declined to move to 
Washington, D.C., remains executive 
vice president for news and is devel- 
oping a news-sharing program called 
electronic news exchange. 

A new head of international opera- 
tions to replace VanBennekom was 
chosen from within and will be 
announced soon, said UPI spokes- 
man Milt Capps. 


Politician seeks 
help from media 


Bill Honig, California’s state 
superintendent of public instruction, 
has called on the newspaper industry 
to help him stage debates with his 
opponents in his run for re-election. 

Honig wrote to Dick Blankenburg, 
president of the California Newspa- 
per Publishers Association, asking 
him to arrange for “three to four jour- 
nalists to serve as panelists and a 
debate moderator.” 

In an unusual display of generosity 
toward political rivals, Honig stated: 
“The other candidates lack statewide 
name identification, financial and 
organization resources . . . the peo- 
ple are not served when other points 
of view go unheard nor am I relieved 
of my obligation to present my record 
and plans to the public.” 

Blankenburg took the request to 
CNPA’s executive committee, which 
felt that CNPA should not act as a 
sponsor of a political debate. 

However, it agreed that Honig’s 








call for volunteers should be relayed 
to individual CNPA newspapers 
whose staff members may want to 
participate in such an event. They are 
asked to contact Honig’s office 
directly. 


Arizona Republic 
publishes 
centennial section 


The Arizona Republic marked its 
100th anniversary May 20 with a spe- 
cial Centennial section reporting on 
the state’s history and achievements. 

The 100-page section, part of one of 
the largest newspapers ever pub- 
lished by the Republic, also traced the 
history of the newspaper, which 
began as the Arizona Republican on 
May 19, 1890. 

In its first issue, the paper’s editor, 
Charles O. Ziegenfuss, promised that 
the Republican will “be Republican in 
the broadest and widest sense but will 
not be a mouthpiece of any set of 
clique or faction.” 

Staffer Carol Sowers, who wrote of 
the paper’s beginnings in the Centen- 
nial issue, noted that Ziegenfuss, 
despite his pledge, “failed to tell read- 
ers that the new publication was 
financed largely by territorial Gov. 
Lewis Wolfley, Atty. Gen. Clark 
Churchill and other Republicans. 
That fact later triggered volleys of 
attacks on the fledgling newspaper.” 

Another story by Cathryn Creno 
reported that many early-day Repub- 
lican editors and reporters carried 
guns as protection against armed and 
outraged readers, who often stormed 
into the office with their complaints. 

The birthday edition features 
scores of vintage photos and other 
art, including a reproduction of the 
Republican’s first front page. 

The Republic is published by Phoe- 
nix Newspapers Inc., which also 
publishes the Phoenix Gazette and 
the Arizona Business Gazette. 


New UPI service 
specializes in 
environmental news 


United Press International has 
announced a service specializing in 
news on the environment. 

Called UPI Environmental News- 
Now, it offers reports on regulatory 
and legislative developments, disas- 
ters and cleanups and environmental 





ae 
ae 


groups and finances. 

The report includes reports from: 
UPI and its lead environmental 
reporter, Washington, D.C.-based 
George Lobsenz; Business 
Publishers Inc., a Silver Spring, Md.- 
based publisher of 22 environmen- 
tally oriented newsletters; environ- 
mental economics author Michael 
Silverstein; the Spanish news agency 
EFE; the Chinese agency Xinhua; the 
Japanese agency Kyodo and 
BusinessWire public relations ser- 
vice. 

Delivered to personal computers, 
the service can be tailored to select 
subtopics such as hazardous waste or 
acid rain. It is in testing and available 
immediately. 


Prof appointed to 
teach government 
First Amendment 


University of Michigan Law 
School professor Frederick Schauer 
has been named the Frank Stanton 
Professor of the First Amendment at 
Harvard University’s John F. Ken- 
nedy School of Government. 

Dean Robert Putnam of the Ken- 
nedy School said Schauer will be 
affiliated with its Joan Shorenstein 
Barone Center on the Press, Politics 
and Public Policy and will teach First 
Amendment law and the relevance of 
law to government decision making. 


AAF ad contest 
finalists chosen 


The finalists in the American 
Advertising Federation’s 1990 
National Student Advertising Com- 
petition have been selected. 

The 15 student teams, chosen from 
120 participating colleges and univer- 
sities, are: University of Bridgeport, 
St. John’s University, University of 
North Carolina/Chapel Hill, Univer- 
sity of Florida, Western Kentucky 
University, Southern Illinois Univer- 
sity, University of Tennessee/Knox- 
ville, University of Wisconsin/Stout, 
Northeast Missouri State, Southwest 
Texas State University, University of 
Montana, Arizona State University, 
Honolulu Community College, San 
Jose State University and California 
State University/Fullerton. 

The 1990 competition, which asked 
students to create and launch a new 
magazine, was sponsored by the 
Hearst Corp. 
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Raid? 


(Continued from page 9) 





He said he went through the Times’ 
interview process after a friend there 
encouraged him to send in an applica- 
tion. 

Weikel said he had misgivings 
about the Register no-walls policy 
“but it was not my main reason for 
leaving.” 

“I don’t think you have to do these 
things to improve the editiorial qual- 
ity of the paper,” he commented. 
“The Register’s metro desk was 
pretty strong and there was no need to 
relabel everything.” 

The Register’s Mark Platte said the 
Times has a “very subtle way of 
recruiting.” 

“What they do,” he explained, “is 
have someone who knows you call 
and suggest that you make an applica- 
tion to an editor. When the Los 
Angeles Times calls, people will go. 
It’s a national paper with more oppor- 
tunities.” 

Dunn, in response to Anderson’s 
statement that he had sought to 
recruit his former Register underlings 
two days after he left the paper, 
acknowledged that he had discussed 
Times employment with some of 
them. 

Anderson, who said he handed out 
raises to his staff in the wake of the 
Times “raid” — a Register source 
told E&P that editors got an increase 
of 15% to 20% — declared he had no 
interest in retaliating by beckoning 
Times newspeople to the Register. 

“Their people have a different kind 
of attitude,” he said. “We are innova- 
tive and driven. We don’t need any- 
One sitting around here writing 
thumbsuckers.” 

Meanwhile, the competition 
between the two papers heats up 
daily. 

Some Register staff members own 
T-shirts inscribed “Screw the 
Times.” 

“The competition is really 
healthy,” Stogsdill said. “We come 
in every day with the first and fore- 
most idea of beating them on any 
story. 

“If we had a T-shirt it would say 
‘Beat the Register.’ ” 





100th anniversary 


The Indiana (Pa.) Gazette is cele- 
brating its 100th anniversary this year 
with a special centennial edition Aug. 
13 chronicling the history of its com- 
munity. 








New CDNPA officers 


The Canadian Daily Newspaper 
Publishers Association has 
announced the following officers, 
elected at its May 2 annual meeting: 
chairman, E. Paul Wilson, publisher 
of the Sault Star in Sault Ste. Marie; 
president, John E. Foy; chairman 
elect, Fred G. Mounce, president and 
deputy publisher of the Chronicle- 
Herald & Mail-Star in Halifax; vice 
chairman and treasurer, Roger D. 
Landry, president and publisher, La 
Presse in Montreal. 


Sun NIE guide 
looks at 
the environment 


The Baltimore Sun’s education ser- 
vices department has produced a new 
15-page lesson guide for teachers, 
showing them how to use the newspa- 
per to teach students about the envi- 
ronment. 

The guide, “Saving the Earth,” is 
designed for use as a supplement to 
the Sun’s Newspaper in Education 
program. 


Red review folds 


The monthly World Marxist 
Review, established in 1958 by com- 
munist parties around the world, is 
folding, an apparent victim of lack of 
interest. 

“There didn’t seem to be any rea- 
son to continue publication because 
of the changed situation,” the publi- 
cation’s liquidator, Jaroslav Precek, 
said in a Reuters dispatch from 
Prague. 

Once supported by 90 communist 
parties in its mission to discuss 
theoretical problems of socialism, it 
had only the Soviet Union and 
Czechoslovakia backing it as the col- 
lapse of communist governments in 
Eastern Europe brought its demise. 





Attitude 


(Continued from page 35) 





vide products and information, going 
beyond being the traditional informa- 
tion source. Newspapers can provide 
their service in many ways. 

And eighth, Schultz said newspa- 
pers must change their attitude. 

“Quit saying it’s them doing it to 
us,” he advised, noting that kind of 
attitude causes problems. 

— Debra Gersh 








Letters 


(Continued from page 5) 





of dirt.” 

As a matter of fact, the News 
exceeded the terms of the M.I.P. by 
$8.7 million, and has invested a total 
of $170 million since 1980 in the future 
of this newspaper. 

Improvements have included a new 
ventilation system and asbestos 
abatement in the Brooklyn facility, 
keyless inking to reduce the ink mist 
in our Kearny facility, and noise 
reduction in both the Kearny and Gar- 
den City plants. We have remodeled 
our office areas, leased a new truck 
fleet, and purchased a new platemak- 
ing system. We have equipped the 
mailroom with new stackers and 
tyers, and equipped all departments 
with new computers and word pro- 
cessors. 

In addition, we have also spent 
over $45 million on two new plant 
sites in New Jersey and Long Island, 
where we are currently developing 
plans for new equipment. 

Since the release of the M.I.P. 
results, we have heard many tales of 
“broken promises” from the unions, 
none of which has any basis in fact. 
Since there was no such promise, all 
this blustering only serves to divert 
attention from the real issues at the 
bargaining table — excessive labor 
costs, overmanning, and unworked 
overtime. Perhaps that is their inten- 
tion. 


JOHN T. SLOAN 
(Sloan is vice president/human 


resources at the New York Daily 
News.) 





Gabelli 


(Continued from page 8) 





3.99 million, or 15.75%, in April. 
“He’s been a shareholder since 
mid-1988 and he’s indicated to us that 
his intention is simply that of a long- 
term investor and he thinks Media 
General is an excellent long-term 
investment,” company spokesman 
Robert Pendergast said of Gabelli. 





Weekly closed 


Memorial Press Group Newspa- 
pers, headquartered in Plymouth, 
Mass., closed one of its 23 weeklies, 
the Hanson Reporter, effective May 
24. 
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I found this comment ironic since 
most rhetoric books follow the basic 
trend of journalism: It is in style to 
write clearly and efficiently; long, 
winding sentences are out of vogue. 
Many teachers who think journalism 
is just for journalists would be sur- 
prised that they teach journalism too. 

For example, in The St. Martin’s 
Guide to Writing, the text I used last 
year, the authors have sections on 
purpose and audience, writing pro- 
files, reporting information, taking a 
position, interviewing and editing. All 
of these sections cover basic journal- 
ism techniques. So journalism is not 
“limiting and unfair.” It is what is 
expected of today’s students. 

Some teachers like me are begin- 
ning to teach skills and techniques 
that used to be specific to journalism 
classrooms. For example, recently 
some teachers began accepting the 
interview as a legitimate source in 
term papers, whereas, when I was an 
undergraduate, this was unusual 
except in expository writing classes. 

Also, analyzing the audience is a 
new topic in some of the more experi- 
mental composition classes. Before, 
the audience meant the teacher. Now 
students are often asked to review 
and edit each other’s essays and even 
to write papers aimed at different 
audiences. 

Peer reviews often lead to students 
revising their papers, another fairly 
new emphasis in writing classes. 
Before, there was nothing stopping 
students from “pulling all-nighters” 
to write their papers. 

Now many teachers teach “pro- 
cess” composition — students work 
in steps and can revise their papers 
often more than once. This stress on 
“the writing process” has become a 
dominant trend in composition 
classes during the 1980s, according to 
my director, Dr. Malcolm Kiniry. 

Writing drafts is hardly news to the 
newsroom. While some deadlines do 
not allow for much revision, most 
reporters obsessively revise and edit 
their work. 

Teaching students to write con- 
cisely, clearly and actively is nothing 
new. William Strunk Jr. and E. B. 
White advocated this in The Elements 
of Style in the 1950s. 

What is new is that many teachers 
are learning to heed Strunk’s and 
White’s advice instead of grading 
higher when students write “academ- 
ically.” (I believe “academic writ- 
ing” means using the big word instead 








of the small, using two words instead 
of one, using a formal tone, and writ- 
ing long paragraphs.) 

Nevertheless, most composition 
teachers still are not emphasizing 
journalism skills enough. I believe the 
problem is that many academics think 
that journalistic skills are obvious. 
For example, some think they can tell 
their students to use an interview as a 
source, yet they do not teach students 
how to interview. While I teach stu- 
dents to ask who, what, where, when, 
and why, I also advise students at 
length how to elicit anecdotes which 
often produce the story’s angle. 

Also, some instructors think they 
are teaching journalism when they 
include newspaper or magazine arti- 
cles in their course curriculum. It is 
not as easy as some think to emulate 
journalists. Students need to experi- 
ence the type of research a reporter 
might pursue. 

For example, after my students 
read articles about AIDS, they 
gathered pamphlets at clinics, inter- 
viewed hot line workers, and read 
reports so they could write their own 
AIDS “articles.” 

Futhermore, I think it is imperative 
for the instructor to be a writer and to 
share the stress, the failures and the 
published final products with her stu- 
dents. 

Another Rutgers instructor brings a 
pile of rejection letters for his stu- 
dents to read. I share my writing 
experiences with my students; many 
are shocked that the writing teacher 
writes. 

Perhaps the academic community 
needs to learn what journalism is. Per- 
haps they think of newspaper tabloids 
when they think of journalism. It is 
time they think of journalists as pro- 
fessional writers in an honest trade. 
Some are better than others, just as in 
any other business. 

It is time they realize that what 
makes a good journalist makes a good 
student writer and that these skills 
will help the students both in and out 
of school. 


Texas kit helps 
free information 


The Dallas-based Freedom of 
Information Foundation of Texas and 
the Society of Professional Journal- 
ists have produced an information kit 
on access to public information in the 
state. 

The folder answers questions on 
freedom of information and includes 
phone numbers, charts and wallet 
cards about Texas open meetings and 
open records laws. 








Governor 
(Continued from page 19) 





never guess what’s going to happen in 
Virginia,’ ” Wilder said. 

“We had studiously avoided mak- 
ing any reference in my race against 
my opponent to any historical prece- 
dents being set,” he added. 

Wilder also complained that Vir- 
ginia reporters ignored legitimate 
issues to concentrate on investigation 
of alleged misdeeds of both candi- 
dates. 

“[Reporters] spend the campaign 
looking for the criminal,” Wilder 
said. “The question was, Which one 
of us deserved to be in jail first, me or 
my opponent? And for how long?” 

At one point, the fact that Wilder 
owns a beach house in North Carolina 
became front-page news for reasons 
he said he could not understand. One 
Virginia newspaper, which he did not 
name, even sent a reporter to look 
through the trash at the house, Wilder 
said. 

When an editor interviewing Wil- 
der mentioned the candidate’s drug 
proposals, the event was so extraor- 
dinary “I just about fell out,” the 
governor said. 


Turner to distribute 
info via AP 


Turner Broadcasting System Inc. 
has signed to deliver programming 
and press information to newspapers 
and other companies through an 
Associated Press communications 
service. 

Turner — including CNN, Head- 
line News, TNT and Superstations 
TBS — joins NBC and ABC in using 
AP’s Express Newspaper Network. 
The Network uses AP’s DataFeature, 
which delivers 9,600 words a minute 
from computer to computer. Trade 
publications and ad agencies receive 
via teleprinters. 

The service from AP Broadcast 
Services in Washington, D.C., deliv- 
ers press releases, program changes 
other press information to reporters 
and critics. It replaces delivery of 
daily press packets by mail or fac- 
simile. 


Tribune charities 


The board of the Chicago Tribune 
Charities has authorized nearly $1 
million in grants, including $348,000 
for literacy programs. 
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Ciassified Ativertising 


BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 





FEATURES AVAILABLE 


ANNOUNCEMENTS 





ALBUM REVIEWS 


MOVIE REVIEWS 





Pop/Rock/MOR/Country/Modern...we 
cover ail new releases. Sent by modem, 
mail or fax. Samples, rates: Steve 
White, 154 Woodland Drive, Hanover, 
MA 02339. (617) 982-9567. 


NEWSPAPER BROKERS 





HAVE A BETTER FILM CRITIC than the 
competing daily. Top flight reviewer 
offers discerning weekly editors 
critiques at reasonable cost. M. Gold- 
berger, The Citizen, 1138 N. Broad St., 
Hillside, NJ 07205. (201) 352-0800. 





COMIC STRIPS 


WEEKLY COMICS PACKAGE contains 2 
features. One is a strip THE GOLDEN 
DAZE starring a retired couple making 
humorous social comments on today’s 
America (possibly for your Senior 
Page?). And a panel called MUMS THE 
WORD with a different captionless ga 
cartoon for each week of the year. 6 
strips & 60 panels in this package. 
Recent subscribers are Sarasota Sun 
and Valley Star in Canyon Lake, CA. See 
my profile in syndicate section of E&P’s 
4-21 issue. To inspect package call 
(906) 482-6234. Dan Rosandich 
GREAT LAKES FEATURES, Box 410, 
Chassell, MI 49916. 


EDUCATION 


“College Knowledge” - a Q/A column 
addressing the issues of college/ 
h.s./adult students and parents. Seen 
weekly by over 3 million. Free trial 
period. (609) 779-2904. 











FEATURES AVAILABLE 


BARGAIN PACKAGE: 52 each - 3 
comic strips, 3 panel cartoons, cross- 
word puzzle. Send $10 for 4 samples of 
leach. Classic Features, PO Box 6038, 
Gulfport, MS 39506. 





MIN! REVIEWS (Cartoon illustrated). 
Great for weekend section or entertain- 
ment pages. Camera ready. Star photos. 
Our 15th year. Cineman Syndicate, 7 
Charles Court, Middletown, NY 10940; 
(914) 692-4572. 





PROMOTIONS 


Publishers who purchased our ‘SAY NO 
TO DRUGS’ coloring book told us new 
ways to produce revenue. Minimum 
$18,000 for small weekly. A daily 
$30,000 plus. (901) 795-6428. 








PUZZLES 


“1st in RESULTS” 
JIM WEBSTER & ASSOCIATES 
roe sales & acquisitions 
11325 E. Pegasus, Suite E 150 
allas, Texas 75238 


(214) 669-1469 


D 
(214) 340-2266 





“300 sold since 1959” 
W.B. GRIMES & CO. 


ay Grimes 

PO Box 442, Clarksburg, MD 
(301) 507-6047 

Dick Smith-Southern 

(601) 627-7906 

Power Search Inc. 

(609) 751-4141 


Above Average 
PERFORMANCE 
SYD S. GOULD & COMPANY 
2111 Thomas Drive 
Panama City, FL 32407 
(904) 234-1117 











PUZZLE FEATURES SYNDICATE 
Daily and Sunday Crossword Puzzles 

24515 California Ave. #12, Hemet, 

CA 92343 Phone (714) 926-4843. 





SENIOR HEALTH 


“Senior Clinic.” AMERICA’S ONLY 
doctor written column on Senior Health. 
“Excellent reader response” Rochester 
(NY) Democrat & Chronicle. Now in 8th 
year. Weekly, 600 words. Samples, 
rates-- Frank Macinnis, M.D., HFM 
Literary Enterprises, PO Box 307, 
EDMONTON, Alberta, Canada T5J 2J7. 
(403) 472-5555. 





HUMOR 


IN A NUTSHELL. Give your readers a 
pe laugh and keep them coming back 
or more. Award-winning, 700 word 
weekly column has fans coast to coast. 
Free samples. Barbara Naness, 119 
Washington Ave., Staten Island, NY 
10314, (718) 698-6979. 











Take a GIANT step... 
Place a Positions Wanted ad 
in E&P. Write: 

E&P Classified Advertising 
11 West 19th St. 

New York, NY 10011 





ANNOUNCEMENTS 





BARRY FRENCH, Ashlawn Road, 
Assonet, MA 02702. (508) 644-5772 
Appraisals-Consulting-Brokerage 


BILL MATTHEW COMPANY conducts 
professional, confidential negotiations 
for sale and purchase of highest quality 
daily and weekly newspapers in the 
country. Before you consider sale or 
purchase of a prope you should call 
(813) 733-8053 daytime; 
(813) 446-0871 nights: 
or write Box 3364, Clearwater Beach, 
FL 34630. No obligation of course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over 600 Newspaper Sales 
ROBERT N. BOLITHO 
(816) 932-5310 
JAMES C. STERLING 
(816) 932-5345 
4500 Main, Suite 900 
Kansas City, MO 64111 











BRUCE WRIGHT, Media Consultant 
we gr Sales - Consulting 
8937 Laguna Place Wa 
Elk Grove, CA 95758 (916)684-3987 








BUSINESS OPPORTUNITIES 


Advertising, exclusive dealership. Net 
40 - 50K yearly. No inventory, mini- 
mum overhead. We train and consult. 
1- (800) 330-0808. 





A Florida monthly newsletter since 
1973 seeks investor or partner/editor. 
Sale considered. Write Box 4687, 
Editor & Publisher. 





Rocky Mountain west shopper and 2 
radio stations - principals. Write Bill- 
David, 2508 Fairmount St., Colorado 
Springs, CO 80907. 





NEWSPAPER APPRAISERS 


COMPREHENSIVE APPRAISALS 
rendered in confidence with care for 
accuracy and detail. Established 
reasonable prices. James W. Hail, Jr., 

Jim Hall Media Services 
PO Box 1088, Troy, AL 36081 
(205) 566-7198 
FAX (205) 566-0170 





NEWSPAPER APPRAISERS 


NEWSPAPER APPRAISALS for estate 
planning, tax, partnership, loan, depre- 
ciation, insurance, corporate and 
personal worth. Sensible fees. 
Brochure. Bolitho-Sterling Newspaper 
Service, Robert N. Bolitho, (816) 
932-5310, or James C. Sterling, (816) 
932-5345, 4500 Main, Suite 900, 
Kansas City, MO.64111. 





Buyers or sellers. Call Dick Briggs. 
(803) 457-3846. No obligation. 
Sales @ — @ Consultin 

RICHARD BRIGGS & ASSOCIATES 
Box 579, Landrum, SC 29356 





C. BERKY & ASSOCIATES, INC. 
Consultants @ Appraisals @ Sales 
Vast Network of Contacts 
900 N. Federal Hwy. - Suite 160 
Boca Raton, FL 33432 
(407) 368-4352 





ATTENTION ADVERTISERS 


Please note that E&P’s offices 
will be closed on 


Wednesday, July 4, 1990 
Independence Day 


Please send your ad copy in early to meet 
the Friday, June 29th, 12 noon (EST) 
deadline for the July 7th issue. 





EDITOR & PUBLISHER for June 2, 1990 


NEWSPAPER BROKERS 


C. PETER JORGENSEN 
Media Consultants & Associates 
Representing newspapers in New 
England and the Northeast. Brokers, 
Appraisers, Consultants. Call for 
brochure. (617) 643-1863, 4 Water 
St., Arlington, MA 02174. 


DEAN WAITE 
Riverside Management Group 
newspapers-shoppers-electronic media 
4050 Columns Drive, Marietta, GA 
(404) 953-0199 


Fournier Media Service Inc. 
AppraisaleBrokerage@Consulting 
John L. Fournier Jr. 

PO Box 5789, Bend, OR 97708 
Office (509) 786-4470 


FREE NEWSPAPER @ SHOPPER 
Brokerage - Appraisal 
John T. Cribb (406) 266-4223 
CRIBB MEDIA SERVICE 
Box 1220, Townsend, MT 59644 
Quality of life is why we live 
in a small Montana town. 
We lead the nation 
in free paper sales. 


JAMES MARTIN & ASSOCIATES 
Phone (614) 889-9747 
FAX (614) 889-2659 


JAMES W. HALL, JR. 
Newspaper 
Sales, Appraisals, Consultations 
Jim Hall Media Services 
410 Elm St. 


FAX (205) 566-0170 


KARL WRAY, Newspaper Broker 
2420 South Ola Vista 
San Clemente, CA 92672 
(714) 492-5241 


MEL HODELL, Newspaper Broker, 
PO Box 2277, Montclair, CA 91763 
(714) 626-6440 


MEDIAAMERICA BROKERS 
Straight talk. Hard work. Results. 
Lenox Towers, Suite 1000 
3390 Peachtree Rd. NE 
Atlanta, GA 30326 
(404) 364-6554 
FAX (404) 233-2318 
TWX 9102402390 


Michael D. Lindsey 
Media Consultants, Inc. 
PO Box 650 
Saratoga, WY 82331 (307) 326-8177 
65 S. Oleander Dr. 
Chandler, AZ 85248 (602) 899-3698 


PHILLIPS MEDIA SERVICES 
Newspaper Brokers—Consultants 
215 Mountain Dr., Suite 101 
Destin, FL 32541 
RUPERT PHILLIPS (904) 837-4040 
R.C. CRISLER & CO., INC. 

38 years in communications sales 
Confidential and professional service. 
Brokerage @ Consultation @ Appraisal 
Debt & Equity Placement 
GLORIA BUSHELMAN 
600 Vine Street, Suite 2710 
Cincinnati, Ohio 45202 
(513) 381-7775 


RICKENBACHER MEDIA SERVICE 
Many years solid experience selling 
daily and weekly newspapers. Contact 
Rickenbacher Media at PO Box 









































792001, Dallas, TX 75379. Or phone 
(214) 380-9578. 
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ANNOUNCEMENTS 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


INDUSTRY SERVICES 





NEWSPAPER BROKERS 


NEWSPAPERS FOR SALE 





Whitesmith Publication Services 
Rod Whitesmith, (206) 892- Aig 
Box 4487, Vancouver, WA 98662 


NEWSPAPER CONSULTANTS 


ETC.. JAMES J. BROWN 
Professional help with - Administration 
@ Acquisitions @ Operations @ Personnel 
@ Plant @ Equipment. 

35 years experience at your service. 
(214) 424-1597 


PUBLISHERS RESOURCE 
— equipment broker. Compos- 
, Camera, Press, Mailroom, Techni- 
Pe ’and operational services. Large dail- 
ies and weeklies. Representing 
Publishers for 30 years nation wide. 
(602) 776-8405. 


NEWSPAPERS FOR SALE 


$100,000, plus first 10 months. New 

weekly located in Oxford Alabama 

would like to sell or take on working or 

- working partner. Call 831-0096. 
ill. 














4.5 Million Yearly Gross. —_ Shop- 
per. Excellent cash flow, Zone 9, price 
7 Million Cash. Box 4667, Editor & 
Publisher. 


A Kansas county seat weekly, 3,400 
paid. $200, — gross. $50, (00 cash 
flow. $225,000 price. 

Webster & wit (214) 340-2266. 


A Midwest “ey group. 3.4 million 
total gross. $1.7 million newspaper 
ross. $1.7 million eae ross. Cash 
low $800,000. $4,950,000. Call Jim. 
Webster & Associates (214) 340-2266. 


A Midwest weekly group. 3.4 million 
total gross. $1.7 million newspaper 
~ $1.7 million printing gross. Cash 

low $800,000. $4,950,000. Call Jim. 
Webster & Associates (214) 340-2266. 


A Midwest county seat weekly. 
$500,000 gross 3 unit newsking press. 
3,700 weekly. — 000 includes 
building. Call Wayni 

Webster & fancies (214) 340-2266. 


A Midwest county seat weekly. 
$500,000 gross 3 unit newsking press. 
3,700 weekly. =_— 000 includes 
building. Call Wayn 

Webster & females (214) 340-2266. 
Arkansas weekly, $100 000 $100,000, 
tourist area. Price 

Webster & Fone Bom (214) S40. 2266. 


Arkansas weeklies doing $1,000,000 
gross. 1.25 million includes real estate 
and plant. 

Webster & Associates (214) 340-2266. 


A Tennessee weekly - 600,000 gross, 
excellent growth market. $800,000, 
some terms. 

Webster & Associates (214) 340-2266. 


A Texas Cash Cow! Shopper doing 
$1,000,000 gross. Excellent opera- 
tion. Excellent future. 1.1 million 
includes real estate. 

Webster & Associates (214) 340-2266. 
































A Texas weekly, $160,000 Gross sales 
with excelient cash flow, Recreational 
area. 

Webster & Associates (214) 340-2266. 





A Zone 5 suburban market newspaper 
grossing $1,100,000. Excellent demo- 
graphics. Price $1 million. 

Webster & Associates (214) 340-2266. 


First $300,000 takes tabloid for 
seniors currently published in 8 region- 
al editions. Everyone says it’s a gold 
mine, but I’m tired. Advertising whiz 
would make it sing. Price includes 
desktop equipment, outdoor racks, 
ty leita sessions. (614) 
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For sale: Oregon weekly near Portland. 
$50,000 down. Call Frank Crow (503) 
769-6338 or 769-4464. 


TEXAS LIST available. $10,000 to 
$300,000 down, most publisher 
financed. Bill Berger, ATN, 1801 
——. Austin, TX 78703. (512) 
476-3950. 


MANHATTAN’S LARGEST SHOPPER 
Gross $400,000 plus. Well known. 
Huge growth opportunity. 

Mr. Gold (212) 741-7790. 


NEW JERSEY - Eastern Weekly. Strong 
market. Long track record. 
MISSISSIPPI - Two weeklies. Solid 
markets. 
Contact: Larry Grimes 
W.B. Grimes & Company 
(301) 507-6047. 


SOUTHERN BUYS 


TENNESSEE -- Strong contender in 
growing competitive market. 3600 paid 
circulation. $350,000. 
ALABAMA -- Nice, nice county seat 
weekly with established TMC products. 
Owner retiring. $335, 
ARKANSAS -- Under-developed weekly 
in town destined for growth. Ideal for 
starter. 0,000. 
GEORGIA -- Assume debts and pay 
small down payment for county seat 
weekly. $120,000. 
DEEP SOUTH -- Gorgeous city maga- 
zine serving prime metropolitan area. 
$500,000. 

SOUTH -- Call for confidential briefin 
on other — from $150,00 
to $15,000,000. 


JIM HALL MEDIA SERVICES 
PO Box 1088 


Ox 
Troy, Alabama 36081-1088 
(205) 566-7198 


Very profitable shopper in southwest. 
30% growth in past year. Nice town. 
Priced right. 

Rickenbacher Media Service, (214) 
733-6939 (214) 380-9578. 


Zone 2 weekly second class/requested 
legals. Growing market gross over 
$600,000. Established over 15 years. 
Best offer over gross. Box 4684, Editor & 
Publisher. 


NEWSPRINT FOR SALE 
LOW COST TRUCKING 























We are the sales agent for 30 reliable, 
well financed motor carriers who 
provide LOW BACKHAUL RATES on 
these truckload shipments that r A 
nate in Eastern Canada or Eastern USA 
and which are destined to any of the 48 
states and Mexico. 


Save hundreds of dollars on each truck- 
load... even if you are buying with 
freight prepaid by your vendor. Call 
Vanessa Freight Sales, at 
1-800-Vanessa. 


PUBLICATIONS FOR SALE 


MAGAZINE PUBLISHING —" 
FOR SALE IN CALIFORNIA 

PHOTO AD, The Weekly Picture Adver- 
tiser serving Ventura, Santa Barbara, 
San Luis Obispo, and Monterey Coun- 
ties. Total distribution for 2 magazines 
is over 100,000 copies per week. Total 
a sales over $2.5 Million yearly. 
xcellent profitable company, with 
plenty of potential to expand to other 
market areas. Price $3 Million. Good 
terms. Contact Steve Tobin - (805) 
543-4624. CA. 


PUBLICATIONS WANTED 


Independent financially qualified fami- 
ly man seeks profitable weekly or semi- 
weekly, preferably county seat, in 
southwest. Minimum annual sales 
$200,000 - up to $700,000. Princi- 
pals only. Write PO Box 796575, 
Dallas, Texas 75379. Confidentiality 
protected. 


INDUSTRY 
SERVICES 








CIRCULATION SERVICES 





Telemarketing & 
Foot Canvassing 
Specialists 


PRIPE SALES 


30 years in business 
Nationwide 
(718) 698-0591 
Peter Priolo, Pres. 














VER-A-FAST CORPORATION 
1-800-327-8463 
NEWSPRINT CONSULTANTS 





MIDWEST 
NEWSPAPER CONSULTANTS INC. 


Specializing in revenue producing 
consultation and training, with over 35 
years experience, for small dailies and 
non-dailies. Available by the day, week, 
or month. 


Moody C. Hamrick 
(501) 982-5682 





CIRCULATION SERVICES 


‘ $15.00 
= + Sunday oop Order 
THE PH pd iyo NC. 

“Gold B a Starts" 

Call Today: 1 (800) 836-8140 


Acclaimed Automated Affordable 
CIRCULATION DEVELOPMENT INC. 
The Telemarketing Leader. 

For brochure and information 
call 1-(800) 247-2338. 


A Circulation Specialist 
Helderle & Associates 
telemarketing - Crews - Store Sales 


1-(800) 662-7397 
F.J. Helderle - President 


A newspaper deserves 
THE BEST 











Telephone Sales & Door Crew Company 


in the 
UNITED STATES. 
We are that 
COMPANY! 
LEVIS NATIONAL, INC. 
(201) 263-1500 


Award-winning circulation expert can 
solve your problems. Telemarket, carri- 
er promotions, TMC, Distribution, 
budget. 20 years experience. Available 
Zone 5 and 7. Bob (715) 854-3232. 








J. BLENKARN HOLDINGS 
Canada’s foremost authority in 
circulation telemarketing 
is now available in the U.S.A. 
Jeff Blenkarn (514) 227-6478. 


KEVIN S. PAPPERT 
(313) 673-9533 








NEWSPAPERS WANTED __ 


Considering selling your n your newspaper paper and 
have a circulation of over 4,000? Write 
Box 3755, Editor & Publisher. We are a 
small community newspaper group that 
believes in local autonomy. 


WE ARE owner/operators of 150 daily 
and weekly newspapers in the United 
States, Canada and the United King- 
dom and we are aggressively seeking 
acquisitions. Circulation 5,000 to 
25,000. Contact: 


David Radler 
President 
Hollinger Inc. 
1827 West 5th Ave. 
Vancouver, B.C. V6J 1P5 


(604) 732-4443 











“NO!” 
Your newspaper is not too smali, nor too 
big to engage a national telemarketing 
firm to supply you with a steady source 
of new start orders at the pace you want! 
ASK US, ety RESPONSE 


L BE, 
“YES! WE CAN!” 
(216) 434-4466 
PRO STARTS 





we THE 
PHONE 
ROOM INC 


Getting money is like dig- 
ging with a needle; spend- 
ing it is like water soaking 
into sand. 

Japanese Proverb 





PRESSROOM SERVICES 


DO YOU NEED EXPERT ADVICE ON 
YOUR ELECTRICAL DRIVE SYSTEM? 
Masthead can help. Masthead also 
provides dampening systems, parallel 
drives, horsepower upgrades and 
modernization 

MASTHEAD INTERNATIONAL 
1(800) 545-6908 1(505) 842-1357 

24-Hour Line PO Box 1952 

Albuquerque, NM 87103 


PRINTING 














PONDERING 
PRINTERS? 


Newspaper production people 
know perfect printing on 
newsprint is a painstaking 
process. 


We’re proud to purport our 
products are printed with 
predictable and punctual 
perfection. 


Pondering printing a quarter-fold 
product? 


Pave your way to profits. 
Posthaste. 


Enough printing prattle. 
Call today. 


717-784-2121 
800-228-3483 
800-422-1164 (PA) 


+ PRESS-ENTERPRISE 


COMMERCIAL PRINTING 
3185 Lackawanna Avenue 
Bloomsburg, PA 17815 





EDITOR & PUBLISHER for June 2, 1990 








Use this handy order form to order: 
1990 EDITOR & PUBLISHER MARKET GUIDE (Published Oct., 1989) 
1990 EDITOR & PUBLISHER YEAR BOOK (Published March, 1990) 


Please send me: 

EDITOR & PUBLISHER MARKET GUIDE 

Exclusive data on U.S. and Canadian newspaper markets. 

C) 1990 Edition $70 per copy () Bulk orders 5 or more $63.00 each 
(U.S. and Canada) $90 per copy outside U.S. & Canada _ 

EDITOR & PUBLISHER YEARBOOK - Encyclopedia of the newspaper industry. 

_] 1990 Edition $70 per copy () Bulk orders 5 or more $63.00 each eS 
(U.S. and Canada) $90 per copy outside U.S. & Canada Number of copies 


a a es | ae 
Company 

oe a ee 
oe 


oS Zip 
Payment must accompanying Market Guide and Year Book orders. 


New York State residents add applicable sales tax. 





Editor & Publisher 


Circulation Department 
11 West 19th Street 
New York, N.Y. 10011-4234 











EQUIPMENT 
& SUPPLIES 





CAMERA & DARKROOM 


3M DEADLINER/PYROFAX FILM 
RECYCLING 
J.G. SERVICES 
6770 NORTHWEST DAFFODIL LANE 


PORT ST. LUCIE, FL 34983 
(407) 879-9119 


SQUeeze Lenses. 
Process camera-lens specialists. 
Optimize, align, focus, calibrate. 
H. Carlbom CKOptical 213/372-0372. 





—————————. 
EQUIPMENT & SUPPLIES 


————————————— 
EQUIPMENT & SUPPLIES 


—=——==——————— 
EQUIPMENT & SUPPLIES 





MAILROOM 


PHOTOTYPESETTING 


PRESSES 





MAILROOM 
We have all types of belt and wire 
stream conveyors 
Spare parts for stream conveyors 
D.C. & A.C. drive conversions 
Roller top conveyors, all sizes 
Belt conveyors, all sizes 
Bottom wrappers & pacers 
257 Sta-Hi stackers 
Baldwin — -104, 105, 


Signode tying machines 

Conveyor wire 

Wire pliers 

Mueller-Martini inserter, 227 3 into 1 

—— labeling machine & 1/4 
older 


Northeast Industries, Inc. 
(213) 256-4791 FAX (213) 256-7607 





__COMPUTER SOFTWARE _ 


DISPLAY/390 - Ad scheduling, account 
and contract management, sales 
analysis, billing and accounts receiv- 
able - all in one software package. IBM 
and Macintosh. Nancy Jacobsen (415) 
488-9279. 


MAILROOM 


1-(315) 336-3100 is the number to 
call for spare parts for your Nolan and 
Cutler-Hammer mailroom equipment. 
NOLAN PRODUCTS, Rome, NY (315) 
336-3100, FAX (315) 336-3177. 


@ 24-P, 48-P, and 72-P HARRIS STUF- 
FERS Reconditioned-Guaranteed 
production-Trainin co rovided. 
JIMMY R. FOX, MAIL ROOM CONSUL- 
TANT (713) 468-5827. 


FIRST OFFERING of one 5 into 1, 
model 227 Muller Martini inserter - 
available now. 

INLAND (913) 492-9050. 

















GOOD RECONDITIONED Cheshire and 
Kirk-Rudy labeling machines with 
single and multiwide label heads and 
quarter folders. Call Scott or Jim at 
(800) 527-1668 or (214) 869-2844. 








RECONDITIONED or remanufactured 
48-P and 72-P Harris Graphics insert- 
ing machines. Immediate availability. 
Contact Harris Graphics (513) 
278-2651 and ask for Roger Miller. 


Intrepid 1, One System, 13 terminals, 
10,000 


$10,000; 

INTREPID TERMINALS.... $1,250.00; 
PE 28 TERMINALS....$1,250.00. 
BOB WEBER. (216) 831-0480. 

FAX LINE. (216) 831-1628. 


PRESSZS 
1974 Goss Community 3 unit press 
running in small weekly, circulation 
4,000, asking $95,000. Call John 
Newman (913) 362-8888. 


2 HARRIS V15D PRESSES: 1986 4 
unit; 1984 8 unit w/2 folders, 2 Martin 
splicers, TEC C12 ovens, sheeter & 
imprinter. Mr. Newman (913) 
362-8888. 


BALDWIN (2) COUNT-O-VEYORS 
MODEL #108 














(Electronic) 5 years old, — every- 
day, can demonstrate. Price $14,000 
each. Call (301) 327-5600. Ask for Mr. 
Trump. 





NEWSPRINT FOR SALE 
28-30 LB NEWSPRINT ROLLS ail sizes 
BEHRENS International 
485 E. 17th St., Suite 400 
Costa Mesa, CA 92627-3265 
Telephone: (714) 646-5565 


— FIRST LINE QUALITY — 
Newsprint, High-brite uncoated ground- 
wood, Coated groundwood, and much more. 

Manufactured to your specifications. 
Contact: George Pappas, VP National Sales 
Lewmar Paper Co. 

386 Park Ave. South, Suite 210 
New York, NY 10016 
Tel. (212) 889-0600 
FAX (212) 889-0889 

















PHOTOTYPESETTING 


ATTN: CG 8600 owners - Reduce hard 


drive failures by upgrading to reliable 
5-1/4” Winchester drive - only $1750. 
BOB WEBER. (216) 831-0480. 

FAX LINE. (216) 831-1628. 





scanners 


@ Zenith laptop computers 


@ Dewar Ad Makeup system 





QUALITY EQUIPMENT 


@ Scitex color processing system, which includes Smart 
Scanner with soft proof, Assembler workstation, Raystar, Iris 
proofer and complete Visionary design system 


@ Chemco NewsScan facsimile system, two recorders and two 


@ Crosfield 2630 Picture Desk system, which includes inter- 
faces to Scitex and Autocon scanner 


@ System Integrators Coyote Terminals, and PC-15’s 


@ Complete photo lab, which includes C-41 chemical blen- 
ders, Kreonite KM II! processors and enlargers--Devere 203, 
Saunders LPL and Dichronic || 


Ingersoll Publications Company 
457 North Harrison Street 
Princeton, New Jersey 08540 
Contact Allen J. Mailman (609) 683-5300 
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CURRENT LISTINGS 
22” cutoff 

Goss Colorliner, 31 print couples (8 
footprints), double 160 page 
folder, 50” RTP’s, 1990 

Goss Metro, 10 units, 1 deck 

Goss Metro, 5 units, 3 decks 

Goss SSC folder, balloon 


22-3/4”" cutoff: 
Goss Metro, 8 units, 2 decks 
Goss Urbanite, 8 units, 3-color, 
Goss Urbanite, 5 units 
Goss Urbanite add-on units 
Goss Urbanite ‘1000’ series folder 
Goss SC, 8 units, 1973-83 
Goss Community, 4 units, 1975 
Goss SC folder 
M.A.N. UniMan 2/2, 4 units, 2 decks 


Miscellaneous: 
Custom-Bilt trimmers, TK300 (2) 
Upper formers for Community, SC, 
SSC, and Urbanite folders 


ONE Corporation/Atlanta 
(404) 458-9351 FAX (404) 458-5836 


DON’T SELL YOUR PRESS 
Until You Contact 
Newman International Press Sales 





“Professional Marketing Worldwide 
of Newspaper & Commercial Web 
Presses and Large Sheetfed Presses” 


Telephone (913) 362-8888 
Fax 9133629406 Telex 804294 


DOUBLE-WIDTH COMPONENTS 
4M.A.N. 1983-84 160 page double 
3:2 folders 
2 Double 3:2 Goss Imperial folders 
with upoes formers/angie bars. (S/N 
4017 & 4030 
INLAND NEWSPAPER MACHINERY 


CORPORATION 
(913) 492-9050 fax (913) 492-6217 


For Sale - 1 Goss commmunity folder. 
For information contact Mitch Jolley, 
Community Newspapers Inc., 1-(800) 
526-0692. PO Box 1777, Spartan- 
burg, SC 29304. 


GOSS COMMUNITY 
REBUILT 











Units-Folders-Parts 
GUARANTEED 
Press-Components 
Complete Presses 


Offset Web Sales, Inc. 
73 N. Sunset Dr. 
Camano Island, WA 98292 
-(800) 343-0097 

FAX (206) 387-9090 


Invest in Your Future. 
Subscribe to E&P Today! 
Call (212) 675-4380 








GOSS COMMUNITY 
6-unit, SC folder, single web ribbon 
deck, motorized comps, motorized circ. 


reg. 

6-unit, SC folder, crosshead, double 
parallel, motorized comps, motorized 
Circ. reg. 

SC folders with tape delive: 

SC mono units - 30 available 


8-unit SSC 2, pen 1 —— 2 
2-highs, 2 SSC folders, ribbon deck, 
full motorization closed loop register 
systems, 2 tandem Martin splicers and 
decking, clutches 

MISCELLANEOUS 

2-Enkel tandem splicers 

2-Enkel single splicers, right angle turn 
bars with blowers 
Baldwin count-o-veyors, 108s, 104s 
4-custom built three-knife trimmers 
1-Maren Bailer system 

GOSS URBANITE 
4-floor units 
4-stacked units 
1-folder (includes all platforms) 

DEV 1400 HORIZON (HEATSET) 

2-4-highs 
2-ribbon decks 
2-folders, full motorization/closed loop 
register systems, vertical ovens, chill 
rollers. Can be seen running, warranty 
available. 
DEV 1400 HORIZON STACKED UNITS 

22-3/4" CUTOFF 
5-units available, all rebuilt, full 
warranty 


DEV Industries, Inc. 
Contact: Randy Coakly 
1 (800) 548-1641 
FAX (708) 860-7049 





GOSS 

7-Unit Community, SC folder, small 
daily - pristine condition 

2-Unit Community, 1967 oil, wkly. 
available now 

1-Unit Community, oil lub, weekly - 
excellent condition 

Add-on SSC Community 1978 

3-Unit 500 Series Urbanite 

2-Unit Signature with folder, 22-3/4” 

2-Unit Signature with folder, 23-9/16” 

HARRIS/COTTRELL 

7-Unit Harris V22 w/upper former, 
available now 

6-Unit Harris/Cottrell V22 w/JF1 

5-Unit Harris V-15A 1974/86 JF7 

JF7 folders and —< units 


| 
8-Unit/2-folder News King, w/KJ8As, 
1984 


4-Unit News King, available now 
2-Unit News King, available now 
Add-on units, folders and upper formers 
MISCELLANEOUS. 
Inserters, ribbon deck, press drives, 
ink pumps, gluers and more. 


ARE YOU CONSIDERING 
SELLING YOUR PRESS? 
CALL THE LEADER FOR CASH! 


INLAND NEWSPAPER MACHINERY 
CORPORATION 
Lenexa, Kansas 
(913) 492-9050 _fax (913) 492-6217 
GOSS COMMUNITY add-on compo- 
nents 1976 3 rebuilt units, SC folder 
with 1/2, 1/4 and double parallel. 60 
HP Fincor motor and controller avail- 
able March Ist. 
BELL CAMP INCORPORATED 
(201) 492-8877 FAX (201) 492-9777 


- HARRIS M1000 PRESSES 
- URBANITE PRESS, 1000 SERIES, 
> C/O, FLOOR & STACKED 


S) 
- METRO 2:1 FOLDER, 22-3/4” C/O 
- URBANITE & SU FOLDERS 
- CARY AUTOPASTERS 
- 150 HP MOTOR & CONTROLLER 
- ENKEL/AMAL SPLICERS 


STAR INTERNATIONAL CORP. 
TEL: (414) 377-9422 
FAX: (414) 377-3655 
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EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 
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EQUIPMENT & SUPPLIES 





HELP WANTED 





PRESSES 


PRESSES 


PRESSES 


ACADEMIC 





Goss Urbanite: S.N. 1121 and 1122 
13 units 22 3/4” C.O. 
2 Half Folders 
1 Upper Former 


Will sell complete Press or individual 
components. 


Goss Metro Add on Unit from Press 
3067, 22 3/4” C.0. complete with y 
columns, R.T.P., etc. 


° Atlanta, Georgia call: Harry Barnett 
(404) 552-7401 


in Los Angeles, California call: George 
Jaramillo at: 
(818) 796-4603 


N mm Web Pr les, Inc. 


HARRIS NC 400 
8-units with 2-JF-40 folders. 21” cut- 
off. Completely remanufactured in 
1990. Can be shown in production. 
Available with warranty. 


MIRACLE INDUSTRIES, INC. 
259 GREAT HILL RD. 
NAUGATUCK, CT 06770 
(203) 723-0928 Fax (203) 723-0394 
(800) 526-7558 


215 Coastline Road 
Sanford, FL 32771 
(407) 321-3505 Fax (407) 330-7556 


NEWSPAPER PRESS 


REF: N114 - Harris V-15A, 5 units, 
JF-7 Folder 

REF: N115 - Harris V-15A, 8 units, 
Double Ender 

REF: N116 - Harris V-25, 8 units, 
JF-10 folder 

REF: N117 - Harris V-25, 9 units, 2 
JF-25 folders 

REF: N118 - Harris N-845, 4 units RH, 
RBC-2 foider w/upper former 

REF: N119 - V-15A Add on units, 
rebuilt, ductor style 

REF: N120 - V-25 Add on units, 
rebuilt or as is 

REF: N121 - Custom built 300, 3 Knife 

trimmer 

REF: N122 - Fairchild (NewsKing) 2 
units, 1 folder 

REF: N123 - Color King, 7 units, 1 

REF: N124 - Fairchild (Color King), 
heatset, 5 units. 





These press systems and components 
are owned by EGS Americas, Inc. and 
are available “AS IS” or completely 
rebuilt. 


EGS AMERICAS Inc. 
9801 W. Higgins Rd/ Suite 320 
Rosemont, IL 60018 
Tel: (708) 823-6650 
FAX: (708) 823-5589 





PRESS 

Consolidation of operations forces sale 
of 8 unit Goss Community Press, 8 reel 
stands, heavy duty s.c. folder, upper 
former boards, 26,500 per hour, quar- 
ter folder, many spare parts, see in 
operation, available immediately. (714) 
642-4321, Dave Holett. 





PRESS AND MAILROOM 
INSTALLATIONS 


Hartcid Industries, Inc. 
5 Willow Street 
Moonachie, NJ 07074 


SERVING NEWSPAPERS & 
MANUFACTURERS NATIONWIDE 


Repair Maintenance 
Rebuilding Conversion 


(201 } 935-7002 
FAX (201) 933-1456 














ONE GOSS MK II PRESS 22 3/4” 
8 - Units, digital reels 
4 - Color humps 
1 - Single 3: i Imperial folder 
New SCR motor and drive in 1986 
ONE GOSS MK V 22 3/4” (S/N 4018) 
8 - Units 
4 - Color humps 
3 - Half decks 
1 - Double 3:2 folder 
2 - Angle bar nests 
8 - 42” digital reels 
INLAND NEWSPAPER MACHINERY 


CORPORATION 
(913)492-9050Fax# (913) 492-6217 
PRESS 

Make your old R.T.P.’s into new 
Tension — upgraded to 

simplified system 
Paster panel upgraded to Goss digital 





Northeast Industries, Inc. 
(213) 256-4791 FAX (213) 256-7607 


PRICE REDUCED 
FOR IMMEDIATE SALE 
4-Unit 1984 Windmoeller Hoelscher 
flexo press with 3 half decks, double 
3:2 folder & RTPs. Cut-off is 23-9/16” 
but can be reduced to 22”. Available 
for immediate removal. 
Inland Newspaper Machinery Corp. 

(913) 492-9050 Fax (913) 492-6217 


Press 22 3/4” 








GOSS 

— Community SC, 4 units, 1972 

— Community, 3 units, 1972 

— Urbanite 900 series 7 units, 1 
folder, R/s 

— Metro, 2 add on units 

— Metro, 2:1 folder 

HARRIS 

— N-845-6 units, RBC-2, 1974 

— N-850-6 units, 1983, RBC-2 

— V-25-8 units, 1980, JF-25 

— V-15D-6 units, 1976, JF-7 folder 

KING 

— ColorKing-5 units, KJ-8, 1970 

— NewsKing-6 units, KJ-6, 1976 


BELL CAMP INCORPORATED 
(201) 492-8877 FAX (201) 492-9777 


SAVE MONEY ON TRADE-IN PRESSES 

4-Unit Goss Comm. w/Comm. folder 

5-Unit Goss Community press (1974) 

4-Unit Goss Community press (1976) 

6-Unit 1968 Harris V15 15h 

6-Unit 1972 Harris V15A w/upper 
former 

4-Unit 1974 Harris V15A w/JF15 folder 

5-Unit Web Leader w/8 web folder 

5-Unit 1976 News King w/KJ6 folder 

7-Unit 1970 News King w/KJ6 upper 
former 

6-Unit 1970 News King w/KJ6 

1-1981 Web Leader Quadra-Color unit 

1-1967 Goss SC folder, 1/2 & 1/4 pg 

KJ6 News King folders with 20 or 30 hp 

JF7 folder w/20 hp press drive 

Add-on units for News King, Harris, 

Goss, Web Leader Equipment offered 

“as-is” or reconditioned, delivered and 

installed. 

WEB PRESS CORPORATION 
Midwest Office (816) 373-8892 
FAX: (816) 373-9045 
4824 Pebble Beach 
Lee’s Summit, MO 64064 
Contact: Terry Morton 


SC FOLDER - 1981, 22 3/4”. Very good 
condition. 60 HP. Motor dud controller. 
BELL CAMP INCORP. 

(201) 492-8877 
You want to have some- 

body, if you can, just 
to keep your powers of 
discrimination bright, 
and to save yourself 
from becoming a mere 
mush of good nature. 
Charles Dudley Warner 











WEB OFFSET PRESSES 


8-Unit Goss suburban 1000 Series, 
-SC-Folder 
3 ego Mak Il units as Add on, 
22-3/4' 
4 Units Harris V-25, JF-4 folder, 1/2, 
1/4 D.P. 


1 Harris V-22 unit completely rebuilt 
for sale or exchange 

3 Harris V-25 as add-on units 

4 Harris V-15A units completely rebuilt 
for sale or exchange 

Harris upper former for V series folders. 

Sheeter, Clark-Aiken from a Harris V 
ar press, 22-3/4” by 36” double- 
widt 


MIRACLE INDUSTRIES, INC. 
259 GREAT HILL RD. 
NAUGATUCK, CT 06770 
(203) 723-0928 Fax (203) 723-0394 
(800) 526-7558 


215 Coastline on 
Sanford, FL 3277 
(407) 321-3505 Fax aon) 330. 7556 





Complacency is the 
enemy of progress. 
Dave Stutman 





WANTED TO BUY 


WANTED TO BUY 
Used Muller Martini with memory and 
eject tray: 5 into 1 or 6 into 1. 





Also looking for extra pockets for same 
machine. 


Contact James Hutchinson 
Phone No. (301) 953-7202 
FAX No. (301) 953-7220 





WANTED URGENTLY 


Community, Urbanite, Metro offset presses. 
Immediate cash decision. 


ALSO 
Brand new 1988. Goss Auto-Pasters. Imme- 
diately available. Turnkey Quotation 
installed and commissioned. 


Printing Press Services Inc. 


U.S.A. AUSTRALIA 
(216) 441-1730 08 356 7883 
Fax (216) 883-8724 FAX 08 353 5493 


ENGLAND 
0772-797050 





FAX 0772-717611 














HELP 
WANTED 


ACADEMIC 


JOURNALISM (print). Tenure-line; 
teach two courses a semester and serve 
as adviser for student newspaper. 
Salary competitive; attractive fringe 
benefits. Required: at least master’s 
degree in journalism or related fields; 
minimum of 3 years as a professional 
print journalist. Teaching experience 
preferred. Send letter, vita, and names, 
addressess and phone numbers of 3 
references to Kenneth Baughman, 
Department of English Language and 
Literature, x: of Northern lowa, 
Cedar Falls, 50614. For further 
information, aon 319-273-2822. 
Applications reviewed from June 15 
until position filled. The Univeristy of 
Northern lowa is an Affirmative Action/ 
Equal Opportunity Employer. 











GANNETT PROFESSOR OF JOURNAL- 
ISM. 9-month renewable appointment 
starting August 1990. Full professor 
rank and salary plus Gannett stipend. 
Must have established distinguished 
record in newspaper reporting or edit- 
- Must have at least bachelor’s 
degree in Journalism, and, all other 
things being equal, preference given to 
holders of advanced degrees. Teach 
four classes each semester including 
minimum of two news-editorial skills 
courses. Serve as academic adviser for 
undergraduates, as member of faculty 
committees, and assist school’s direc- 
tor in Leesa mee with profession- 
al journalists through seminars, work- 
shops, and other means. Application 
deadline June 15 or until filled. Send 
application and supporting materials to 
Dr. George T. Arnold, Chair, Gannett 
Search Committee, School of Journal- 
ism, Marshall University, Huntington, 
WV 25755-2622. The W. Page Pitt 
School of Journalism is accredited by 
ACEJMC, has 8 full-time faculty 
members, approximately 400 undergra- 
duate majors and 50 graduate students. 
Sequences offered in news-editorial, 
magazines, broadcast journalism, publ- 
ic relations, advertising, journalism 
education, and Master of Arts in Jour- 
nalism. An equal opportunity affirma- 
tive action employer. 


JOURNALISM search extended; 
temporary one-year position in print/ 
broadcast journalism. Teach introduc- 
tion to mass media, basic news-writing 
for newspapers, radio journalism. 

Qualifications: Master's degree in jour- 
nalism area and experience in college 
teaching and print journalism required; 
Ph.D. in mass communications 
preferred. Salary: commensurate with 
experience and qualifications. Send 
letter of — resume, three 
letters of reference with current tele- 
phone number by May 31, 1990 to 
Gaynelle Pratt, Personnel Office, Keene 
State College, Keene, NH 03431 


AA/EOE 
D:5 








THE GRADUATE 
SCHOOL OF JOURNALISM 
COLUMBIA UNIVERSITY 


DIRECTOR OF 
KNIGHT-BAGEHOT FELLOWSHIP 
IN ECONOMICS & BUSINESS 
JOURNALISM 


Graduate School of Journalism seeks a 
Director of the Knight-Bagehot Fellow- 
ship, a mid-career fellowship for profes- 
sional journalists. The position involves 
general administration of a nine-month 
academic program, promotion and 
recruiting, advising fellows, budgeting, 
fund-raising and coordination of dinner 
meetings and seminars. 

B.A. required. Experience in business 
and economic journalism essential. 
Experience in international journalism 
and teaching desired. 


No phone calls please. Send resume, 
references and salary information to 
Joan Konnér, Dean, Graduate School of 
Journalism, Columbia University, New 
York, NY 10027. Columbia University 
is an equal opportunity/affirmative 
action employer. 





Send E&P BOX REPLIES 
to: 
Editor & Publisher 
Classified Ad Dept. 
11 West 19th St. 
New York, NY 10011 
(Please clearly indicate the 

box no. you are responding to.) 


EDITOR & PUBLISHER for June 2, 1990 








HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





ACADEMIC 


ADMINISTRATIVE 


ADVERTISING 


ADVERTISING 





Kansas State University seeks outstand- 
ing community journalist to serve as 
Seaton Visiting Professional. Teach 
reporting, editing or specialty courses 
and help establish a Center for 
Community Journalism. Nine-month 
appointment at $40,000. Possible 
reappoinment for up to five years. Posi- 
tion begins August 18. Qualifications 
include bachelor’s degree, outstanding 
record as a leader in community jour- 
nalism, ability to be an effective teach- 
er, and a high energy level. Send letter 
of interest, resume and list of refer- 
ences by June 27 to Paul Parsons, 
Search Coordinator, School of Journal- 
ism and Mass Communications, 104 
Kedzie, Kansas State University, 
Manhattan, KS 66506. AA/EOE. 


ADMINISTRATIVE 
CONTROLLER 








The Quad-City Times, a division of Lee 
Enterprises, has an opening for a 
controller. We are 57,000 daily, 


83,000 Sunday located in Davenport, . 


1A and we have recently moved into a 
new state-of-the-art facility. 

Our controller is responsible for finance 
and DP for the newspaper and its subsi- 
diary operations, which include weekly 
publications and commercial printing. 
You will need strong analytical skills, 
knowledge of budgeting process, PC 
skills and the ability to succeed in a 
fast-paced environment, manage multi- 
ple priorities and function as a team 
leader and a team player. Accounting or 
finance degree required. 

Send resume to: HR Dept., Quad-City 
Times, 500 E. 3rd St., Davenport, IA 
52801 





ADMINISTRATIVE MANAGER 


Home News Enterprises, a Columbus, 
IN, based newspaper group, has an 
immediate opening for an Administra- 
tive Manager. Primary duties of this 
position include administering person- 
nel policies, wage and salary programs, 
employee benefit programs and over- 
seeing credit and collection functions at 
all locations. 


Job requires four years college or five 
years of job related experience. Applic- 
ant must have excellent written and 
verbal skills, strong training and presen- 
tation skills, an in-depth understanding 
regarding all facets of human resources 
management. 


HNE owns and operates award winning 
newspapers in 6 different communities 
in Indiana. HNE currently employs 460 
full-time and part-time people. 


Please send a resume and cover letter to 
Jeff Brown, Vice President, Home News 
Enterprises, 333 2nd St., Columbus, 
IN 47201. 


Comptroller for Florida’s fastest growing 
community newspapers. Sun Newspap- 
er Group. 18 community newspapers 
with 240,000 circulation around Orlan- 
do. Experience only. Competitive salary 
and benefits. (407) 292-7190. Ask for 
Jim McCotter. 


GENERAL MANAGER OR PUBLISHER 
at daily newspaper. Progressive family- 
owned group wants a special person for 
top executive position at 16,000 circu- 
lation newspaper located in High Plains 
region. Operation is well-equipped and 
highly computerized. Job requires 
proven newspaper industry manage- 
ment, marketing and people skills. 
Applicants need a background of 
success in profitability, quality 
improvement, team building and 
community development. Competitive 
base salary plus generous incentive 
plan and good benefits. Send resume 
including recent salary history to Box 
4676, Editor & Publisher. 











General manager for 21 year old enter- 
tainment paper. Oversee sales, circula- 
tion, production. Expand into new 
cities. $33,000 salary. Letter, resume: 
—_— Box 303, Roslyn, NY 





MANAGER/SALES 


Daily newspaper venturing into shopper 
business. Need manager/sales person 
to aggressively market and sell product. 
Position will handle a few accounts, 
generate new business and supervise a 
staff of 9 sales, composing and distri- 
bution people. Tremendous growth 
opprotunity and promotional possibili- 
ties for a hard charger willing to roll up 
sleeves and get the job done. Compen- 
sation and fringes excellent; future 
opportunities are even better. Zone 5. 
For consideration, forward resume and 
salary requirements to: Box 4696, 
Editor & Publisher. 
EOE 





— of Professional Journalists 
XECUTIVE DIRECTOR 


Experienced administrator to direct the 
activities, programs and national head- 
quarters staff of the Society of Profes- 
sional Journalists and the Sigma Delta 
Chi Foundation. 


The executive director will supervise the 
Society’s new headquarters near 
Depauw University, Greencastle, IN. 
He/she will coordinate its 300-pius 
professional and campus chapters and 
various national committees, be respon- 
sible to the Society’s board of directors 
and have responsibility for publishing 
QUILL magazine. 


Background in journalism and know- 
— of current journalism issues is 
preferred, but candidates must have 
strong’experience in finance and 
management. Fundraising, member- 
ship development, marketing skills and 
an ability to inspire support within the 
Society and the industry are desirable. 


Send letter of application, resume and 
references to: 
SPJ Search Committee 
c/o Frank Gibson 
The Tennessean 
1100 Broadwa' 
Nashville, TN 37202 


Deadline for applications is June 15. 





ADVERTISING 


AD TRAINER WANTED 

Want “hands on” ad manager or assis- 
tant manager on small daily newspaper 
to train our staffs. We in turn, will train 
you to become a general manager in one 
to two years. Salary is in the mid-thirties 
and travel is required. If this job is right 
for you, please write me and tell me why 
you're right for us. Michael C. Bush, 
Park Newspapers, Inc., PO Box 550, 
Terrace Hill, Ithaca, NY 14850. 








ADVERTISING ACCOUNT EXECUTIVES 
needed. Come sell with America’s 
number one advertising sales team. 
Contact Eari Rush at the Orange County 
Register (714) 953-4982. 





ADVERTISING DIRECTOR 


THE SIX-DAY PM Beloit (WI) Daily 
News has an opening for an ad director. 
An experienced manager-motivator who 
believes in a strong staff training prog- 
ram and superior service to accounts, 
can expect an excellent compensation 
package featuring generous incentives. 
Prior experience in print advertising 
sales is a requirement. Call or write 
William D. Behling, Publisher, Beloit 
Daily News, 149 State St., Beloit, WI 
53511, (608) 365-8811. 


EDITOR & PUBLISHER for June 2, 1990 


Ad ——— rep needed on 
small, fast-growing. Caribbean Weekly. 
Must be skilled and ng team player. 
Small base salary plus commissions. 
Ideal for recent grad. Write to 4702, 
Editor & Publisher. 





CLASSIFIED ADVERTISING 
MANAGER 


We are looking for an experienced Clas- 
sified Manager who is seeking a chal- 
lenge and an opportunity to grow with a 
progressive newspaper group. Excellent 
salary and commission package, bene- 
fits. Send resume to: Post Newspapers, 
74-405 Hwy. 111, Palm Desert, CA 
92260 Attn: Steve Arthur. Or Call 
(619) 346-1181. 


DIRECTOR OF ADVERTISING 





Committed to be among best of breed, 
32,600 daily with deep commitment to 
individual, customer and team values. 
Seeks leader with minimum of 5 years 
management experience firmly 
grounded in sales development and 
training, creative selling ana promotion, 
organizational and motivation skills, 
budgeting, goal-setting, communica- 
tion and problem solving and innova- 
tion. College degree in Advertising/ 
Marketing preferred. Send resume 
together with cover letter to Messenger- 
Inquirer, PO Box 1480, Owensboro, KY 
42302. Attention: Human Relations. 





DIRECTOR OF SALES & MARKETING 


Seeking a new challenge? Indiana's 
largest free paper weekly with 7 
community zones and 151,000 distri- 
bution is seeking dynamic individual to 
provide direction and ——— in the 
90's. Qualifications: minimum 10 years 
sales, 5 years management, marketing/ 
advertising degree, community involve- 
ment and strong people skills, planning 
ability and follow-through. Lead sales 
staff, sell key accounts and market 
product. Come join our staff - “We're 
striving for excellence”. Send resume/ 
salary history to Publisher, 2102 South 
Michigan, South Bend, IN 46613. 





MAJOR ACCOUNT EXECUTIVE 


National Newspaper Company seeks 
major accounts salesperson for South 
Florida operation. Qualified candidate 
will have solid contacts with buyers in 
the area. Good written and verbal 
communciation skills and a minimum 4 
years sales experience. Excellent bene- 
fits including profit sharing, competi- 
tive salary and bonus plan. Send 
resume in confidence to Sales Director, 
PO Box 810413, Boca Raton, FL 
33481-0413. 











F=CIRCULATION DIRECTOR 


If you are looking for a challenge with ample opportunity for reward, 
we have the position for you. We are located in a midsize market in 
Zone 5. The individual we are looking for must be experienced in all 
areas of circulation with an emphasis on labor relations. Must have a 
college degree and several years’ experience as a Circulation Director 
or in a number two position or equivalent for a medium size or larger 
newspaper. You must possess strategic planning skills combined 
with a strong commitment to sales and marketing. Must be able to 
motivate and develop subordinates. We provide excellent salary and 
benefits and are part of a major, highly respected newspaper group. 
We are an equal opportunity employer. 


Send resume and salary requirements to: 


Box 4675, Editor & Publisher 


GROUP ADVERTISING DIRECTOR 


Kansas City suburban newspaper group 
is creating new position of Advertisin 

Director. Individual will work with mn 
supervise divisional display and classi- 
fied advertising managers. Currentl 

three Ad Managers with staff of 2 

report to publisher. The successful 
candidate will have broad sales 
management experience and a proven 
record of delivering superior sales 
results through a sales team. Excellent 
salary and benefits, including mid five 
fig salary potential and ESOP. Send 
letter with background information, 
description of your management style 
and specific examples of creative ideas/ 
sales programs you have implemented. 
Include salary history. Debra Devault, 
Townsend Communications, 7007 NE 
Parvin Rd. KC, MO 64117. EOE. 





ART/GRAPHICS 
NEWS ARTIST 





The Wichita Eagle, a Knight-Ridder 
newspaper with 200,000 Sunday circu- 
lation in Kansas’ largest city, is seeking 
a staff artist to do illustrations, page 
design and informational graphics on 
our color Mac Ilxs. Send resume and 
clips to Paul Soutar, Graphics Director, 
The Wichita Eagie, PO Box 820, Wichi- 
ta, KS 67201-0820; (316) 268-6556. 





News artist and designer with Macin- 
tosh and color experience to join editor- 
ial art department of growing AM daily 
serving North Carolina’s Research 
Triangle. Duties will focus on info- 
graphics, illustration and color. News- 
paper preparing for offset conversion. 
Send resume and clips to: Graphics 
Editor, Durham Morning Herald, 115 
Market St., Durham, NC 27702. 





CIRCULATION 
CIRCULATION DIRECTOR 


Growing 17,000 circulation, 6-day 
daily seeks a manager to help us grow to 
a 25,000 circulation daily. Our ideal 
candidate has a solid background in 
circulation and is a good people mana- 
ger. We offer a good salary package 
including MBO and 401 (k) plan. Send 
resume, cover letter and salary require- 
ments to: Gloria J. Stonecipher, Gener- 
al Manger, The Daily News, PO Box 
870, Batavia, NY 14021. 





Circulation manager for Zone 5, 
12,000 daily. Sales promotion and 
customer service background a must. 
Salary and bonus $28,000, no ceiling. 
Send resume and salary history to Box 
4672, Editor & Publisher. 


























HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





CIRCULATION 


EDITORIAL 


EDITORIAL 


EDITORIAL 





CIRCULATION MANAGER 


NORTHERN CALIFORNIA community 
daily seeks experienced person for posi- 
tion as circulation manager. Our circu- 
lation is ABC audited, and the circula- 
tion department is well organized for 
growth. Flexibility, leadership and 
organizational! skills are required. Must 
be able to generate steady circulation 
increases in a growing market and 
provide excellent delivery service to 
subscribers. Management experience in 
competitive markets preferred. Send 
ur resume and salary requirements to 
ox 4693, Editor & Publisher. 





DATA PROCESSING 


RFD Publications, Inc., publishers of 
weekly newspapers and commercial 
printers in the Pacific Northwest, has 
an immediate opening for a Manager of 
Information Systems. 





The MIS manager will advise and assist 
user departments to manage their own 
resources in the areas of traditional data 
processing, real time shop floor data 
collection, production monitoring 
systems, and text and graphics 
processing. 


The specific qualifications are to assist 
in buying, installing, and maintaining 
hardware and accessories, provide 
input toward the selection of software, 
and negotiate contracts pertaining to 
same, manage installation and training, 
administer third party contracts for soft- 
ware development and maintenance, 
and prepare software specifications. 


The required background specifies that 
a Bachelor's degree in Computer 
Science or Information Processing or 
equivalent experience be attained, 
along with a minimum of five years 
experience with various systems, a solid 
technical base with IBM mid-range 
computers, good verbal and written 
communication skills, proven follow-up 
ability for complex projects, and a will- 
ingness to accept responsibility and 
work independently. Publishing and/or 
printing background highly desired. 


We offer a competitive salary in addition 
to excellent benefits including profit 
sharing. If you are looking for a chal- 
lenge and would like to relocate to the 
beautiful Pacific Northwest, please 
send your resume to: 


RFD PUBLICATIONS, INC. 

Attn: Personnel Department 

9600 SW Boeckman Road 
Wilsonville, OR 97070 





CUSTOMER SERVICE 


CUSTOMER SERVICE MANAGER 
Need an experienced customer service 
manager for AM daily. Committed to 
service excellence. Position reports to 
circulation director and will manage all 
customer service functions. Candidate 
needs strong leadership, organizational 
and training skills. Send resume and 
cover letter to: Ms. P. Haynes Director 
of H.R., Tribune Newspapers, PO Box 
oe Mesa, AZ 85211. Deadline: 





EDITORIAL 


ASSISTANT EDITOR 
—— Gazette twice weekly 37,500 
ABC, 120,000 plus pages per week, 
heavy editing, layout experience neces- 
sary. Across river from Baltimore. Excel- 
lent salary, superb company. Write 
Edward D. Casey, Executive Editor, 
Capital Gazette Newspapers, PO Box 
911, Annapolis, MD 21404. Phone 
calls ok. (301) 268-5000. 
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ASSISTANT MANAGING EDITOR for 
progressive small daily in northern Cali- 
fornia. We need a confident editor to 
edit daily copy, layout pages, direct 
staff and take charge of special 
sections. Great, challenging position 
with creative staff. $15,000 annual 
salary plus benefits. Send resume to 
Box 4700, Editor & Publisher. 


ASSISTANT MANAGING EDITOR 





The Standard-Examiner, an award- 
winning 57,000 circulation PM daily, 
has an immediate opening for an inno- 
vative newsroom leader committed to 
journalistic excellence and community 
service. If you are an accomplished 
editor with solid news judgment, super- 
visory experience, and a record of 
accomplishments, let’s talk. Send a 
cover letter, with complete resume and 
references to: 


Brian Mertz, Managing Editor 
The Standard Examiner 
455 23rd Street 
Ogden, UT 84401 


ASSISTANT SPORTS EDITOR and copy 
desk positions open at 27,500 six-day 
PM. Send all of following: resume, 
salary history, references to: Jim Small, 
Editor, Hickory Daily Record, PO Box 
968, Hickory, NC 28603. 











BUREAU CHIEF 


Inland Maine daily seeks person with 
strong writing, editing skills. Must do re- 
porting plus supervise community news 
gathering team of correspondents in 
large town and surrounding area. Must 
be willing to live in area. 2 years news 
experience preferred. Box 4708, Editor 
& Publisher. 


BUSINESS EDITOR 





Highly professional news editor for 
Knight-Ridder business daily covering 
world trage and transportation. Work 
with 3 person desk over seeing editing 
operations of The Journal of Commerce. 
Help edit in-depth Special Sections; 
oversee projects and help run world 
wide news operation with staff bureaus 
in Brussels, London, Montreal, Hong 
Kong, Tokyo, Seattle, San Francisco, 
Los Angeles, Kansas City, Chicago, 
Atlanta, Boston, and Washington. 
Competitive salary, benefits. Good news 
judgement, editing and rewrite skills, 
trade or transportation knowledge, busi- 
ness news experience, and solid sense 
of news ethics all pluses. Good upward 
mobility. Send resume to Robert 
Frump, Manging Editor, The Journal of 
Commerce, 110 Wall Street, New York, 
NY 10005. 





BUSINESS REPORTER, COPY EDITOR 
We need an aggressive reporter for our 
business beat. This person should be 
comfortable covering large Fortune 500 
corporations as well as the smaller 
“mom and pop” shops in a historic 
downtown district. 

We are a 17,000 daily, 20,000 Sunday 
located in the central upstate New York 
city of Corning. The city is home to 
Corning Incorporated, Dresser-Rand 
Corp. and several branches of large 
corporations. The area also boasts an 
active local business community that 
features large retail outlets and small 
specialty shops and light industry. 

The copy editing candidate will join our 
three-person universal desk. This person 
should be able to spot grammatical 
errors, have a flair for modular layout 
and have the ability to produce pages at 
a fast pace. Sun and MacIntosh experi- 
ence heipful. 

Please send resume and clips to The 
Leader, 34 W. Pulteney St., Corning, 
NY 14870 or call (607) 936-4651. Ask 
for Mark Sweetwood, managing editor 
or Kevin Polzin, news editor. 





BUSINESS WEEKLY seeks experienced 
real estate reporter. First consideration 
to NY, PA, MA, VT candidates. Resume 
and clips to: Marlene Kennedy, editor, 
Capital District Business Review, PO 
Box 6609, Albany, NY 12206. 


CITY EDITOR/OTHER EDITORS 
Small daily just half hour west of subur- 
ban Omaha has vacancy for city editor 
and perhaps other editorial positions. 
Must enjoy editing and be able to imple- 
ment ideas for contempory page layout. 
We want editors who are enthusiastic 
about promoting local news but also 
have an ability to know which world, 
national and regional events to include 
on front and inside pages. Send resume 
to Gene Fadness, Managing Editor, 
Fremont Tribune, PO Box 9, Fremont, 
NE 68025. No calls please. 


CITY EDITOR 








Zone 4 suburban 7-day daily needs an 
experienced city editor who knows how 
to manage young reporters and who 
knows how to assign stories subscribers 
want and need. Don’t apply if you can't 
edit, write, train young reporters and 
consistently meet deadlines. Salary: 
$30,000 pius benefits. Send resume to 
Box 4659, Editor & Publisher. 


CITY EDITOR: Experienced, enterpris- 
ing editor sought to lead local news 
coverage for a highly competitive, 
award-winning daily. Apply to Managing 
Editor Sandra Thompson, Las Vegas 
Sun, 121 South Martin L. King Bivd., 
Las Vegas, NV 89106. 


CITY REGION EDITOR: Organized 
manager-planner with daily deadline 
experience sought by growing Indiana 
daily to guide 10-person multicounty 
reporting staff. Candidate needs know- 
ledge of beat reporting, training, mark- 
eting and working with people as the 
newsroom's primary contact. Copy edit- 
ing, layout, graphics, production, 
rewrite skills important. Send cover 
letter, resume to: John Harmon, Editor, 
The Republic, 333 2nd Street, Colum- 
bus, IN 47201. 


Copy Editor 


JOIN THE FUTURE 

S.F. Bay Area daily seeks copy editors 
to join the challenge of full-pagination, 
including color on a Harris system. 
Candidates should have a minimum of 
2 years daily desk experience and the 
imagination to contribute new ideas and 
enthusiasm to a highly competitive 
environment. Contact: Chris Campos, 
News Editor, The Tri-Valley Herald, 
4770 Willow Rd., Pleasanton, CA 
94588. (415) 734-8600. 


BANKING/FINANCE REPORTER 














Minneapolis/St. Paul Citybusiness, a 
weekly business newspaper, is seeking 
a reporter with experience in covering 
banking and finance. Business writing 
experience is a requirement. Send 
resume to Editor, Citybusiness, 5500 
Wayzata Blvd. Suite 800, Minneapolis, 
MN 55416 


COPY EDITOR: Are you a quick, crea- 
tive, versatile editor with a flare for tight 
editing and an eye for page design? 
Make an impact in one of America’s 
most exciting cities. Apply to Managing 
Editor Sandra Thompson, Las Vegas 
Sun, 121 South Martin L. King Blvd., 
Las Vegas, Nevada 89106. 


COPY EDITORS/ASSISTANT EDITORS 
The Lansing State Journal is seeking 
experienced copy editors and assistant 
editors to ad creative spark to a solid 
and experienced copy desk team. We’re 
looking for creative, aggressive editors 
who want to work hard and move up 
quickly at an award-winning newspaper 
in a vibrant and growing university and 
state capital community. Design skills a 
must and high standards on word edit- 
ing expected. Technical savvy desire- 
able. Top pay, great opportunity for 
advancement with a Gannett newspap- 
er. Send resume and clips to Tom Calli- 
nan, Editor, Lansing State Journal, 120 
East Lenawee, Lansing, MI 48919. 











COPY EDITOR - with experience in page 
layout, with good news judgment in all 
sections of the newspaper, including 
page 1. Must possess speed and accu- 
racy in editing and headline writing, as 
well as layout. Send cover letter, 
resume and tearsheets to Jim Willis, 
Managing Editor, Birmingham Post- 
Herald, PO Box 2553, Birmingham, AL 
35202. 





Copy Editor - One full time and one part 
time position open on daily Greenwich 
newspaper - Times Mirror subsidiary. 
Candidates must have excellent 
language skills. Editing and layout 
experience desired. Qualified candi- 
dates should send resume to J. Ruddy, 
Greenwich Time, 75 Tresser Blvd., 
Stamford, CT 06904. (Please indicate 
whether interested in part or full time 
position.) 


COPY EDITOR/REPORTER 
Ohio’s best weekly seeks proven jour- 
nalist to help lead experienced staff. 
Advance to news editor next fall. 
Competitive salary, excellent cornmuni- 
ty. Send resume, cover letter, clips to: 
Dave Lange, Chagrin Valley Times, PO 
Box 150, Chagrin Falls, OH 44022. 


EDITOR/REPORTER: 
Fast-growing weekly newspapers in 
Queens, New York, seek self-starter to 
edit and report local news. Excellent 
opportunity: community reporting in big 
city atmosphere. Experience with 
Macintosh preferred. Call Steven Blank 
at (718) 229-0300. 


Experienced editor needed for Portland 
(OR) Business Journal, a weekly tabloid 
covering local business community. 
Send clips and resume to Rob Fisher, 
PO Box 14490, Portland, OR 97214. 


Editor for lifestyle section. 5-day a week 
newspaper in Zone 8. Need a go-get-em 
own iniative shirt-sleeve editor. 
$17,000 a year starting pay. Box 4705, 
Editor & Publisher. 




















CA 95540. 


MANAGING EDITOR 


Successful, national, satellite television monthly trade 
magazine seeks experienced Managing Editor. Editorial 
experience involving satellite television and/or cable televi- 
sion a definite plus, as is hands-on telecommunications 
experience. Located on the scenic California North Coast, 
this large publishing company offers a competitive salary 
and an attractive benefits package. Submit resume with 
salary history, salary requirements, and non-returnable 
work samples to: Personnel Director, PO Box 690, Fortuna, 
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HELP WANTED 
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EDITORIAL 


EDITORIAL 


EDITORIAL 


EDITORIAL 





EDITOR 


We are looking for an experienced editor 
to direct a staff of reporters covering 
hard news on real estate. Applicants 
must have experience directing repor- 
ters covering real estate, financial 
issues or government. They must know 
what it takes to cover hard news. City 
editor or similar experience with real 
estate or financial publications would 
be ideal. We are a publisher of real 
estate related magazines and newslet- 
ters. Salary: $35,000 to $40,000 
depending on experience. Send 
resume, Clips to: 


Personnel Dept. E 
Real Estate Week, Inc. 
Box 1150 
Novato, CA 94948 


EXPERIENCED METRO REPORTER: 
Successful applicant will have excellent 
reporting, writing, leadership skills and 
the commitment and energy to be a 
pacesetter for others on the staff. Mini- 
mum of five years experience required. 
Award-winning Gannett newspaper with 
57,000 daily circulation, 82,000 
Sunday. In university city with 
moderate living costs, high quality of 
life, NFL footbail team, year-round 
sports, cultural activities. Thirty 
minutes from Door County and Lake 
Michigan. Send resume, references, 
clips and most recent nerformance 
evaluation to Joanne Zipperer, Metro 
Editor, Green Bay Press-Gazette, PO 
Box 19430, Green Bay, WI 
54307-9430. EQUAL OPPORTUNITY 
EMPLOYER. 


EXPANDING PUBLISHER NEEDS two 
versatile reporters with at least 2 years 
hard news experience for weekly, 
biweekly and monthly newsletters on 
either environment or health care. Cover 
Congress, federal agencies, national 
news. Send cover letter, pertinent clips 
and salary requirements to Bob Varela, 
Business Publisher Inc., 951 Pershing 
Dr., Silver Spring, MD 20910. 


Experienced copy editor needed for 
8-person desk on daily in suburban 
Philadelphia. Layout capability a must; 
strong headlines and ability to work with 
reporters necessary. Send letter, 
resume and six clips to Box 4686, 
Editor & Publisher. 














FARM/COPY EDITOR 


The Marion Star is looking for a farm 
editor/copy editor to fill a key desk posi- 
tion. Knowledge of argiculture as well 
as copy editing skills required. Page- 
maker skills also desireable. Not an 
entry-level position. Send resume and 
work samples to Anthony Conchel, 
Managing Editor, Marion Star, 150 
Court Street, Marion, OH 43302. 


FASHION COVERAGE 





The Fort Lauderdale News/Sun-Sentinel 
is looking for someone to cover fashion 
with depth and flair. Send resume, 10 
writing samples and statement of philo- 
sophy to: Robin Doussard, Features 
Editor, Fort Lauderdale News/Sun- 
Sentinel, 101 North New River Drive, 
Fort Lauderdale, FL 33301-2293. 


FEATURES EDITOR 





Knight-Ridder’s lively Philadelphia 
newspaper, the Daily News, seeks an 
experienced editor to supervise a 
department that focuses on entertain- 
ment coverage, but also produces the 
Food/Home and Health sections. We're 
looking for distinctive ideas and the 
ability to nurture distinctive reporting, 
writing and editing. If those are your 
strong suits, send a letter, resume and 
two sections demonstrating work you're 
proud of to: Saundra Keyes, Managing 
Editor, Philadelphia Daily News, 400 
N. Broad St., Philadelphia, PA 19130. 


FEATURES EDITOR. Midwestern daily, 
circulation 24,000, seeking 
community-minded writer-manager to 
supervise three-person features opera- 
tion. VDT, layout photography and 
people skills important. Send cover 
letter, and resume to John Harmon, 
Editor, The Republic, 333 2nd Street, 
Columbus, IN 47201. 


FOOD EDITOR 


The Fort Lauderdale Sun-Sentinel is 
looking for a Food Editor to write for and 
produce its weekly Food section. Candi- 
dates should send 10 writing samples, 
10 sections (if you currently oversee a 
section), and statement of philosphy for 
Food sections. Send material to: Robin 
Doussard, Features Editor, 101 N. New 
River Drive, Ft. Lauderdale, FL 33301. 








Fertilizer/ag chem newsletter group 
seeks editor/reporter for online service 
involving market, company, regulatory 
and environmental news. Desktop 
publishing skills a plus. Send resume, 
salary history and clips to McGraw-Hill, 
Attn: Steve Seay, Exec. Editor, 1120 
Vermont Ave., NW, Ste. 1200, 
Washington, DC 20005. 





GENERAL ASSIGNMENT REPORTER 
The Billings Gazette, Montana's award- 
winning newspaper needs an exper- 
ienced reporter who can handle a wide 
variety of assignments under deadline 
pressure. Applicants must have a mini- 
mum of three years experience on a 
daily newspaper and demonstrate a flair 
for writing that sets them apart from 
others. Billings is an exciting city near 
some of the nation’s most spectacular 
recreational areas. The Billings Gazette 
is Montana’s largest newspaper and has 
a long standing commitment to excel- 
lence. Please send work samples, a 
resume, cover letter, references and 
salary history to Human Resources 
Department, The Billings Gazette, PO 
Box 36300, Billings, MT 59107. Appli- 
cations must be postmarked no later 
than June 15. 

EOE M/F 








June 25, 1990. 








Editor for Pacific 
STARS AND STRIPES 


A rare opportunity for a seasoned editor in the top 
editorial position at the Pacific STARS AND STRIPES 
headquartered in Tokyo, Japan with bureaus in 
Japan, Korea, Republic of the Philippines, Okinawa, 
Guam and Washington, DC. The newspaper is a 
Department of Defense newspaper with an overseas 
circulation of 35,000 plus to military servicemembers, 
DoD civilians and their families in the Far East area. 
Salary range for the position is $50,342 to $76,982 plus 
allowances and benefits. This will be a three year 
employment agreement which may be renewable. 
The successful applicant must have extensive experi- 
ence as a senior U.S. daily newspaper editor. 
Resumes must be received (not postmarked) in theDe- 
partment of the Army Community and Family Support 
Center, MWR Staffing Branch, Rm 1222, 2461 Eisen- 
hower Ave., Alexandria, VA 22331-0523 not later than 











EDITOR & PUBLISHER for June 2, 1990 


HEALTH WRITERS NEEDED 


Health care newspaper, targeting non- 
physican health professionals, based in 
New Jersey seeks New York City free- 
lance writers. Send resume or inquiry 
letters to Paul Clolery, Health Career 
News, 301 Gibraltar Drive, Morris 
Plains, NJ 07950. 


LAYOUT AND COPY EDITOR for aggres- 
sive 50,000-circulation suburban daily 
tabloid. Experience in computer pagi- 
nation and Macintosh graphics 
preferred. Send letter, resume, and 
work samples to Chris Powell, managing 
editor, Journal Inquirer, 306 Progress 
Drive, Manchester, CT 06040. 


MANAGING EDITOR 

Top manager to direct daily news opera- 
tion. Our managing editor will have 
excellent news judgment, experience at 
various editing positions and good 
people skills. We're a 38,000 suburban 
Philadelphia, AM daily and Sunday. 
Tell me why you think you’re the person 
to direct our prize winning news team. 
Include references. James D. Sneddon, 
Editor, Daily Local News, West Chester, 
PA 19382. 


MANAGING EDITOR: 
CHRISTIANITY & CRISIS, distin- 
guished 50-year old ecumenical jour- 
nal, seeks person with skills, experi- 
ence, energy. Ability to edit, write, 
manage, think ethically prime. Send 
letter, resume, salary requests, writing 
samples to C&C, 537 W. 121st., NY, 
NY 10027. 














NEWS EDITOR 


Tired of churning out zoned edition 
after zoned edition? Weary of bone- 
chilling weather and frigid working 
conditions? Come to our small news- 
paper that has a big staff on Florida’s 
east coast. The atmosphere is warm and 
the competition is hot. For this No. 3 
position in the newsroom, you should 
have: (1) at least five years of copy desk 
experience; (2) two years of supervisory 
experience; (3) superior ability to edit 
wire and local copy and to design pages; 
(4) ability to motivate other editors; (5) 
adoration of local news; (6) commit- 
ment to excellence. We offer competi- 
tive pay and benefits. Send resume, 
clips, and references to Byron Gray, c/o 
Vero Beach Press-Journal, PO Box 
1268, Vero Beach, FL 32961-1268. 


All genuine progress results 
from finding new facts. 
Wheeler McMillen 








NEWS EDITOR: A California newspaper 
group seeks a night news editor for a 
small daily in Southern California. 
Professional newspaper experience 
editing wire copy, writing headlines and 
handling page design required. Send 
resume and clips to: Executive Editor 
Howard Decker, Vista Press, PO Box 
2168, Vista, CA 92083. 


PAGE DESIGNER - Our 10 member 
desk designs news and feature section 
fronts and inside pages for a 220,000 
metropolitan daily in the Mid-South. We 
require at least 3 years experience 
designing color and b&w pages, creativ- 
ity on news and feature assignments 
and efficiency on deadline. Macintosh 
skills strongly recommended. Reply 
with letter and resume to Box 4699 
Editor & Publisher. 


REPORTERS 








Aggressive reporter needed by growin 
daily in the competitive Washington, D 
metro area. Must have at least two years 
professional experience. We are 
demanding, but offer good experience 
for reporters on the way up. Send clips 
and resume to Diane Hartson, Manag- 
ing Editor, Journal Messenger, PO Draw 
431, Manassas, VA 22110, or call 
(703) 368-3101. 


SPORTS COLUMNIST 





Zone 4 suburban 7-day daily is looking 
for an experienced sports columnist 
who can get the stories behind the 
scores. Our readers want to know about 
this area’s professional and major 
— teams. Salary: $30,000 plus 
benefits. Send resume and six clips to: 
Box 4660, Editor & Publisher. 


SPORTS COPY EDITOR: Copy editor 
with flare for crisp, clean page design 
needed for Sports Department. Contact 
Managing Editor Sandra Thompson, Las 
Vegas Sun, 121 South Martin L. King 
Bivd., Las Vegas, NV 89106. 








Southern Farm Publications, Inc. 
Executive Editor 


Southem Farm Publications, a new group 
which brings together eight well-established 
monthly tabloids circulating in the southeast- 
em states, seeks an executive editor 


We are currently relocating our corporale of- 
fices to the Carolinas and wish to have our 
management team in place by August 1. 
Our editor should be ready to take charge of 
an eager group of writers and correspondent 
and administer a substantial budget in pro- 
ducing quality publications. Our editorial ap- 
proach could be best described as “mud on 
our boots journalism” and we're looking for 
someone who can produce meaningful infor- 
mation for our audience of nearly a quarter of 
amillion agricultural households. 

An agricultural background and/or aqri-edito- 
rial experience is essential. 

Our position is compensated in the mid-fifties 
initially but we plan to grow and expect that 
you and your compensation would grow with 
us. We offer a good range of benefits and a 
rare opportunity in the agricultural community. 


Write and convince me why | need to meet 


you personally es 
and talk more about this position. 
Rick Rae 


President 
Southern Farm Publications 
P.0.80x65120 

Baltimore, MD 21209 
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HELP WANTED 
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PRODUCTION/TECH 


PRODUCTION/TECH 





SPORTS EDITOR 

We're a 38,000 AM daily and Sunday 
covering the pros, colleges and schools. 
Our sports editor will be a strong orga- 
nizer who has editing and layout experi- 
ence and excellent people skills. Tell 
me what you can provide our readers as 
sports editor. Include references, 
samples. James D. Sneddon, editor, 
Daily Local News, West Chester, PA 
19382. 





SPORTS EDITOR for award-winning 
7,000 circulation broadsheet weekly in 
resort area on the ocean beach 70 miles 
east of New York City. Top writing and 
photo skills, layout and headline writing 
ability and car are musts. Experienced 
preferred. Send resumes to The Hamp- 
ton Chronicle-News, PO Box 1071, 
Westhampton Beach, NY 11978. 
Attention: Editor. 


SPORTS WRITER. Growing twice week- 
ly in central Florida. Must thrive on 
covering prep sports. Send resume and 
clips to News Gazette, PO Box 422068, 
Kissimmee, FL 34742. 


STAR - America’s brightest family 
weekly - seeks hard-hitting reporter for 
our New York and Los Angeles teams. 
Write News Editor, STAR, Box 4694, 
Editor & Publisher. 


Zone 1 Sunday paper is seeking a self- 
starter who can write clearly and with 
sparkle on the most complex topics. 
Must be aggressive, level-headed, have 
an analytical approach and be able to 
generate good story ideas. Three years 
experience minimum. Send resume and 
your three best clips to Box 4691, 
Editor & Publisher. 











The Marin Independent Journal, an 
award-winning Gannett newspaper in 
the San Francisco Bay area, wants a 
daily, local columnist. We need some- 
one who can write with passion and 
humor, be provocative and poignant. 
We have a spot on our local news 
section for that person. Daily column 
writing experience is not a requirement, 
but preferred; accomplished news 
reporting and writing skills are mandat- 
ory. Send cover letter, resume, clips 
and salary requirements to Jay Silver- 
berg, managing editor, Marin Indepen- 
dent Journal, PO Box 151790, San 
Rafael. Ca 94915-1790. 


The Tulsa Tribune, a 67,000 circula- 
tion afternoon newspaper with a 
commitment to excellence on hard- 
news stories and lively features, is seek- 
ing an experienced assistant city editor 
who can teach and motivate reporters 
and bring fresh ideas. The editor would 
work with three other assistants and the 
Pf editor in overseeing a news staff of 





Contact Pearl Wittkopp, Managin 
Editor/News, The Tulsa Tribune, PO 
Box 1770, Tulsa, OK 74102. No calls 
please. 





FREELANCE 








EARN $500 
REPORTERS/EDITORS can earn $500 
for each article of 750-900 words 
published by FineLine, the Newsletter 
on Journalism Ethics. If you’ve faced a 
difficult ethical dilemma in your career, 
send it to FineLine. 

For information, 1-800-736-0897. 


SALES 





clext 


CText, an innovative developer of software for the 
newspaper publishing industry, is seeking skilled 


ASSISTANT PRESS MANAGER 
Position requires a minimum of 10 
years recent Metroliner or equilavent 
offset press operation experience, 
including three years at supervisory 
level. Technical training is required. 
Will involve night and some weekend 
shifts. Please send resume to the 
Birmingham News, Personnel Dept., 
PO Box 2553, Birmingham, AL 35202. 


LEAD PRESSMAN 
Web offset tabloids, half-tabs with glue. 
Must do set-up, maintenance, quality 
control. New presses. Zone 2. Box 
4674, Editor & Publisher. 








PRESS MANAGER 

29 unit Goss Urbanite pressroom needs 
proven take charge manager to super- 
vise 25 press operators on two shifts. 
Main responsibilities will be for all 
preventative maintenance and emergen- 
cy repairs on three presses. Must be 
capable of solving the problems of even 
the best press operators. USA Today 
experience a huge plus. Send resume 
and salary history to Cyle Dantzler, 
Production Manager, Dallas/Fort Worth 
Suburban Newspapers, 1000 Avenue H 
East, Arlington, TX 76011. 


PRINTING PRODUCTION MANAGER 
4 color web offset newspaper plant has 
opening for experienced night produc- 
tion manager. Responsibilities include 
scheduling, quality control, staffing 
requirement. Growth potential for dedi- 
cated individual. N.S.D. Printing Corp., 
(516) 484-3300 or FAX resume (516) 
484-6749. 


PRODUCTION MANAGER 
Web offset tabloids, half-tabs. Deal 
with many small publishers. Schedul- 
ing, customer service, plant and vehicle 
maintenance. New presses. Zone 2. 
Box 4673, Editor & Publisher. 


PRESS FOREMAN) 
Immediate opening for an experienced 
pressman with supervisory skills for one 
of Southern California's fastest growing 
newspapers. Goss Urbanite experience 
preferred. Excellent benefits and salary. 
Send resume to Box 4648, Editor & 
Publisher. 











PRODUCTION MANAGER 
Established and expanding Zone 2 
publishing company is seeking exper- 
ienced take-charge production manager 
for new weekly employment newspaper. 
The production manager will have 
complete responsibility for design, 
layout, proofing, typesetting, composi- 
tion and printing. We are looking for a 
team-oriented individual! with: 

* Minimum 3-5 years of diversified 
production experience on a weekly or 
daily newspaper with a history of 
increasing responsibility. 

* Thorough understanding of the print- 
ing process. 

* Proven record of meeting deadlines. 
* Experience with computerized 
systems. 

* Experience doing layouts and 
SS. 

* Strong oral and written communica- 
tion skills. 

* Excellent organizational/time 
management skills. 

We offer an excellent compensation and 
benefits package with an outstanding 
opportunity for growth. Please send 
resumes as soon as possible to Box 
4697, Editor & Publisher. 





PRESS/MAILROOM 

SUPERINTENDENT 
Zone 2 daily seeks an experienced 
pressroom manager to supervise an 
urbanite press-mailroom facility. If you 
are a cost conscious proven leader that 
has a passion for quality and knows how 
to work with people to produce top- 
notch commercial printing, we want to 
talk to you. Good salary, benefits and 
opportunity. Send resume including 
salary history to: Box 4670, Editor & 
Publisher. 





WANTED: 

Pressroom foreman for midwestern 
offset newspaper facility. Goss Urbanite 
and or Community experience neces- 
sary. Benefits package. Salary 
commensurate with experience. Must 
be willing to relocate. Send resumes to 
Box 4671, Editor & Publisher. 





and motivated people to join us. We offer hands-on 
opportunities at the leading edge of technology: 
microprocessors, LANs and advanced text process- 
ing. CText is currently interviewing to fill the follow- 
ing position: 





SALES _SALES 








MAJOR DAILY 
SEEKS TWO SALES EXECUTIVES 


SALES 


Outstanding opportunity for an aggressive sales 
professional familiar with the newspaper publishing 
industry. The ideal candidate must have a proven 
track record in newspaper sales, be familiar with 
micro-cemputers and have strong organizational 
and communication skills. Extensive travel 
required. 


Major Midwest Metropolitan Daily offers exciting career opportunities: 


DIRECTOR NETWORK SALES 


Our newspaper, in conjunction with 65 suburban weeklies, markets an 
innovative Newspaper Network product. Our new Director will lead all 
local and national sales, develop new products, create advertising and 
promotion programs, and report to the SVP Advertising. Ideal candi- 
date possesses a college degree, 5-10 years newspaper sales and 
management experience, strong presentation and closing skills, and 
the drive to make this $5 million product a $20 million product in three 
years. Attractive compensation package including salary and commis- 


isis MANAGER CO-OP SALES 

Lead and motivate our sales team in building revenue in this growth 
category. We're seeking a senior level sales executive with 2-3 years 
experience in co-op sales, and the desire to build a franchise. College 


degree preferred. Salary and commission based on revenue perfor- 
mance. 





CText offers rp ame compensation, excel- 
lent benefits, and the opportunity to excel with a 
rapidly growing leader in the publishing indus- 
try. 


Please send resume 
in strictest confidence to: 


CText, Inc. 


1286 Eisenhower Place 
Ann Arbor, MI 48108 


Attn: Personnel 


If you are seeking a challenging career with outstanding income oppor- 
tunity and are ready to make a name for yourself in the industry, 


we should talk. Reply in confidence with your resume to: 
CText is an Equal Opportunity Employer 











Box 4706, Editor & Publisher 
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PROMOTION 
PROMOTION MANAGER 





This may be your chance to head one of 
the most active, progressive Promotions 
Departments in the newspaper business 
today. The St. Petersburg Times, 
“Tampa Bay's Largest and Florida’s 
Best Newspaper”, currently has a need 
for an accomplished Promotion 
Manager. 


You will be responsible for supervising 
our in-house ad agency; defining and 
articulating specific marketing goals to 
increase advertising linage and circula- 
tion subscriptions for the Times and one 
of our — business publications, 
Florida Trend. Your management 
responsibilities will include the direct 
supervision of a creative staff as well as 
coordinating the activities of a variety of 
professionals involved in the marketing 
process. 


If you have experience managing a simi- 
lar function, excellent project manage- 
ment skills and a strong knowledge of 
print production we want to hear from 
you. The Times offers an excellent start- 
ing salary and a strong package of 
“extras”, including Profit Sharing, Tax- 
Deferred Savings, quarterly Cost-of- 
Living Adjustments and much, much 
more. 


Interested? Please send a resume 
including salary history to: 


Times Publishing Company 
Personnel Department 
PO Box 1121 
St. Petersburg, FL 33731 


EOE M/F 





SALES 


SALES 

Sales opportunity that could generate a 
double income for an aggressive sales- 
person. This position involves selling 
both advertising and printing to Sioux 
Falls area businesses. If you have 
experience in these two fields, your 
opportunity would be even greater start- 
ing out with our established list of 
clients. Many benefits plus bonuses. 
Send cover letter with resume, in confi- 
dence, to Sioux Falls Shopping News, 
PO Box 1184, Sioux Falls, SD 
57117-1184. ATTN: Pam 


POSITIONS 
WANTED 


ADMINISTRATIVE 


Need revenue? You need nationally 
known publisher Bo Smith. Quadrupled 
ad sales as GM Publishers’ Auxilliary. A 
top revenue-getter Warrell, NY Times. 
Profit, turnaround specialist. Well- 
rounded. Relocate. Also interested in 
buying paper. (703) 430-3592. Box 
2743, Reston, VA 22090. 














CIRCULATION 


Successful Sales/Promotion 
Professional, Gannett trained. Past 
three years operating own marketing 
company. Seeks progressive corporate 
culture to excel. Call (407) 336-0629. 


EDITORIAL 


COPY EDITOR with journalism degree 
and 1 1/2 years experience on 
30/40,000 daily seeks move to large, 
well-designed paper. (915) 366-6357. 














Energetic, award-winning sports repor- 
ter seeks position on quality newspaper. 
Write Box 4704, Editor & Publisher. 


FEATURE WRITER: 

I've been called a rising star. After 5 
years with an award-winning 70,000 
circulation newspaper in North Caroli- 
na, I’m ready to look at new territory. 
Just ask for clips. You may want me on 
your team. Call Mark at (919) 
584-2662. 


GIVE ME A BREAK - Daily news editor 
seeks move up ladder. Layout, head- 
lines, editing, editorial writing, 
management abilities. B.A. profession- 
al journalism, 12 years in business. Call 
Richard Cornett at (702) 322-4971. 











May mass communications grad who's 
disabled seeks entry-level reporting or 
editing position. Call Gary L. Warren, 
(915) 697-0333. 


Need an experienced reporter to cover 
the opening of Orlando’s Universal 
Studios June 7. I'll be covering the 
event for 2 papers and would like to do 
th same for you. Cali Mike (513) 
233-1297. 








Sharp business reporter seeks position 
with medium-sized or major-metro 
daily. One-year business writer intern- 
ship with 300,000 circulation daily, 
two years’ medium-sized business 
writer experience in South Florida. 
Prefer Florida or Southern California but 
will gladly relocate anywhere for the 
right job. Prefer newspaper that stres- 
ses good writing. Excellent Sunday - 
business trend story teller. References 
and clips available. Write Box 4701, 
Editor & Publisher. |’ll call you. 


SPORTS WRITER/EDITOR - 





Five years daily experience, including 
Division | college coverage, loves to 
bring out the personality of a team/ 
athlete, creative, insightful, hungry. 
Box 4707, Editor & Publisher. 





Talented, hard working pro seeks a 
challenging writing/reporting position in 
the metropolitan New York area. Strong 


newspaper and magazine background . 


covering business, political and medi- 
cal issues. Call Sue (212) 779-0076. 


TIME TO STEP UP 
Reporter with 2 1/2 years’ daily experi- 
ence seeks i assignment spot on 
20,000-25,000 daily in West or 
Midwest. Call lan at (619) 375-1377 
evenings. 








FREELANCE 





PUBLISHER/GENERAL MANAGER 
Strong management, marketing and 
financial background. CEO experience 
both paid/free weeklies & dailies. 
Proven ability. Eager for challenging 
opportunity. David Baur 
(716)359-2718. 


CIRCULATION 


Country Circulation Job Wanted. Will 
travel. Will relocate. District manager 
experience with Kansas, North Dakota, 
Oklahoma daily newspapers. Gene 
Springer (701) 572-3119. 











COPYWRITER. Circulation/ad sales 
soar! Satisfaction guaranteed. Afford- 
able. 301/942-4479. 


PRODUCTION/TECH 
Web Offset plant manager 19 years 
experience in all phases of plant opera- 
tions. Box 4698, Editor & Publisher. 


PHOTOGRAPHY 


Freelance b/w spot illustrations by SND 
award winner. For info, samples call 
(213) 222-4871. 
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No. of Insertions: Amount Enclosed: $ 


CLASSIFIED ADVERTISING RATES 


Effective January 1, 1990 

POSITIONS WANTED 

1 week — $3.95 per line 

2 weeks — $3.25 per line, per issue. 
3 weeks — $2.75 per line, per issue. 
4 weeks — $2.55 per line, per issue. 


Add $4.25 per insertion for box service. 





LINE ADS 

1 week — $6.70 per line 

2 weeks — $5.85 per line, per issue. 

3 weeks — $5.10 per line, per issue. 

4 weeks — $4.35 per line, per issue. 
Add $6.50 per insertion for box service. 


Count as an additional line in copy. Count as an additional line in copy. 


Count approximately 34 characters and/or spaces per line. 
3 lines minimum. 
NO ABBREVIATIONS. 


DEADLINE: Every Tuesday, 12 pm (ET) 
For Saturday’s issue. 


Payment must accompany all Positions Wanted ads. 
DISPLAY CLASSIFIED 


The use of borders, boldface, illustrations, logo, etc., on classified ads 
charged the following rates per column inch per insertion: 1 time, $85; 2 to 
5 times, $80; 6 to 12 times, $75; 13 to 25 times $70; 26 to 51 times $65; 
52 times, $60. 


DEADLINE: 8 days prior to publication date. 
Contract rates available upon request. 
Pox number responses are mailed each day as they are received. 


Editor & Publisher 
11 West 19th Street, NY, NY 10011. (212) 675-4380, FAX (212) 929-1259. 


























SHOP TALK AT THIRTY 








By Liz deBeer 


As a junior at the University of 
Pennsylvania, I interned at the Jewish 
Exponent, Philadelphia’s weekly 
Jewish newspaper. Since I was writ- 
ing and researching more than | had 
for any class, I felt | deserved a course 
credit for this internship, but one of 
Penn’s deans rejected my proposal. 

“This is not a community college,” 
he remarked. For years I wondered 
what he meant. 

Now, about six years later, I have 
discovered that this dean’s doubts 
about journalism are common in 
academia. As an instructor at Rutgers 
University in Newark, N.J., ] use a 
journalistic angle in the freshman 
English composition classes I teach, 
meaning that I assign interviews, ask 
students to write on current events, 
and encourage them to follow The 
Associated Press Stylebook and Libel 
Manual’s auvice. 

Some of the full-time journalism 
faculty warned me that other mem- 
bers of the English department think 
journalism is anti-intellectual and 
would scoff at my syllabus instead of 
applaud it. 

What is wrong with journalism? 
According to Robert O. Blanchard’s 
article in the autumn 1988 edition of 
The Journalism Educator, journalism 
classes are getting bad press in many 
liberal arts schools because some 
journalism programs “ape industry 
priorities” by simply responding to 
the industry’s main goal of getting 
graduates who can fill “entry-level 
media job[s],” wrote Blanchard, who 
is professor and chairman of the 
Department of Communication at 
Trinity University, San Antonio, 
Texas. 

Instead, journalism programs 
should offer more general journalism 
classes “. . . designed for all stu- 
dents, regardless of their career 
goals...” 

Blanchard observed that journal- 
ism theory and journalism skills are 
important for all students “as they 
proceed into the information age.” 

Blanchard’s point that there is 
nothing wrong with journalism in 
academia was supported by a study 





(DeBeer is a free-lance writer as well 
as a graduate student in English litera- 
ture at Rutgers University, Newark, 
N.J. She also teaches an English 101 
course.) 








Journalism belongs in composition classes 


which said that students who wrote 
for school newspapers or yearbooks 
scored higher on standardized tests. 
This study was conducted by a com- 
mittee studying American College 
Testing (ACT) Program data for the 
Journalism Education Association’s 
Commission on the Role of Journal- 
ism in Secondary Education. Jack 
Dvorak, a journalism professor of 
Indiana University, Bloomington, 
headed the committee. 

The commission concluded in their 
November 1986 report that students 
who wrote for their high school news- 
paper or yearbook “had significantly 
higher cumulative grade point aver- 
ages for their first year of college,” 
and specifically earned higher grades 
in college English classes; these stu- 
dents earned higher ACT Composite, 
English and Social Assessment 
scores, and they earned higher high 
school grades than students who did 
not write for their school newspaper 
or yearbook. 





course is still in the experimental 
stage, it is not officially an advanced- 
placement course, reported Thomas 
Engleman, the Fund’s executive 
director. 

By creating a high school journal- 
ism course that potentially earns 
advanced-placement credit, the Col- 
lege Entrance Examination Board 
and the other organizations showed 
that they believe there is nothing 
wrong with journalism in academia. 
This revolutionary course was added 
to 15 high schools in the fall of 1988. 

The Fund and the College Board 
are compiling the results of this 
course for publication, said Maressa. 

Unlike the classes sponsored by the 
Fund and the College Board, I do not 
teach to just the advanced students. I 
teach English 101 to the average 
freshman at Rutgers-Newark, all of 
whom are required to take this fresh- 
man composition course. This fall 
was the second time I taught 101, but 
it was the first time I structured my 





Blanchard observed that journalism theory and 
journalism skills are important for all students “as 
they proceed into the information age.” 





Journalism programs have “signifi- 
cant value” because they encourage 
students to think critically, empha- 
size writing in drafts, and focus on 
current events, according to the com- 
mission’s report. The report also said 
that journalism programs promote 
cross-disciplinai y learning, meaning 
that successful writers: can write 
effectively about everything from 
nuclear warfare to Santa Claus. 

The Dow Jones Newspaper Fund 
Inc., based in Princeton, N.J., 
believes that journalism skills help all 
students write better even if they are 
not journalism majors. The Fund is a 
foundation that encourages young 
people to enter careers in journalism 
by providing programs for high school 
minorities, teacher fellowship pro- 
grams, and college internships, noted 
Jan Maressa, the Fund’s office manager. 

In July 1988, the Fund, Marquette 
University in Milwaukee, Wis., and 
the College Entrance Examination 
Board collaborated to create a high 
school journalism course that pre- 
pares students for the advanced- 
placement English exam. Since the 





class completely around journalism. 

Usually by the time my students 
realize that I am the only 101 teacher 
teaching journalism, it is too late to 
transfer to another section. So my 
classes are composed of students who 
may be intrigued by journalism, as 
well as some who loathe the idea of it, 
and my students are not just the best 
writers. They include students who 
don’t know where to put the apostro- 
phe in “don’t.” 

Of course, with such a varied group 
of students, there have been extreme 
results. While one student published 
her first article in the school newspa- 
per, another was able to write an 
essay — after handing in a blank 
sheet on the first day of class because 
she said she could not write. 

At the course’s close, most stu- 
dents rated the course and me in the 
top categories on the student-evalua- 
tion sheet, indicating that they think 
journalism belongs in composition 
classes, but one student wrote that 
the journalistic slant was “limiting 
and unfair.” 

(Continued on page 42) 
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THE EDITOR & PUBLISHER 
INTERNATIONAL YEAR BOOK 
OVER 250,000 NEWSPAPER FACTS IN SEVEN EASY-TO-USE SECTIONS! 


Daily newspaper personnel, national newspapers, tabloid newspapers, 


new dailies, suspensions, newsprint statistics, newspaper groups under 
common ownership, special service dailies, action/hotline editors, 
employee and carrier publications. 


newspapers. 


Weekly newspapers, black newspapers, religious newspapers, 
foreign language newspapers and college and university 


Canadian daily newspapers, newspaper groups under common 
ownership, weekly newspapers, foreign language newspaper, 
editors . 


tabloids, carriers and employee publications, and action/hotline 


Newspapers of the United Kingdom and Ireland, Association of 
American Correspondents in London, newspapers of Europe, 
the Caribbean region, Central America and Mexico, South 
America, Africa, the Middle East, Asia and the Far East, 


Australia and New Zealand and the Pacific Ocean Territories 


News, picture and press services, feature, news and picture 


syndicate services, comic section groups and networks, 


newspaper distributed magazine sections and art and 
mat services. 


Equipment, supplies and services with directory of 


company names, products and services, plus mechanical 
forces pay scales and top minimum scales for reporters. 


ANPA roster, assocs. and clubs, reps., U.S. advtg. clubs, 
various membership directories, schools of journalism, 
newspaper films, brokers, appraisers, clipping bureaus, 
unions, promotion services, Ombudsmen, press and 
radio-TV correspondents, U.S. Correspondents Assoc. 
and much more. 


FRONT PAGES: Letter from the publisher, ready reckoners of advertising rates and circulations for the 
U.S. and Canada, annual newspaper advertising linage totals, basic data for space buyers, top one hundred daily 
newspapers, Newspaper Standard Ad Units and New Expanded SAU™ System and mechanical equipment-abbreviations. 
e 
Order your E&P International Year Book today! 


Simply send a check or money order for $70.00 (U.S. and Canada, other countries $90.00, orders of five or more 
$63.00) and mail to Editor & Publisher, Year Book Dept., 11 West 19th St., New York, NY 10011, (212) 675-4380. 





Payment must accompany all orders and be in U.S. dollars. NY buyers add appropriate sales tax. 
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When i it comes to producing tightly edited, brightly written stories, 
no one does it better. From national and foreign news, to sports and 
commentary, we do the job the way it should be done. So if you’ re tired 
of slashing and cutting, and recombining and polishing, call Irwin Breslauer 
at (212) 580-8559. Your readers will be glad you did. 


= SCRIPPS HOWARD 
S19 NEWS SERVICE 






































